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PARKING AREA takes up most space at this Richfield truck station at Sth and Alameda Streets, Los Angeles. Parking is vital fac- 
tor at city truck outlets, but high costs of land and paving often restrict desired expansion 


What a Truck Service Station Needs 


To Keep Rigs Rolling In—See P. 47 In Oil Marketing 


Equipment—P. 64 








TOKHEIM 











SERVICE ar 


begins before and 
continues after the sale! 





— — 


- Tokheim owners get much more than the pumps 
RETREV-A-HOSE MODEL 391 RA. 


A LO-BOY COMPUTER PUMP. they purchase. They get the intimate, “neighborly” 

a attention of a national sales-service organization 
unsurpassed in the pump industry. This service 
begins with assistance in planning equipment for 
a new station, or a new island. It continues after 
the sale and installation of the equipment, and is 
available as long as the pumps are in operation. 
Tokheim’s interest, like that of its customers, is to 
make sure its pumps deliver fuel at the lowest 
possible cost. To this end Tokheim maintains the 
finest service organization of its kind. Consider this 


extra Tokheim value when you next buy pumps. 


WRITE FOR BULLETIN! 


a 16Qs” 
“SE Bay for you ln ‘52: 








OKHEIM 
TOKHEIM OIL TANK AND PUMP CO. 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 4-SEASON PUMPS 
FORT WAYNE SINCE 1901 INDIANA 





Customized * 


for your operation® 


Trailmobile 
Tandem Axle 
Gasoline Transport 


PP Ooo eeececees 


TRAILMOBILE Tanks cut costs, boost 
profits because they are built for 


your particular hauling job! 
Reinforcing girders over fifth wheel, drop 


No matter what type tank trailer you need ... Trailmobile’s 
engineering staff will “tailor” it to fit your individual hauling section and axle a ' 
requirements. This custom-fitting of the tank for the job gives Stresses over wide neh an, distribute 
you a unit that costs less to operate, gives more dependable liquid-tight operation. for long, 
service and earns bigger profits. That’s why every tank in the 
Trailmobile line is “tailor made” to meet specific daily oper- 
ating problems. For additional facts about Trailmobile Tank 
Trailers write, on your company letterhead—today! 
You never want to collect on this guarantee! . . . but Trailmobile i 
ae “Pper fifth wheel plate allows 


will pay you $50 a day for every day a Trailmobile Tank is dj 
eae of king Pin for 
1ght distribution when +E ap 
ing 


out of service due to shell leakage. The only one year guarantee 
of its kind, it is your assurance that Trailmobile Tanks are tractors 
built better to last longer! , 
The Trend. 
e 
is to TRAILMOBILE 
Boffle 


* are sturdily reinfor 
ed 
Strength to shell and siines bedseay 


TRAILMOBILE inc. 
force on bulkheads. 


Subsidiary of Pullman Incorporated 
Cincinnati 9, Ohio © Berkeley 2, California Tn? €0 C0 oee ee seces ° 


Friendly Sales and Service from Coast to Coast 


| 
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How ‘Quick- Footed” 
can a gasoline be... 


AND STILL SELL AT THE PRICE OF "REGULAR"? 











More and more Midwest motorists are find- 
ing out... with Marathon “Cat” Gasoline 


*more ROAD POWER—BY ACTUAL TEST. Marathon 


engineers take specially equipped test cars out on the 
road, month after month, to measure the octane 
rating of Marathon “Cat” Gasoline under actual 
driving conditions. And Marathon “Cat” proves its 
extra road power with an octane rating even higher 
than it shows in the laboratory. Similar tests reveal 


that the average gasoline falls two points short of its 
laboratory rating when measured on the road. 


MARATHON 247 Gasoline 


The OHIO OIL Company * Findlay, Ohio * Producers of Petroleum since 1887 
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A gala welcome by civic leaders 
... TV and radio stars... and 
the whole community... 
greeted the recent opening of 
Rudy’s Valley Garage and 
Super Service Station in Man- 
hasset, Long Island! 


“We wanted the finest equip- 
ment throughout”, says Rudy 
Schneider, owner. ‘““That meant 
ARO for our lube department! 
Comparison showed ARO 
overhead reels and cabinet 
units outstanding in eye-appeal 
and time-saving features. ARO 


helps us profit!” 


See your Aro Jobber. 
The Aro Equipment Corporation 
Bryan, Ohio 


Aro Equipment of Canada, Ltd., Toronto, Ont. 


RUDY'S VALLEY GARAGE 


BONE OF LONG ISLAND’S 
)) FINEST SERVICE Wile ks 


Bie a ai 
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OIL INDUSTRY NEEDS 
BIGGER FLEET OF 
BIGGER TANK TRUCKS 

















The Petroleum Administration for Defense reported February 27 that 
the over-the-road oil transportation fleet must expand by 1,538 
trucks and 8,400 tractors. It must also replace 1,800 vehicles that 
will be worn out by the end of 1952. 

In 1950 the industry had a vehicle-tank capacity of 142,632,000 
gallons, exclusive of units of less than 2,000 gallons. By 1952 this 
must be increased to 171,480,000 gallons, small-capacity units 
again excluded. 

Both these factors point to the need for heavy-duty trucks and 
tractors such as Autocar makes. Strong, precision-built Autocars can 
handle heavy liquid loads dependably. They have the power plants 
and transmissions to maintain close schedules. They can move more oil 
with fewer vehicles and thereby avoid adding to traffic congestion 
on the nation’s roads. 


The Autocar Company, Ardmore, Pa. « Established 1897 
Factory Branches and Distributors from Coast to Coast 
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Two Model DC-75-T 
Autocar-Diesel Tractors 
owned by Reinhardt 
Petroleum Products, Inc. 
These lighter weight trac - 
tors are hitched to 5,300 
and 6,000-gallon tank 


semi-trailers. 


AUTOCAR TRUCKS 


1..+Havul big loads 

2.++ Control the load 

3..-Are strong all over 

4...Are dependable 

5.--Are economical 

6...Make man-hours productive 

7 «2-Keep pace with traffic 

8...Are custom built 

9...Have extra power when needed 
10... Are long-lived 





five reasons why oil men 
specify INLAND steel containers 





58 gallons 


LINING RESEARCH - 
with the sal tfexp 
VE DECORATION 


reative staff can a 





For more information write to 


¢ INLAND STEEL CONTAINER COMPANY 


0 
Sree 6° 
6532 SOUTH MENARD AVENUE + CHICAGO 38, ILLINOIS 
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Prove Red Seal’s 
Sustained Accuracy 


for yourself! 


Each year your meters must accurately account for products worth up 
to 300 times the cost of the meters themselves. It’s mighty important to 
keep them in tip-top condition with periodic accuracy tests. 

It's so important to you in terms of dollars and cents we recommend 
you keep simple records of accuracy tests and maintenance required. 
Keep them for all your meters—truck and bulk plant alike. You'll quickly 
find that some types of meters require more adjustments than others . . . 
some need replacement parts sooner . . . some have to be scrapped years 
earlier because of the high cost of maintenance. 

You'll find, as many other oil companies have found, that the simplicity 
of the Red Seal measuring chamber with its non-wearing capillary seal, 
and the trouble-free registers with the patented gear shift calibration, 
really pay off. 

Keep your own accuracy and maintenance records. Prove for your- 
self why Red Seals are so famous for their sustained accuracy and low 
maintenance. 


NEPTUNE METER COMPANY 
50 WEST 50th STREET » NEW YORK 20, N. Y. 


ACCURACY YOU CAN BANK ON 
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Branch Offices 
ATLANTA * BOSTON * CHICAGO * DALLAS 
DENVER * LOS ANGELES + LOUISVILLE 
NO. KANSAS CITY, MO. + PHILADELPHIA 
SAN FRANCISCO ° PORTLAND, ORE. 
Canadian Factory: TORONTO 14, ONT. 


Trerop te 
cba , 
ee te eet 


r 


















































IN STEEL CONTAINERS MADE BY CONTINENTAL... 


you get the research facilities of a full-line container manufacturer 


In addition to helping our customers with their special 
packaging problems, Continental research chemists and 
engineers are constantly on the lookout for ways to 
make all of our containers even more durable, efficient 
and good looking. 

Our packaging experts bring to their job a lifetime 
of experience with every kind of container problem. 
This means the steel containers you get from Conti- 
nental are the best that can be made for the purpose. 


Many of the leading names in the oil, paint and 
chemical field ship their products in Continental steel 
containers. Continental is the largest U.S. producer of 
utility cans, and of flaring pails for roofing compounds 
and similar products. 


You'll probably find just what you need in our line 
of lug cover pails, utility cans, flaring pails and closed 
head drums (light and heavy gauge) . Should you have 
a special problem, we’ll be glad to talk it over with you. 








CONTINENTAL G CAN COMPANY 


CONTINENTAL CAN BUILDING 
100 East 42nd Street New York 17, N. Y. 
Eastern Division: 100 E. 42nd St., New York 17. * Central Division: 135 So. La Salle St., Chicago 3. + Pacific Division: Russ Building, Son Froncisco 4 
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Bobby Thomson's $10,000 
Armstrong Baseball Contest 


SPEARHEADING BIGGEST 
JSUNESULY TIRE SALES PUSH! 
EVER LAUNCHED FOR YOU/ 


A Sure-Fire Traffic Maker 
That Can't Miss— 
With Your Help! 


Backed Up by Armstrong With 
a Record-Breaking Advertising * 
Expenditure in Your Territory! 


gc: 


Everybody Wins...Your Customers AND You! 


tried-and-true traffic maker! Planned by contest experts 

to appeal to everyone! Fun! Easy! Nothing to buy! BUT 
—every entrant must come into your store to get free entry 
blank! Then—here’s the big clincher! You give every entrant 
an Armstrong Gold Certificate worth substantial savings on 
all their tire needs for a whole year! 


You CAN'T Miss—When YOU Tie In With 
This Unprecedented Support! 


Armstrong blankets your market with the tremendous cov- 
erage listed below. In addition, you can put Armstrong’s big 
co-op money to work—with extra ads, radio spots of your 
own. Make your store headquarters for this great Armstrong 
campaign. It’s the most powerful tire promotion of ’52! 


TIE IN RIGHT NOW! 
TURN THIS BIG CONTEST 


RADIO—Biggest nationwide 
news schedule ever sponsored by 
any tire manufacturer! 100 sta- 
tions ...top local news programs. 
Armstrong pays full cost. 


MAGAZINES— Big impact ads in 
Saturday Evening Post . . . Look 
. - Collier’s . . . Time. 


NEWSPAPERS—Dramatic excit- 
ing mat ads prepared in various 
styles and sizes. Space allowed 
for your store name. Armstrong 
pays half the cost! 

FREE! Traffic-Stopping Point-of- 
Sale Material — Posters, Stream- 
ers, Tire Inserts, Store Displays. 


INTO CASH IN YOUR OWN 
POCKET! FOR FULL 
DETAILS AND MATERIAL 
CALL YOUR ARMSTRONG 
DISTRIBUTOR TODAY! 


ARMSTRONG wr: TIRES 


Armstrong Rubber Co., West Haven 16, SF oh HELE “Flex San Francisco, Cal. Export: 20 E. 50th St.,N.Y. 22, 
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CITIES @) SERVICE 


gives 
protected service 


cu SERVICE refines the choicest crudes by 
the exclusive Heart-Cut Process to produce 
Koolmotor Oil. And Koolmotor drums are 
sealed with Tri-Sure Closures*—to give quality 
protection to quality processing. 


Cities Service uses Tri-Sure 
Closures to safeguard its oils and 
greases for the same reason that 
other leading shippers place their 
faith in this proven protection: the 


eliminate all danger of leakage, pilferage and 

substitution. Give your drums Tri-Sure protec- 

tion, and give your customers proof that you 

deliver full quantity and quality every time. 
When you order drums, include 
the specification that always 
pays: “equipped with Tri-Sure 
Closures.”’ 


*The ‘“Tri-Sure”’ Trademark is a mark of 
reliability backed by 29 years serving 
industry. It tells your customers that 
genuine Tri-Sure Flanges (inserted with 
genuine Tri-Sure dies), Plugs and Seals 


Tri-Sure Flange, Plug and Seal CLOSURES have been used. 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, M. Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 


NATIONAL PETROLEUM NEWS 





NPN 





AHEAD OF THE NEWS 





TRUCK BUSINESS—Construction of more toll roads 
and limited access-type highways is developing a mar- 
keting pattern which is attracting increasing attention 
of oil marketers. Interest runs especially high among 
marketers operating service stations on feeder roads 
to interchange points on toll roads or other heavily- 
traveled limited access roads where trucks are per- 
mitted. Truckers on some toll roads have found that 
certain interchange points are a comfortable day’s 
travel from home terminal and have set up head- 
quarters or dispatch offices at these interchange 
points. In several such cases oil marketers have 
cashed in on this situation by setting up truck service 
facilities, even going so far as to provide office space, 
dormitories, shower and recreational facilities. Spot 
check by NPN along the route of one proposed toll 
road indicates that marketers along the route already 
are laying plans to follow a similar pattern. 


TIRE DISCOUNTS—If Federal Trade Commissioner 
Lowell B. Mason’s batting average holds up, the 
courts will set aside the FTC ruling which limits its 
quantity discounts on tire sales larger than a freight 
car load lot. On six previous occasions when FTC 
rulings were taken to the courts with Mason in his 
typical role as dissenter, the courts ruled against the 
majority’s actions five times. And Mason, who fought 
vigorously against the tire discount ruling (figuring 
it would soon spread to other industries, including 
oil), appears confident that the courts will support 
him, thus boosting his record to six for seven. 


INTERIOR POWERS —QA district cour ruling in 
Washington earlier this month on the power industry 
may have paved the way for the Interior Department 
to assert broader jurisdiction over oil and gas pipe 
lines crossing public lands. Judge Walter M. Bastian 
upheld a regulation requiring power building lines 
across such lands to permit federal agencies to use 
the excess capacity for transmitting federal power. 
Interior is already proclaiming that the decision may 
have “far-reaching effects” in other areas where its 
authority has been questioned—presumably referring, 
among other things, to its fight last summer with 
the E] Paso Natural Gas Co. This same judge upheld 
the company’s protest then that Interior could not 
force it to sign a new agreement under which it 
would, if necessary, expand facilities and become a 
common carrier to transport gas of other companies. 
Although the judge said Interior could not force the 
signing of a new agreement as a condition for cross- 
ing public lands, he carefully refrained from ruling 
on question of whether Interior has absolute juris- 
diction over such lines. This issue now may be re- 
solved shortly. 
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WSB DEPARTURES—You may expect virtually all 
members of the harassed Wage Stabilization Board 
to submit resignations when Congress takes action on 
pending legislation affecting the board. (This legis- 
lation likely will put some limits on WSB operations 
but is expected to leave the board in its present form 
with equal labor, industry and public representation.) 
However, in submitting their resignations, present 
members will make it clear they will continue to serve 
until a new board is appointed and in position to begin 
work. One of last acts of present board will be a rul- 
ing on including productivity as a wage increase fac- 
tor. A bitter board fight on this matter was under 
way this week, but it appeared virtually certain that 
the board would rule favorably on increased produc- 
tivity factor, even though the percentage likely will 
be much lower than some labor factions are fighting 
for. 

* a . 


FEDERAL BUYING—Don’t look for the General 
Services Administration to give much consideration to 
the recent recommendation of a jobber that supply 
contracts on oil products should provide for ful] up- 
ward escalation. GSA feels that such military-type 
contracts are too involved for the various government 
agencies and that suppliers are adequately protected 
against price increases by maximum prices they are 
permitted to include in their bids. 


REMOVING THE MYSTERY ?—Introduction a few 
weeks ago of a new motor oil additive to be sold at 
service stations and car dealer shops has created 
quite a stir among oil company lube men. Manufac- 
turer of product contends extensive tests have indi- 
cated no problem of additive-oil compatibility in any 
of the oils used during the tests. Manufacturer also 
makes the point that perhaps it’s time some of the 
“mystery about additives” be dispelled. Other oil 
marketers question the advisability of trying to sim- 
plify the subject of oil detergency by encouraging ad- 
dition of additive to motor oil at the service station 
or consumer level. Their point is that such practice 
takes into no consideration compatibility of various 
additives with various base stocks of oil. Also, they 
say such practice removes all control of the percent- 
age of additive in oil in the crankcase and “could 
prove dangerous.” 
eo * . 


LUBRICATION LOOKING UP — Without benefit of 
much publicity, the lubrication equipment manufac- 
turers have made some encouraging progress recent- 
ly in program of helping oil marketers persuade serv- 
ice station dealers to go after more lube business. 
More dealers seem willing to instal] good lube equip- 
ment and to use the lube job as the starting point for 
increasing TBA sales. 





MERCHANDISING 


If you are an Independent Pe- 
troleum Distributor, Richfield 
offers you a full line of top-qual- 
ity petroleum products, inde- 
pendent operation in a Fran- 
chised Territory, and SPECIAL 
services, tailored to your needs. 
Take Richfield’s MERCHAN- 
DISING SERVICE for example. 


Richfield Merchandising Field 
Men, highly trained in all phases 
of merchandising and retail mar- 
keting, are always available to 
help Richfield Distributors with 
their problems. These experts 
“dig right in” . . . climb into uni- 
form with the Dealer . . . ride 
with the salesman or truck-driver 

. . come up with the right an- 
swers. 


For the complete story on the 
Richfield Franchise, phone or 
write to... 


NiGiitia al 


OiL CORPORATION 


OF NEW YORK 


SERVING THE EASTERN SEABOARD 
FROM MAINE THROUGH THE CAROLINAS 


Ena 





WASHINGTON 





Publicity Blocks Federal Operation 
Of Tidelands as ‘Surplus Property’ 


By Glenn M. Green, Jr. 


Well, they’ve 
done it again. 
The executive 
branch of the 
government got caught again by 
Congress trying to circle the bases on 
a bunt-—-poor bunt at that—and got 
tagged, but hard. 

Way back last April, Interior Secre- 
tary Chapman got a bit irked at 
Congress for its “failure” to give him 
a bill so he could start issuing federal 
leases in the submerged lands, par- 
ticularly in the Gulf of Mexico. 

Despite Supreme Court decisions 
against Texas, Louisiana and Califor- 
nia on the issue, everybody concerned 
(including various secretaries of In- 
terior and attorney generals) agreed 
that legislation was necessary before 
any federal agency could begin op- 
erating the offshore leasing program. 

But Mr. Chapman could not wait 
much longer, he felt, because of pos- 
sible “future international contingen- 
cies.” We need oil, he said, so let’s 
find some way to get it unden our 
own steam and let Congress catch up 
to us in its own good time. 


He called in his solicitor, Mastin G. 
White, and said, find me a law, any 
law. Mr. White looked and looked and 
came up with “a real possibility’’- 
the Federal Property and Administra- 
tive Services Act of 1949——Public-Law 
152. PL 152 contained a “surplus 
property” section which Congress in- 
tended General Services Administra- 
tor Larson to use in getting rid of 
obsolete government furniture, etc. 
All we need to do, said Mr. White, is 
to get Mr. Larson to send us a little 
old piece of paper saying we can use 
his law to operate our submerged 
lands. 

Fine, said Mr. Chapman, and he 
went to President Truman. 

We can use this note, Mr. Chapman 
said, and declare the underwater 
lands “surplus.” Then I can dispose 
of it as we have wanted to all along. 
It will be legal, too, I think, not like 
that “daylight robbery” the other side 
is trying to pull. 

Right about here the Justice De- 
partment came into the picture. Jus- 
tice; under former Attorney General 
McGrath, was irritatingly unenthusi- 
astic. About all Mr. McGrath would 
do was send Mr. Chapman a letter 
saying the procedure was “not free 
from doubt” but Justice would go 


along if Mr. Chapman really was set 
on this thing. 

Well, things rocked along with 
Congress passing a bill somewhat out 
of line with Mr. Chapman’s idea of 
how to run the submerged lands and 
with Mr. Truman scrawling a big, 
flat veto “no” on it. 

And Mr. Chapman finally got his 
okay from Justice—that PL 152 gave 
him all the legal trappings he needed. 


Now, things could really roll. But 
Senator Holland (D., Fla.) suddenly 
came awake, and the Senate heard of 
the whole thing—or most of it—on 
the floor. The Judiciary Committee 
under Senator McCarran (D., Nev.) 
cast a suspicious eye and a few 
barbed comments at al] these machin- 
ations and — guess what happened? 
Why, said Mr. Chapman, a deplorable 
situation has arisen—because of all 
this “public controversy,” the oil com- 
panies might not want to pour sev- 
eral million bucks into this thing on 
my terms, so the President and I 
have decided not to go any further. 

Probably never in the history of of- 
ficial and unofficial Washington go- 
ings-on has a Cabinet officer back- 
pedaled so fast and so far on an issue 
in which he presumably believed as 
a matter of principle and on which 
presumably his conscience was clear. 


Besides, Mr. Chapman’s feelings 
were hurt. All this was not secret, 
he argued. He had written numerous 
congressmen about it and newsmen 
had written hundreds of words about 
it, maybe thousands. 


Only, somehow, it was not made 
clear that the letters to the congress- 
men and the news stories all were 
pitched on the theme that “this may 
happen but—”. Nobody at Interior was 
saying for sure, at that time, and no- 
body was saying anything about con- 
ferences with Mr. Truman, about Mr. 
Larson’s delegation of authority al- 
ready prepared, nor about Mr. Chap- 
man’s talk with some oil company 
representatives, 


And, one additional question might 
have been asked. 


If the disclosure resulted in a “pub- 
lic controversy,” just what kind of 
public reaction did Mr. Chapman ex- 
pect had he finally thrown the pro- 
gram into gear? A rousing display 
of enthusiasm and applause from the 
left field bleachers? 
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EASY PULL-OUT 
NO FLY-BACK 
NO HOLDING 


BALCRANK 
HOSE REELS 


The world’s easiest hose handling is yours with Balcrank 
Hose Reels! They latch at any desired point and release 
on gentle pressure for slow, even retraction. 


One-man installation ; no dismantling, no bolts or panels 
to remove, no adjustments to make. Adaptable for ceil- 
ing, wall or floor. Six-roller outlets reduce hose wear; 
arrestor device has only three major parts to assure 
long service. Smartly styled two-piece cabinets of 16- 
gauge steel with white enamel finish and polished Totalizing meters on Motor and Gear Oil reels insure 


chrome trim. All reels have 20-foot hose except Air Reel, accurate measurement of consumption. Also available 
which has 25 feet. without meter or with non-totalizing meter. 


/ 
- BALCRANK 


_ NON-FOULING HIGH PRESSURE PUMP 
vs DELIVERS MORE GREASE IN LESS 





TIME AT HIGHER PRESSURE— EVEN 
a AT BELOW-ZERO TEMPERATURES* 


ai PRESSUR- MATIC Control 


(STANDARD EQUIPMENT) 


*No other pump can Supplied as standard equipment, PRESSUR-MATIC 
match the perform- gives high or low pressure with a flick ef the finger 
ance of the new for proper service of all points on all cars. A “must” 


Balcrank Jet Power = for multi-purpose lubricants. 
Pump! Ze SO 


NON-FOULING Foreign matter positively cannot lf U( \ \ \ \ BALCRA NK 
enter pump. No competitive pump has this feature. \ \Ke y})) | 
\ NS YY, f 


HIGH PRESSURE Lubricates more cars faster 


with its 45-to-1 Pressure Ratio. ie. | eeeeveveeeeeeeeeeeer 


MORE VOLUME Supplies four reels simultane- 


ously. Greater volume than any comparative pump. 


LOW COST Matches or betters the price of any 
comparative pump. Never so much for so little. 





THE ONLY 
PUMP 


HOSE 
INSURED 
avi 
1000 
DAYS 


National Pump Hose is Insured 
for 1000 Days against failure 


This insurance covers everything — materials, workmanship, accidents, abuse. 
Fire and theft are the only exceptions. Repairs will be made without charge on 
all National Pump Hose returned prepaid, whenever repairs can be made by 
resetting couplings. Hose which must be shortened more than 6 inches to re- 
pair, will be replaced on a pro-rata basis, when preferred, if returned prepaid 
within 1000 days from date of purchase. 


UNSURPASSED FLEXIBILITY 


National Super-Flex Pump Hose combines longer life with unsurpassed flexi- 
bility. Strands of light-weight, high-strength steel wire are woven into a loomed 
jacket of exclusive design. Tube, jacket and cover are then fused into an in- 
separable unit by continuous vulcanization. Super-Flex construction is non- 
flattening and non-kinking, assures full flow and positive static connection. 
GASOLINE PROOF, WEATHER PROOF 
Both tube and cover are impervious to the action of all gasolines. Oil-resistant 
synthetic tube is non-discoloring, non-swelling, non-flaking. Neoprene cover is 


tough and long-wearing, resists abrasion and cutting, will not crack or check. 
National Pump Hose remains flexible even in zero weather. 


RE-USABLE COUPLINGS 


Designed for sure grip, full flow, and long service. Made of non-sparking 
brass, static grounded. Re-usable — re-attached without charge when re- 
turned prepaid. 
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All Product Inventories Show Gain; 
Gasoline Output Up 4 Million Bbls. 


For first time since oil workers 
strike began April 30, API was able 
to show in report for the week ended 
June 7 comparative figures for the 
previous week on refining operations 
and major products stocks. 

Refining operations jumped 14% 
and crude runs to stills 1,025,000 b/d 
in the week ended June 7 over the 
previous week. Refinery yields were 
such that gasoline output rose near- 
ly four million bbls. and distillate fuel 
oil output was up more than two mil- 
lion bbls. in the seven-day period. 
Gains also were shown for kerosine 
and residual fuel oil (see summary 
table on this page). Sizeable gains 
were shown for all major petroleum 
product inventories, particularly dis- 
tillate fuel, ‘ 

API also issued its first report 
on crude oil and condensate produc- 
tion since early in the strike. It 
showed average output for the week 
ended June 7 at 6,080,700 b/d. This 
was 215,000 b/d under the last pre- 
viously published figures, those for 
the week ended May 3. API said 
comparative figures for the inter- 
vening weeks were not available. 

Total imports of crude oil and prod- 
ucts averaged 932,800 b/d in the 
week ended June 7, API also report- 
ed. A week earlier the average was 
796,700 b/d, a sharp drop from the 
record high 1,120,700 b/d set in the 
week ended May 24. 

Loss of an estimated 65 million 


bbls. of products as result of the re- 
cent oil workers strike is plainly 
evident in the following table. Note 
the percentage increases in demand 
for gasoline, kerosine and distillate 
fuel oil forecast for the June-July- 
August 1952 period over actual con- 
sumption in the same period of 1951. 
Then compare these figures with the 
percentage decreases of product in- 
ventories for the week ended June 7, 
1952, from that ended June 9, 1951. 

The decline in demand for resi- 
dual fuel oil cancels out the decline 
in stocks of this product. 


DEMAND 
June-July-August (b/d averages) 


1952 1951 
(forecast) (actual) 
3,537,983 3,368,826 

250,916 224,250 
1,011,068 901,435 
1,472,846 1,497,707 


STOCKS (bbis.) 
1952 1951 


Gasoline 

Kerosine .... 
Distillate fuel 
Residual fuel. 


Gasoline ....123,456,000 138,736,000 


Kerosine .... 20,382,000 28,725,000 —14.1% 
Distillate fuel 53,668,000 61,476,000 —12.7% 
Residual fuel. 39,088,000 39,765,000 — 1.7% 

General Counsel Russell B. Brown 
of the Independent Petroleum Assn. 
of America charged in a report to 
IPAA President Charlton H. Lyons 
that there are indications of a con- 
certed move in the offing on the part 
of importing companies for an in- 
crease in petroleum imports. 

“It is not likely, of course, that 
there was any concert of opinion, but 


there is a strange rash of talk com- 
ing concurrently from importing com- 
panies about the necessity for more 
imports of oil,” Mr.. Brown com- 
mented. 

“. .. .» In each instance, the idea, 
has come from responsible head of 
the large importing companies.” Mr. 
Brown said the most pronounced view 
was expressed by President Bugene 
Holman of Jersey Standard, who ad- 
vocated an increase in imports “no 
matter how ‘vocal’ the ‘selfish nation- 
alistic’ opposition might be.” 

April crude oil imports rose to a 
record high average of 584,400 b/d, 
with total imports averaging 983,000 
b/d, according to an NPN compila- 
tion of Census Bureau statistics. April 
crude oil imports were 126,800 b/d 
higher than March. Residual fuel oil 
imports, however, dropped 56,600 b/d 
in April to an average of 361,100 b/d. 

Compilation also showed U. S. ex- 
ports of crude oil and products rose 
to an average of 461,900 b/d in April, 
an increase of more than 70,000 b/d 
over March figures. 

Exports of major products in the 
week ended May 16 averaged 235,- 
400 b/d, as compared with 177,000 
b/d a week earlier, according to a 
PAD report. 


March gasoline consumption esti- 
mates for five states and the District 
of Columbia were reported by API 
as follows (figures in thousands of 
gals., with comparative figures for 
March 1951, and percent of change): 


March March 
1952 1951 


356,190 
8,528 


% 
Change 
355,516 +0.2 

8,870 —3.9 


California ........ 

Delaware 

District of 
Columbia 

PRT Ee eee 

Maryland 


17,552 —1, 
13,961 14,555 —4. 


Summary of API Report on Refining Operations 
(U. S. Totals—B. of M. Basis) 

(figures in bbls.) 
Week Increase 
Ended or 
May 31 Decrease 

6,598,000 5,573,000 + 1,025,000 

Foreign crude included 629,000 + 128,000 

Percent operated 90.6 . + 140 

Gasoline eae eae .. 21, 000 + 3,965,000 

Kerosine en: 2, 000 + 394,000 

Distillate fuel oil 9,606,000 / + 2,028, 

Residual fuel oil er 8,355,000 + 504,000 

3 


47,117 2 
8 


Wisconsin 74,672 


Pennsylvania Grade crude runs to 
stills declined 1,973 b/d in the week 
ended June 7 as compared with the 
previous week, according to a Na- 
tional Petroleum Assn. report. Com- 
parative figures on runs are shown 
below (in b/d): 

Week Ended 
June 7, 1952 
56,393 

Construction contract for a 19,000 
b/d Houdriflow catalytic cracking 
unit for the 60,000 b/d Texas City 
Refining plant at Texas City, Tex., 
has been awarded to Kaiser Engi- 
neers. The 350-foot cracking tower is 
scheduled to be in operation late this 
year. Way for a modernization pro- 
gram for this plant was cleared when 
majority stockholders of Texas City 
Refining acquired all stock formerly 
owned by Petrol Terminal Corp. 

World crude oil production averaged 
11,894,000 b/d in the fourth quarter 


Week 
Ended 
Production June 7 


Crude runs—daily avg. 


Week Ended 
May 31, 1952 
58,366 


Week Ended 
Jane 9, 1951 
52,070 


Stocks 
Finished & unfinished gasoline . 123, 000 
Kerosine Fis waar 20, 000 
Distillate fuel oil ..... eee 000 
Residual fuel oil 3 . 39, 000 


122,161,000* 
19,050,000 


,966,000 
38,523,000 


41,295,000 
41,332,000 
+-2,702,000 
+ 565,000 


’ 


(*) Revised. 


Summary of B. of M. Report on Crude Oil Stocks 
Week Ended Change from 
June 7 May 31 
(figures in bbls.) 
— 3,090,000 


— 385,000 


from 
May 10 


Total crude stocks in U. 8S. 
Total located in B. of M. East 
Coast district 


. 284,936,000 
17,422,000 


+ 8,039,000 
+ 969,000 
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of 1951, 2% higher than in the third 
quarter, according to the Bureau of 
Mines. 

This report also showed that fourth 
quarter crude imports by Western 
Europe averaged 1,293,000 b/d, a 13% 
gain over the previous quarter. 

Crude stocks increased an average 
of 29,000 b/d, compared to a gain of 
111,000 b/d in the third quarter. 


Foreign refinery news took the 
spotlight briefly this week. 

In New York, Caltex received word 
from company officials in Manila that 
negotiations for a Philippines site 
for a proposed 13,000 b/d refinery 
costing some $30 million are contin- 
uing. Talks with Philippine govern- 
ment officials regarding other fea- 
tures of the project are in progress 
and “it is hoped that final decision 
to proceed with construction can be 
made in the near future,” Caltex said. 

From Australia came word that 
the New South Wales state cabinet 
has approved in principle establish- 
ment of an oil refinery by Maltex Oil 
Proprietary, Ltd., at Kurnell, Botany 
Bay. .Prime Minister John Cahill 
said the company proposed building 
a refinery costing 25,000,000 Austra- 

z . ILITY lian sterling (equivalent to $55,812.,- 
500 in U. S. currency) and hoped it 

Profit with DEPENDAB would be operating in two years. 
e280 Anglo-Iranian’s proposed 40,000,000 
of Merchandising Support! Australian sterling ($89,300,000) re- 
finery at Kwinana, south of Fre- 


ses 3. FARM PAPERS .. . complete cov- mantle, in Australia, may be delayed, 
ee ne erage of the important rural market. however. A report from “reliable” 


sources, transmitted by Reuter’s news 
. ERTISING ... that 
1. RADIO . . . Alex Dreier and Lloyd 4. OUTDOOR ADV 


agency, said the plan might possibly 
Burlingham on the NBC network. sells the customer at the wheel. be snagged because the Australian 


2. NEWSPAPERS Giganti 5. LOCAL ADVERTISING. government has not yet arranged to 
: s° + agente new increase the capital of its Common- 
pat tani advertising compaign now en i pipers mats — wealth Oil Refineries, scheduled to 
breaking! : handle distribution of the 3,000,000 
tons per year of products from the 
. plant. Some authorities, this report 
DEPENDABILITY of Money-Back Guaranteed Products! Soe sdtewene suman c-onumerons 
You can proudly sell every Skelly petroleum product, have be: be ree ty anther 12 
every Skelly “T.B.A.” product. For more than 33 million sterling ($26,790,000) to cope 

years, every Skelly product has been offered to the with the marketing problem. 
public with a Money-Back Guarantee of satisfaction. | First gasoline produced at Canadian 


Oil Companies’ new refinery at 


Sarnia, Ont., was loaded into a wait- 
DEPENDABILITY of Supply! ing tank truck May 26 and delivered 
Ask any Skelly Oi! Dealer how he’s fared during times immediately to a Sarnia service sta- 


when normal deliveries were almost impossible! tion. This first shipment was made 
‘ done all right because Skelly Oil Com- 16 months, almost to the day, from 
seen cia “Dependebility of Supply” nA years ago the time construction of the refinery 
when they began operation. Come any emergency — began. 
Skelly comes through with a constant, dependable The company started operating the 
supply. new fluid catalytic cracking unit at 
Find out what Skelly Dependability will do for you. Sarnia early in May. Partially-com- 
Write for all the facts! pleted installations are running about 
5,000 b/d of feeder stock, of which 
about 60% is being processed into 
automotive gasoline, and the balance 


] e into fuel oil, propane and other prod- 
i/ ne Franchise witha Future! |: 
i ! b 
SKELLY OIL COMPANY This refinery will process 20,000 b/d 


P E of crude oil when all units are com- 
KANSAS CITY Sucaeo SMAINNEAPOLIS © OMANA = DENVER - DALLAS pleted and on stream late this sum- 
mer. 
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One of a Series of Interest to the Petroleum Industry . 








CAPITALIST! 


Johnny used to be a laborer. Tim still 
is. Both cut lawns. Both used to use 
customers’ hand mowers. Each could 
do one big lawn a day for $2. 

Tim spent his $2 on movies and 
candy. Johnny saved some money, 
borrowed some more, and bought a 
power mower. Now he can cut 5 
nies a day, and so makes $10. He 
nuts aside $2 a day to pay back his 
~ and $1 toward another mower 
when this one wears out. 

He still has $7 where he used to 
have two, and is helping more people 
get their lawns cut when they want 
them. Yet some enemies of business 
say this shows that Johnny is too big; 
that he should be limited in the num- 
ber of people he can serve. 

And they would prevent him from 
setting aside the $1 a day needed to 
assure continuing customer service. 
They would even like to force Johnny 
to share his $7 with Tim—so Tim 
could enjoy more movies and candy. 

Ridiculous? Yes . . . but these same 
charges and demands are being lev- 
eled at your business today. 











Dr. Rankin Stresses 
Importance of Safety 
to Refinery Workers 


In a refinery—especially the tetraethyl 
lead blending area—safety is an impor- 
tant factor contributing to high pro- 
duction efficiency, uniform quality 
standards and good employee relations. 


What’s more, “Safety is a way of 
life,” says Dr. Stewart L. Rankin, chief 
medical advisor to the Du Pont Pe- 
troleum Chemicals Division. And Dr. 
Rankin drives that point home— 
forcefully and eloquently—to hundreds 
of refinery workers every month. 

Dr. Rankin is a physician by profes- 
sion and a safety man by avocation. 
This combination lends weight to the 





Joseph L. Stecher 
Responsible for Success of Many 
TEL Manufacturing Techniques 


Back in the early 20's, the beneficial effects of tetraethyl lead as an antiknock 
agent in gasoline were known to petroleum and automotive engineers. But 
the product was not yet available in commercial quantities. 

Being highly toxic, it presented a difficult as well as hazardous manufac- 
turing problem. When the Du Pont Company was called in, the responsi- 
bility for producing and delivering TEL on a commercial scale was assigned 
to Jose ph L. Stecher, a young Du Pont engineer. 


JOSEPH L. STECHER—Today, wherever TEL is made, in this country or abroad, it is produced 
according to the basic engineering process first set up by Joseph L. Stecher and his associates. 


and determination, 
1 other Du Pont engi- 


With skill, ene rey 
and working wit 
neers and scientists, Mr. Stecher ab- 


sorbed the research data and molded 


it into a practical, large- 
| 


scale production venture. 








points he makes and interest to his 
presentations. As a result, he is in con- 
stant demand for safety talks before re- 
finery groups. 

In 1951, he spoke to 36 groups rang- 
ing in size from 15 to 200 people. In 
1952, his schedule is even more active 
and one large group of 400 has already 
heard his talk. 

“The habit of safety,” says Dr. Ran- 
kin, “has to be practiced when people 
are on their own; when they are on the 
job; when driving their car. Such a 





habit is an individual and personal 
matter. It is a prescription that is good 
medicine, and, in this case, the medi- 
cine is habit forming. 

“If people, individually, make a real 
effort to keep the monster, personal in- 
jury, under control, then an important 
hazard will have been outlawed in 
American industry.” 

With this philosophy, Dr. Rankin is 
constantly stimulating refinery workers 
to maintain and improve their already 
high records of industrial safety. 
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Stecher 


One of his outstanding accomplish- 
ments was building the entire Cham- 
bers Works tetraethyl lead B unit in 
only 90 days . . . with details of the con- 
struction worked out in his head. In 
order to get the unit into production 
with such speed, he later admitted that 
the blueprints for the job had been 
drawn after work had been completed. 

Utilizing his first design and plans, 
Mr. Stecher also supervised the con- 
struction of three other producing units 
in the Du Pont Chambers Works TEL 
area, Later he was placed in charge of 
the design and construction of the 
Baton Rouge tetraethyl lead plant. 


DESIGNED UNIQUE FEATURES 
Many of the engineering and safety 
features incorporated by Mr. Stecher 
and his aids in the original design for 
TEL manufacturing plants were unique 
and highly ivanell for their day. Yet, 
they have stood the test of time and 
are still as safe, as practical and as ef- 
ficient as in 1923. 

The safety procedures and regula- 
tions set up by Mr. Stecher in 1923, in 
many cases, are also still the accepted 
standards for the industry and con- 
tinue to meet the most rigid health 
specifications. In addition, Mr. Stecher 
and his associates were responsible for 
the modern features which distinguish 
the operating equipment and auxiliary 
facilities of Du Pont’s TEL manufac- 
turing plants today. 

To the refiner, fast, safe deliveries of 
TEL are just as important as its manu- 
facture, and Mr. Stecher, with the help 
of the Chambers Works engineering 
group, developed the safe handling 
methods for TEL in railroad tank cars. 

Throughout his career, Mr. Stecher 
has actively contributed to the produc- 
tion and distribution of tetraethyl lead 
antiknock compounds . . . as supervisor 
of manufacturing, as manager of the 
Du Pont Tetraethyl Lead Division, and 
as assistant director of sales for the Pe- 
troleum Chemicals Division. 

No wonder so many of his associates 
refer to Du Pont’s Joseph L. Stecher as 
“Mr. TEL”! 


CONTINUED 





“Pipeline” Wins Award 


The Du Pont Petroleum Chemicals 
Division motion picture “Pipeline on 
Wheels” has been selected as a co- 
winner of top honors by the National 
Committee of Films for Safety in one 
of its 4 classifications of non-theatrical 


safety films produced in 1951. 





Sound -Slide Film on Gasoline Quality 
Available to Marketers 


Marketers who are interested in visual 
training aids to improve dealer sales- 
manship can now take advantage of a 
new Du Pont sound-slide film presen- 
tation. 

Adapted from the Du Pont movie, 
“What Makes a Gasoline Good,” this 
full-color slide film tells the story of 
how gasoline is made. It’s packed with 
helpful information and concrete sell- 
ing points, too. 


THE ENTERTAINING slide film cartoons show 
graphically what goes on in a combustion 
chamber . . . what causes knock .. . and how 
your high quality gasoline prevents it. 


A standardized film strip can be sup- 
plied to refiners—free of charge—with 
personalized beginning and concluding 
frames bearing their own trade-mark, 
showing their own stations or pumps, 
or any other individualized scene. 
There is no reference to the Du Pont 
Company anywhere in the film or 
script. 

In cases where it is desirable to am- 
plify the standardized version, the 
whole presentation can be tailored to 
suit individual requirements — by in- 
serting any number of slides relatin 
to the refiner’s own gasoline brand an 
special promotions. Even for the per- 
sonalized versions, the cost is under $5 
per print if ordered in quantities of 100 
or more. 

A sound recording of the script is 
supplied with the standard version. 
Where the film is individualized, the 
recording can generally best be made 
by the oil company itself. In the latter 
case, the speaker’s delivery can be in 
keeping with the speech mannerisms 
of the local marketing area. 


Petroleum Chemica 





CONVENIENT, EASY TO USE 


The film is ideal for showing to small 
groups in the service station. The only 
requirement is a standard slide film 
projector which can be conveniently 
carried in a salesman’s car. The equip- 
ment can be easily set up on a desk, 
and anyone can operate it. The running 
time is only 10 minutes. 

To make the message doubly pene- 
trating, give-away cartoon books — re- 
telling the story on the film — can be 
passed out at each showing. These, im- 
printed with the refiner’s brand or com- 
pany name, are also available from 
Du Pont. In small quantities, these are 
free. A nominal charge is made for the 
books in lots of 1000 or more. 


MANY USES 


In addition to dealer education, this 
Du Pont slide film is ideal for sales pro- 
motion work with customer groups, 
schools and civie organizations. 

If you are interested in having one 
of these slide films made up for your 
own marketing group, ask your 
Du Pont Petroleum Chemicals Division 
representative for full details. 


MOVIES AVAILABLE 


The following Du Pont films may be 
borrowed or purchased by oil compa- 
nies. Address your request to the near- 
est Petroleum Chemicals Division dis- 
trict office. 

Pipeline on Wheels—A 26-minute, full- 
color movie on tank truck safety. 
Suitable for both training and public 
relations purposes. 

What Makes a Gasoline Good—An 15- 
minute cartoon movie in color. Pre- 
sents, in easy-to-understand form, 
the story of how high quality gas- 
oline is made. Ideal for dealer train- 
ing meetings. 
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MARLOW PUMPS DO MORE... 


THAT'S why MORE 
BULK PLANT OPERATORS 
CHOOSE THEM EVERY DAY 


' 


Photos and installation by Southern Pump and Tank Co. 
Siler City Oil Company, Siler City, North Carolina, uses these four low-cost Marlow vertical self-priming 


centrifugals to increase flow from storage to the loading nozzles. They pump fuel oil, kerosene, regular 
gasoline and high test gasoline at 90 to 110 gallons per minute. 


This bulk plant operator is one of many 
who have found that Marlow Self-Priming 
Centrifugals can do a lot to help an oil man 
make money. At the loading rack, for instance, 
these Marlows prevent costly bottle necks . . . 
they cut loading time and costs, and speed de- 


operation and will not vapor lock. 


Known as the Marlow EVP series, these 
pumps offer the advantages of low installa- 
tion costs and require little space. Few piping 
changes are necessary because the suction and 


liveries so more customers can be served. discharge fittings are directly opposite. They 
just can’t be beat for dependable, low-cost 
petroleum products handling 

where viscosities are less 


than 100 SSU. 





The Marlow vertical self-priming centrifu- 
gal has all the advantages of the other Mar- 
low self-primers. It stays highly efficient even 
after long hard use . . . because self-priming 
design eliminates rubbing surfaces. For the 
same reason, tank scale, welding shot and 
other abrasive solids have practically no effect 
on a Marlow. It can pump from underground 
storage as well as above ground because it is 
entirely self-priming. And a Marlow is quiet in 


In Canada contact 
Pumps and Softeners, Ltd., London, Ontario 


MARLOW PUMPS 
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Protect Your Products 
in TRANSIT—in STORAGE 
with Jal STEEL PAILS and DRUMS 


oS 


7 


J&L 
STEEL 


ee 


Left: Representative samples of J&L’s complete line of steel ship- 
ping pails showing (top to bottom) the ring seal, closed head and 


lug covers. 


The sturdy construction of J&L Steel 
Pails and Drums is your assurance of safe 
shipment of your products. 

Each container is carefully tested to 
detect any possible leak or defect. The 
result—-your products arrive at their des- 


JONES & LAUGHLIN 


STEEL CORPORATION 
CONTAINER DIVISION 


CHRYSLER BUILDING 
NEW YORK 17, N. Y. 
PLANTS: Bayonne, N. J. * Cleveland, Ohio * Philadelphia, 


Pa. * New Orleans, La. * Kansas City, Kan. * Atlanta, 
Ga. * West Port Arthur, Texas © Toledo, Ohio 


tination in good condition—attractively 
packaged to catch the customer's eye. 

Write today for your copy of “It’s Safer 
to Ship in Steel,” the booklet that will 
give you further information on J&L 
Steel Pails and Drums. 


J&L Steel Barrel Company 
Chrysler Building 
New York 17, N.Y. 


Please send me a free copy of the booklet, 
“Te’s Safer to Ship in Steel.” 


Name_ 
Company 


Address__ 
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RIGHT BUY... 
if you just want 
performance 


RIGHT BUY... 
if you just 
want style 


RIGHT BUY... 
if you want 


PATENTS PENDING 


For the right buy in gasoline pumps... 


choose RAPIDAYTON 


Yes, there’s a right buy in gasoline pumps— 
RAPIDAYTON—which has style and performance. 


In fact, style and performance are more important 
in gasoline computing pumps than in gloves, because 
the pumps last longer. This pump has established new 
trends in beauty of design. It blends harmoniously 
with new service stations and helps modernize 
older ones. It gives performance meeting the most 
exacting standards. 


In addition RAPIDAYTON includes ease of 
installation, better merchandising service and 
lower maintenance costs. 


Your inquiries are always welcomed. 


SERIES 1500 COMPUTING PUMPS 


THE DAYTON PUMP & MANUFACTURING COMPANY © DAYTON 1, OHIO 
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CHEVROLET *..::- TRUCKS | 


COSTS LESS TO BUY 


Payload pound for payload pound, a Chevrolet truck 
lists for less than any other truck with the qualifications 
to handle your job. As the world's largest manufacturer 
of trucks, Chevrolet takes advantage of production 
economies to pass substantial savings on to youl 


SAVES MONEY ON THE JOB 

Chevrolet trucks save you money over the miles with 
great proved features that cut costs. Valve-in-Head 
economy, rugged Hypoid rear axles, extra-sturdy 
channel-type frames and Flexi-Mounted cabs, Ball- 
Gear Steering, Synchro-Mesh Transmission. 


RIGHT TRUCK FOR EVERY LOAD 
Your first interest in a truck ts: “How well will it do the 
job?” That's where Chevrolet trucks have it, because 
they're factory-matched to the payload—tires, axles, 
frame, springs, engine, tr ission, brakes. You get 
as much truck as your job calls for. 





KEEPS ITS VALUE LONGER 


Chevrolet trucks traditionally keep their value longer 
to bring higher used truck prices, year after year, at 
trade-in time. That means real, substantial dollar-and- 
cents savings when you wish to replace your present 
truck with a new one. 


CHEVROLET ADVANCE-DESIGN TRUCK FEATURES 


TWO GREAT VALVE-IN-HEAD ENGINES— shifting @« HYPOID REAR AXLE—for duty models e CAB SEAT— with double-deck 
Loadmaster or the Thriftmaster—to give dependability and long life « TORQUE- springs for complete riding comfort e VENTi- 
you greater power per galion, lower ACTION BRAKES—on light-duty models e PANES —for improved cab ventilation e WIDE- 
cost per load «@ POWER-JET CARBU- PROVED DEPENDABLE DOUBLE-ARTICU- BASE WHEELS—for i d tire mileage « 
RETOR—for smooth, quick acceleration LATED BRAKES—on di duty dels @ BALL-TYPE STEERING —for easier handling 
response e DIAPHRAGM SPRING CLUTCH— TWIN-ACTION REAR BRAKES—on heavy- e UNIT-DESIGNED BODIES—for greater load 
for easy-action engagement « SYNCHRO- duty models . DUAL-SHOE PARKING protection e ADVANCE-DESIGN STYLING—for 

















MESH TRANSMISSION —for fast, smooth BRAKE—for greater holding ability on heavy- increased comfort and modern appearance. 
CHEVROLET DIVISION OF GENERAL MOTORS, DETROIT 2, MICHIGAN 
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HYSTER 20) The petroleum industry is full of 
sf 77, high speed operations — has to be if 
profits are made. Hundreds of “hustling” 
little and sturdy Hyster 20 Lift Trucks are 
doing “hurry up” jobs for petroleum mar- 

keting firms. 
the boats This streamlined 1 ton capacity lift 


truck is fast, stacks high, goes anywhere. 
fo r Pneumatic tires make it easy on floor sur- 
faces, on the operator, on loads. Works 


PET RO LEU M equally well indoors or outdoors, on 


docks, in box cars. Simple to operate and 


MARKETING easy to service. 


Ask your Hyster dealer for a demon- 
Fi R M om stration. Write for literature. 


In addition to the Hyster 20, 
the Hyster line includes other 
fork-type Lift Trucks, Turret 
Trucks, Karry Krane® and 


sreaate torn conecity HE YSTER COMPANY 


Ibs. Sold and serviced by Hyster THREE 2902-74 MN. E. CLACKAMAS STREET. .PORTLAND 8, OREGON 
dealers all over the world. FACTORIES 








FirstName in Hose Reels) 4 = == 


HANNAY bil 


HANNAY has a hose reel for every purpose, 
for every business or industry employing hose. 





In the petroleum and chemical industries, in 
aviation, and among the nation's leading 
manufacturers of fire fighting equipment, the 
name HANNAY is synonymous with “best”. 
Stationary and mobile types, hand or motor 
operated. Also special reels for special jobs 
such as cable reels for portable X-ray and 
lighting installations. 


When good hose reels are needed, standard 


or special purpose, put your problems up 
to Hannay. 





New EXPLOSION-PROOF Model 


Developed to overcome dangers previously 
associated with electrical rewinds. Sealed, 
Underwriters-approved motor protected 
against fog, foam, water and fumes. Safe, 
controlled rewind speed. Acclaimed by users, 
“the safest, most efficient Hose Reel ever built!” 


\NNAYy 
HOSE REELS 


CLIFFORD B. HANNAY & SON, Inc. 
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 GRAVER TRNAS 





AT BAY REFINING CORP. 
BAY CITY, MICHIGAN 


Over a period of 15 years Graver has supplied 
tankage—and a number of process vessels for 
the Bay Refining Corporation. 


The battery of storage tanks which originally 
made up this installation was fabricated by 
Graver in 1937, immediately after the Bay 
Refining Corporation was founded. The follow- 
ing year these tanks were supplemented by five 
more, also built by Graver. Since. that time 
Graver has continued to supply additional tank- 
age to meet the requirements of Bay’s expand- 
ing facilities. Included in the most recent 
equipment were two 120’ x 40’ cone roof tanks 
with a capacity of over 80,000 barrels each. 


Only complete satisfaction with the original 
Graver products could have caused this refining 
company to return to Graver again and again as 
a source of supply. Such demonstrated confi- 
dence is the highest tribute that can be paid to 
the craftsmanship and ability of a manufacturer. 
This is only one example of the many industries 
which have placed this confidence in Graver. 


GRAVER TANK & MFG. CO.NC. 
EAST CHICAGO, INDIANA 


NEW YORK «+ CHICAGO + PHILADELPHIA + WASHINGTON 
DETROIT + CINCINNATI +» CATASAUQUA, PA. 
HOUSTON «+ SAND SPRINGS, OKLA. 
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CAN YOU USE 
THESE ADVANTAGES 


OF Crows NEW 
POR-RITE SPOUT 


Larger 115/16” I.D. nozzle permits faster 
rine | filling. 


POR-RITE SPOUT hooks on to opening into 
which contents are poured. Position of rigid 
spout eliminates container interference. 


























POR-RITE SPOUT saves dollars in shipping 
because it is reversible and readily permits 
far more satisfactory stacking than is possible 
with dome-type containers. Tamper-proof 
over-cap protection supplied. 








POR-RITE SPOUT permits drum-type container 
to be converted interchangeably to a full- 
open pail, with controlled pouring assured. 





. POR-RITE is RUST-PROOF. Plastic POR-RITE SPOUTS are 
available in various colors to designate different products. 


RCO) N Division of 
CROWN CORK & SEAL COMPANY 


One of America’s Largest Can Menvufacturers * Plonts at Philadelphia, Chicago, Orlande * Branch Offices: New York, Baltimore, Pittsburgh, St. Lovis 
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Great, New 
e 
Selling Advantage for Sinclair dealers: a gasoline so different it 


is patented ...so revolutionary that it PROTECTS as it POWERS. 


Used regularly, PATENTED Sinclair Anti-Rust Gasoline, with amazing rust inhibitor 


RD-119®, prevents rust and corrosion in fuel system — protects against costly repairs. 


Boost sales with this customer-winning Sinclair exclusive. Join the 2,000 dealers who have 
switched to Sinclair in a single year. Contact your nearest Sinclair Representative or 


write Sinclair Refining Company, 600 Fifth Avenue, New York 20, N. Y. 


SINCLAIR ANTI-RUST GASOLINE 


(ei Datented/” 
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tankers 


Several months ago, the Monsanto 
advertisement reproduced here 
told you of a test of the effective- 
ness of Santolene C in preventing 
corrosion in tankers. This is a report 
of the results. 


factor of omni preterm ‘ 
dave a oreusin protons. Se 


How test was made: Strips in two cargo 
compartments in a tanker were sandblasted 
clean. Petroleum products carried in these 
compartments were treated with Santolene 
C at the rate of 124/1000 bbls. Two other 
compartments were cleaned for comparisons. 
Untreated petroleum products were carried 
in them. One treated and one untreated test 
compartment always made the return trip 
containing salt water ballast. 

Here are results: After 8 months, the com- 
partments were inspected. Sandblasted strips 
in tanks carrying Santolene C had slight, 
soft scale that could be removed by wip- 
ing. Areas not sandblasted had a dull, oily 
appearance. There was apparently no new 
scale on these areas and the scale present 
was clinging tightly to the sides. (This was 
scale that -had been left on the metal when 
the test started.) 


A hard, rust-red scale had formed on the 
sandblasted areas of the compartments with- 
out Santolene C. Large sheets of old scale 
were falling from the sides. 

During the period of the test, 153,000 pounds 
of scale was removed from all compartments 
of the ship. Scale removed from the two 
tanks in which Santolene C treated prod- 
ucts were carried was 50% to 60% less than 


preachucts 6 


that removed from the untreated compart- 
ments of the ship. 


If you have a corrosion problem in carriers 
or in static storage of light petroleum prod- 
ucts, consider Santolene C. For literature and 
technical information, write MONSANTO 
CHEMICAL COMPANY, 1700 South Second 
Street, St. Louis 4, Missouri. 


Santolene: Reg. U. S. Pat. Off. 


SANTOLENE C 


MONSANTO 


CHEMICALS ~ PLASTICS 


SERVING INDUSTRY... WHICH SERVES MANKIND 
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Some air hoses give more satisfactory service 
than others. Why? If you look on the inside, 
you'll probably find they’re the ones reinforced 
with Du Pont Cordura* High Tenacity Rayon. 
They’re lighter and strong as a towrope. They 
won't kink or snarl, and they'll take a lot of 
abuse without splitting or cracking. They're 
the hoses your servicemen find it easiest to 
handle . .. 


Why does rayon make such a difference? 
Yarns of “Cordura” rayon are much stronger 
than yarns of natural fibers commonly used. 
They enable manufacturers to make an air- 
hose full strength yet thinner . . . with fewer 


STRONGER, MORE FLEXIBLE when 
reinforced with Du Pont ‘‘Cordura’’ High Tenacity Rayon 


plies. And thin hose is more flexible, is less apt 
to bruise or split. This kind of hose serves you 
better. 


Now that it’s so important to get maximum 
service from everything you buy, be sure to 
ask your supplier to give you hose reinforced 
with Du Pont “Cordura” High Tenacity Rayon. 


*REG. U.S. PAT. OFF 


REG. 4.5. pat. OFF 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 


Next time specify hose reinforced with 


STRENGTH AT LOW COST 





Barge - loading hose reinforced 
with “Cordura” rayon is lighter, 
stronger 


Pressure Lube hose reinforced 
with “Cordura” rayon withstands 
constont pressure 


Fuel-truck hose reinforced with 
“Cordura” rayon is tougher and 
lighter. 


Pump hose reinforced with “Cor- 
duro” is stronger and lighter. 


Car-wash hose reinforced with 
“Cordura” rayon won't kink or 
snarl. 





ear Written Guarantee 


(SORTER TEAS 
-e Strongest Ever! 


Another BIG selling “PLUS” for Dayton Dealers 


























Record-breaking performance of Dayton To tire dealers contemplating changing to 
Thorobreds the country over—far exceed- the Thorobred line, this latest aggressive 
ing Dayton’s claims for these highest-qual- sales move on Dayton’s part offers a dollars 
ity tires—has led Dayton to increase its and cents reason for them to switch to Day- 
written warranties to as much as 3 years. ton NOW and start to cash in! 


Dayton hulaber 


DAYTON RUBBER COMPANY, DAYTON 1, OHIO 





A COMPLETE LINE OF PASSENGER AND TRUCK TIRES—EVERY ONE A_THOROBRED! 
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franco 


PACKAGE CONSISTS OF THE FOLLOWING ITEMS 
eter with Air Eliminator, Strainer and SC Counter 

Power Take-off, Kit. Shaft and Flange 

Pump and Suction Strainer 


HOW TO ORDER: Give Package No. ....... Truck Tonnage 
Truck Model Transmission Model 
Recom- 
- Pkg. Deliver Recom- mended Model Model 
Select kit No. Wesel . 7 i. fovecs. Meter Pum 
from table = 





And Air an 
Hose Hose Eliminator Strainer 
20 GPM 1” 100 ft. 18 PSI TC-11/," DDN 
30 GPM 1” 100 ft. 33 PSI TC-11/,” DD 
Order from 40 GPM 1,” 100 ft. 17 PSI TDC-11/.” DD 
50 GPM 11,” 100 ft. 22 PSI TDC-11/2” DEE 
the nearest 60 GPM 1/y” 100 ft. 42 PSI TD-2” DEE 
distributor 80 GPM 11/." 50 ft. 28 PSI TD-2” EE 
warehouse 100 GPM 1/,” 50 ft. 37 PSI TD-2” EE 


Overspeeding of 25%, is allowab!e within the guarantee. 





























CALIFORNIA LOUISIANA J. L. Hockman, Export Agent, New York ‘ Tre 

GRANCO Branch Office, Los Angeles L. B. Adams & Co., Baton Rouge OU Accessories, In Lone Island City 
Davis Equipment Co., San Rafael Service Distributing Co., Latayette Edward Joy Co., Syracuse ' 
Overseas Dist. Co., Export Agent, Allied Wayne Stores, Inc., New Orleans GRANCO Branch Office 2 Long ¢ 

Oakland Service Equipment Co., New Orleans Long Island City Smith Tan & Equip 
Shields Harper & Co., Oakland Truck Equipment Co., New Orlean NORTH CAROLINA Tes 0, Abilene 
Sacramento Serv. Sta. Equip., MAINE Ol] Equip. Service Co., Ine., Charlotte 

Sacramento s e Fr = Winton Oil Equip. Serv. Co., Portland Rose Equipment Co., Inc Greensboro 
Sei vice Station Eng. Co., Fresn MARYLAND 


COLORADO Allan | _ Bevier, Inc., Baltimore 1.. O. Halverstadt, Inc., Cleveland Titers In 
Arrow Equipment Co., Denver Snyder Co., Baltimore Reilly-Duerr Tank Co.. Reading 1 Lang ( 
beg FAD ne Re hy hee MASSACHUSETTS Shealy Equipment Co., Columbus ee See < 
aton eta al Pts 0., 4 7” ~ watc ™* e ‘ on § " 
A McDonald Mfg. Co., Denver Ollmen’s Service & Supply, Boston OKLAHOMA Salt Lake Cits 
Iva _K. Sigman Eng. Co., Denver MICHIGAN . 1. R. Gentry Co., Enid - VIRGINIA 
\. I. Harley, Colorado Springs Friel-Detroit Co., Detroit Miller Equipment Co., Tulsa R. W. Hudvins & ( Norfolk 
Iobert Houdashelt, Grand Junction MINNESOTA Robertson Equipment Co,, Oklahoma City Petroleum Engineering Co.. Norfol 
CONNECTICUT Chapman Construction Co., Detroit Lakes OREGON WASHINGTON 
t-vie Supply Co., East Hartford A. Y. MeDonald Mfg. €o., Minneapolis T. L. Kuhns Co., Salem Fruit Packers Sup. & Equit 
FLORI Northside Welding Co., Mankato Reid Equipment Co., Portland Yakima 
troleum Eng. Co., Inc., Jacksonville MISSISSIPPI Mark Smith & Co., Klamath Falls Nebar Supply Co.. Seattle 
GEORGIA A. P. Lindsey, Dist., Inc.. Jackson PENNSYLVANIA Salishury’s Serv. Sta. Equipme 


Spokane 
xie Sales Co,, Atlanta MISSOURI Dalou Equipment Co., Philadelphia ; 

*. W. Myers, Dist. Rep., Atlanta R. L. Faubien Co., Kansas City Charles P. Mann, Kingston WISCONSIN 
‘co-gia Oil Equipment Co.. Atlanta General Equipment Co. St. Louis G. W. Mears, Bloomsburg Radars OU Equipe ‘ \ 
ithern Supply & Equip. Co., Atlanta Independent Distrib. Co.. St. Joseph Rutledge Equipment Co., Pittsburg abas Equipment Gn 
tal Equipment Co., Inc., Savannah Servall Mach. & Supplies Corp Oi Equipment Service Ce 

MONTANA . » Pumps & Equipment. tn 
IDAHO : T. S. Cowger, Helena Williamsport z 
N. Musselman & Son, Idaho Falls Eaton Metal Products, Billings RHODE ISLAND : WYOMING 
— oooemne ~~ Co Billings John W. Kennedy Co., Providence Wyoming Pump Service Co 
‘ns & Collins, Chicago Oil Equip. & Service Co., Billings CANADA 
t\NCO Branch Office, Chicago Elmer 8. Saunders Oil Equip., Missoula = a corre. CAROLINA Huggard Equipment (x 
Johnson, Liberty \ ~ toh 
INDIANA NEBRASKA Petroleum Equipment Co., Columbia pm. —y pane . 
| Equipment Co., Gary Eaton Meta! Products Corp., Omaha Skinner Brothers, Winnipes 
Foote Equipment Co., Hastings heel BAL. DAKOTA Little & Loat Eqnip., Lid 
: . il EB ; stings wkendorf Equipment Co., Sioux Falls Vancouver, B. « 
Y. McDonald Mfg. Co., Dubuque National Gil Equip. Co., Hasting Petroleum Equipment Co., Sioux Fall« Premier Industrial, Ltd 
rr Equipment Co., Des Moines . NEVADA Midwest Equipment Co., Rapid City Edmonton, Alberta 
‘frrdaugh Supply Co., Des Moines Gaservice Co., Reno TENNESSEE Westeel Product 
*troleum Maintenance Serv., Des Moines NEW MEXICO Cruzen Oil Equipment Co., Memphis 
KANSAS Eaton Meta! Products Co., Albuquerque Newberry Equip. Co., Inc., Memphis 
Sorviee Station Supply Co., Wichita Eaton Metal Products Co., Roswel! Southern Co., Memphis 
KENTUCKY NEW YORK — TEXAS MEXICO 
\<hland Supply & Access. Co., Ashlan« sastern OF1! Equippers, Ine., Troy sromas, Dist ep.. Dallas Ss illern oan a 
PE hland Eastern Oi! F Ine., 7 FA. T Dist, Rep., Dall Guillermo Murgui ‘ 


Texhoma Equip 
Truckers’ Eq 


American Tratler 
Hilo Equip. & Mr 








GRANBERG CORP. 


3308 SIXTY-SEVENTH STREET 
OAKLAND &, CALIFORNIA 
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Two Place Astra-Coupe designed by Richard Arbib for the veepot “Dream Car” Salon. 
Equipped with new luxury Federal Flying -A- Safti Ride Tires. 


It’s Veedol 
For Modern Car Performance 


In greater numbers than ever, 

motorists are turning to VEEDOL VEE DOL 
Motor Oil for the kind of 

modern performance that only THE WORLD'S MOST FAMOUS MOTOR Olt 
VEEDOL, made from 100% 

Pennsylvania crude, provides. <4} TIDE WATER 
For millions each week are a a ays ASSOCIATED 
learning about VEEDOL’S fine = Oil COMPANY 
quality by reading the famous oll 
“Dream Car” advertisements in 

The Saturday Evening Post, Life, 

Collier’s and Look Magazines. 
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W They Wanted the Best-and Got It Mi 








ws 
~ Leapwe marketers through- 
‘out the eaten who demand the utmost in 
advanced design plus precision. engineering that as- 
sures trouble-free service continue to specify COLUM- 
BIAN Truck Tanks. Examples of how Columbian can 
‘meet eer needs cre odes here. 


—_ TRUCK TANKS 
1. Gives you the capacity usuvolly available in a 
semi-trailer, yet has maneuverability of a truck- 
mounted installation for profitable city delivery. 
Gasoline and fuel oil combination; fuel oil meter 
ond reel in curb-side cabinet; two 150-GPM 
gravity meters for gasoline bucket box at rear. 


2. Adaptation of Columbian stock model, avail- 
able at all times for immediate delivery. SM-50 
tank modified to include pipe-rail package car- 
rier. Enclosed case-goods compartment each 
side. 


3. Another design for efficient city delivery with 
capacity reduced for single axle truck. 2000-gal. 
copacifty—4 compartments. 200-GPM meter 
system. 





4, Efficient delivery unit designed like a built-in 
traveling office with shelves and compartments 
for literature, records, etc. required for varied 
sales of those serving rural communities. 


Columbian’s Famous Construction Features 

In every Columbian Truck Tank you get the 
advantages of such famous features as three- 
point support and integral partition mounting 
found only in Columbian units—plus ease of 
maintenance that is an outstanding feature 
of these popular units. WRITE for complete 
information. 
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Re-Refiners’ Campaign to Sell Quality 
Of Product May Invite 6c Tax Instead 


WASHINGTON—In their present 
campaign to convince the general 
public that re-refined oil is just as 
good or better than new lubricating 
oil, oil re-refiners may eventually suc- 
ceed in convincing the Bureau of In- 
ternal Revenue and thereby get a 
manufacturer’s tax of 6c a gallon 
levied upon themselves. 

Manufacturers of new lube oil have 
had to pay the tax since the Revenue 
Act of 1932 was passed. Re-refiners 
have not had to pay the tax, how- 
ever, because the Bureau of Internal 
Revenue couldn’t find anyone who 
would testify that re-refined oil is the 
equivalent of new oil. 


Also, because the tax is on manu- 
facturing, the bureau would have to 
be convinced that re-refiners actually 
put used motor oils through a man- 
ufacturing process rather than simply 
reclaiming old oil. 

The peculiar position the re-refin- 
ers find themselves in is this: 

They want to convince the public 
that their product is superior to new 
lubricating oil. Also, in their adver- 
tisements they stress that their prod- 
uct is “triple refined’ and thus un- 
doubtedly better than new oil which 
has been refined only once. 


On both counts, then, they qualify 
themselves for the 6c tax according 
to the definition set up by the bureau 
itself. 


The bureau definition provides that 
the term ‘manufacturer’ § includes 
“any person who cleans, renovates or 
re-refines used or waste lubricating 
oil by any method or process which 
produces an oil substantially equiva- 
lent to new lubricating oil.” 

The Triplex Case—Since it estab- 
lished that definition in 1939, how- 
ever, the bureau has never been con- 
vinced that re-refined oil is “substan- 
tially equivalent” to new lube oil. For 
example, it at one time issued this 
informal ruling to the Triplex Oil Re- 
fining Co. (one of those mentioned in 
the recent True article as producing 
a high quality oil—see NPN June 11, 
p. 64): 

“You are advised that Treasury De- 
cision 4362 ... has been construed 
to mean that no tax will be incurred 

. upon the sale or use of reclaimed 
oil, unless as a part of the reclaiming 
process the oil is bleached or treated 
in such a manner as to entirely re- 
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move all contamination or discolora- 
tion not inherent in the original oil, 
resulting in a product having sub- 
stantially all the physical and chem- 
ical characteristics of new lubricating 
oil. 

“You are further advised that ac- 
cording to the evidence submitted to 
this office the method used in reclaim- 
ing oil by the Triplex Oil Co. is not 
one ... resulting in an oil having 
substantially all the physical and 
chemical characteristics of new lubri- 
cating oil. It has, therefore, been 
held that such company is not a man- 
ufacturer or producer of lubricating 
oil within the meaning of the Revenue 
Act of 1932 and is not liable for the 
payment of tax... .” 

Finally, the bureau’s efforts to tax 
re-refiners was challenged by the 
Dabrol Products Co. of Chicago. The 
bureau, determined to fight the issue 
in court and the case was turned over 
to the Department of Justice. How- 
ever, the Department of Justice was 
unable to get witnesses from the Bu- 
reau of Standards or from industry 
who would testify that reclaimed oil 
was “substantially the equivalent to 
new oil.” For that reason, Justice 
was unwilling to take the case to 
court and the bureau made no fur- 
ther attempts to collect the tax. 

Subsequently, several efforts were 
made to get amendments to the law 
to make it clear that reclaimed oil 
was subject to the tax. A bill was 
introduced in the 77th Congress by 
Representative Disney (D., Okla.) 
However, the bill was not acted upon 
by the House. 

Early in 1949 when the House Ways 
and Means Committee was consider- 
ing a general revision of excise taxes, 
Donald C. O’Hara appeared before the 
committee with a joint statement of 
the American Petroleum Industries 
Committee, the National Petroleum 
Assn. and the Pennsylvania Grade 
Crude Oil Assn. in which he urged 
that the act be amended to clarify 
the definition of reclaimed oil, This 
also failed. 

More recently, there was another 
development with respect to the legal 
question involved. The Federal Trade 
Commission filed a complaint against 
the Dabrol Products Co. charging 
that it was fradulently labeling its 
oil as 100% pure Pennsylvania oil. 


In the hearing, the company de- 
fended its action on the grounds that 
its oil was of a quality equal to most 
premium motor oils. 


FTC ruled that the company must 
quit referring to its product as Penn- 
sylvania oil. FTC stressed that it 
was not ruling on the quality of the 
company’s product, but simply that 
the product couldn’t be called Penn- 
sylvania ~oil because the company 
could not prove that all the used oil it 
processed was Pennsylvania oil. 


Claims High Quality—-The impor- 
tant point in this development, as far 
as those who feel that re-refiners 
should pay the manufacturer’s tax 
are concerned, is that the company 
itself testified that its product was 
the equivalent of new lube oil. And 
that falls within Internal Revenue’s 
definition. 


Dabrol’s testimony was called to 
the attention of the bureau because 
the bureau still had taken no action 
because it couldn’t get anyone to tes- 
tify on the “equivalent” issue. 

Mr. O’Hara pointed out that here, 
by its own testimony, was a com- 
pany claiming its product was the 
equivalent. 

In December, 1950, a deputy com- 
missioner wrote Mr. O’Hara that “the 
question you raised will be given con- 
sideration by the bureau and you will 
be further advised at a later date.” 


In April of this year, after more 
prodding, the official again wrote 
that “the question of whether the re- 
claiming of used oil involves a man- 
ufacturing process has been referred 
to the chief counsel of the bureau for 
consideration. You will be ad- 
VEG as 3 


One possible reason for this lack of 
action by the bureau was the hint 
dropped recently by a bureau official. 
He indicated that the bureau had 
been hopeful for some years that 
Congress would get around to clari- 
fying the matter so that the tax 
could be levied against re-refiners 
without argument. In this manner, 
the official said, the bureau would not 
have to handle the hot potato itself. 


Since Congress has done nothing 
about it, the bureau hasn’t either, al- 
though the bureau continues to “give 
consideration” to the matter. And a 
bureau official said the agency “was 
aware” of the publicity and the ad- 
vertisements which have appeared re- 
cently concerning re-refined oil. 

There is no legislation pending be- 
fore Congress now which would solve 
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the matter. So the bureau eventual- 
ly may decide it will have to make 
the decision itself. 

The basic argument of Mr. O’Hara 
and his group is simply this: Either 
the re-refiners should pay the manu- 
facturing tax or they should quit 
maintaining they are producing the 
equivalent of new lube oil. 

The re-refiners have several argu- 
ments as to why their product should 
not be taxed. Chief among these is 
that the product already has been 
taxed. .This tax, however, is an ex- 
cise tax upon manufacturers and is 
not dependent on the source of the 
raw material from which the prod- 
uct is made, it has been pointed out. 

The bureau has taxed other such 
products, such as rebuilt automobile 


engines, which are subject to the 
same excise tax as new automobile 
engines. The reason is that such 
engines compete with new engines— 
just as re-refiners want their product 
to compete with new oil. 


Until something is done, the re-re- 
finers are in an enviable position. 
They have a 6c a gallon advantage 
over new lube oil because they save 
that much on tax. Meanwhile, they 
can convince as much of the public 
as possible that their product is su- 
perior. 


Thus far, the competition is cen- 
tered mostly in the industrial field, 
but it may eventualy reach the auto- 
mobile segment with sufficient im- 
pact to make itself felt. 


Jobbers Have Real Chance for Boost 
In Margins as OPS Works on Program 


WASHINGTON—Within a week to 
ten days, the Office of Price Stabiliza- 
tion’s Fuels Division expects to com- 
plete its work on the long-awaited 
“jobber earnings standard” approach 
to country-wide margins relief. 

Nearing completion this week was 
an integral part of the plan—a 
streamlined profit-and-loss statement 
—on which the rest of the program 
will hinge. 

This form will be distributed di- 
rectly to oil jobbers and dealers 
within given areas and price ceil- 
ing adjustments will be made on a 
determination of hardship as revealed 
by the completed questionnaires. 


How It Works—Here is a thumb- 
nail sketch of how the program will 
work, as now envisaged by the Fuels 
Division and its Petroleum i*ranch: 


1. The profit-and-loss statement, 
amendatory provisions to Ceiling 
Price Regulation 17, operating in- 
structions to OPS district offices and 
detailed instructions on how the form 
is to be completed will be drafted 
and issued from Washington. 

2. Authority will be delegated to 
OPS district offices (local area of- 
fices) to see that the forms are dis- 
tributed, returned and processed (it 
is contemplated that jobbers asso- 
ciations, under direction of the Na- 
tional Oil Jobbers Council, will aid in 
seeing that wide distribution is at- 
tained and that forms are completed 
and returned promptly). 

3. Local offices, working with rep- 
resentative cross-section figures, then 
will determine and put into effect 
necessary ceiling increases within 
their area of jurisdiction—with boosts 
to be made area-wide not on indi- 
vidual jobber basis. 

Roland Preisman, acting director, 
Fuels Division, stresses that the plan 
is completely tentative and “prelimi- 
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nary” and that it is subject to major 
revision and modification by higher 
OPS officials. However, it was under- 
stood that green light has been given 
for completion and issuance of the 
necessary orders in the shortest pos- 
sible time. 

For the first time this week, it 
became clear that full authority is 
to be given to local offices if present 
plans jell. 


“Once we finish drafting the nec- 
essary regulations and issue the dele- 
gation of authority to the district 
offices, we here in Washington are 
through, except for any post-audits of 
specific cases that might be neces- 
sary,” Mr. Preisman said. Previously, 
it had been indicated that Washing- 
ton might have to evaluate the reports 
and set the amount of margin in- 
creases each local office should grant. 


Margin relief is pegged to the post- 
Korean cost increase picture. 

The jobber will be asked to report 
his profit-and-loss situation for the 
base period June 1, 1949, to May 31, 
1950, and again for the period June 
1, 1951, to May 31, 1952. 


Basically, the questionnaires will 
seek to bring out the total volume 
of products sold and the number of 
distributors and dealers within an 
area to compare their profits and 
losses in the specified pre-Korean 
and the post-Korean years. 


The margin increases will be ap- 
plied to sales of distillate fuel oils 
only. However, the jobber will have 
to include his receipts and expendi- 
tures on all other lines of activity as 
well—-sales and installation of heat- 
ing and air conditioning equipment, 
lumber, sand and gravel, coal, etc. 


Bearing in mind that it is subject 
to drastic changes before issuance, 
here are generally the items of in- 


formation the jobber probably will 
have to supply for both the 1949- 
1950 and 1951-1952 base period: 

Sales—Total quantity in gallons to 
resellers (wholesale) and consumers 
(retail); total dollar sales to resellers 
and consumers; cost of the products 
to the jobber: his opening inventory, 
total cost of purchases, total of both 
together, less his closing inventory; 
gross profit. 


Expenses—Hard expenses, includ- 
ing wages and salaries, repairs and 
maintenance, depreciation, insurance 
and taxes, etc.; delivery expense, in- 
cluding wages and salaries, main- 
tenance and trucks, depreciation, in- 
surance, taxes, licenses, etc.; burner 
service, net profit or loss; sales ex- 
pense, including salaries and com- 
missions, promotion and advertising, 
etc.; administrative and overhead, 
including executive salaries, office 
salaries, employes benefits and wel- 
fare plans, etc. 

The jobber then will strike his bal- 
ance between his gross profits and 
his expenses to obtain his net operat- 
ing profit or loss. 

This then will be put into a per- 
centage statement, showing his sales 
of light fuels, and other products and 
total operation, his expenses and his 
profit margin. 


Jobbers Visit OPS—The compila- 
tion of this form followed a hectic 
week of developments on the East 
Coast heating oils pricing situation 
(see related story on page 35). It 
began when a delegation of jobbers, 
led by NOJC General Counsel Otis 
Ellis, conferred with Assistant Price 
Stabilizer Edward F. Phelps, Jr., on 
move to include secondary suppliers 
in any order granting East Coast 
price hike. 


Mr. Phelps, recognizing the need 
for margins relief after being pre- 
sented with sample financial state- 
ments from individual jobbers, ad- 
vised the delegation to present fig- 
ures to the division and branch for 
action and directed the operating of- 
ficials of the agency to begin work 
immediately on the problem. 


OPS economists and accountants 
then sat down with the delegation 
of jobber representatives to work out 
form. 

At press time, the financial ques- 
tionnaire was just about crystallized. 
But the other segments of the neces- 
sary official action were not quite 
as far along. 

The basic authority will be con- 
tained in the amendment to Ceiling 
Price Regulation 17 (the wholesale 
petroleum order). However, this 
must be spelled out in detail in the 
form of operating instructions to the 
local offices so that the entire pro- 
gram will mesh smoothly, without 
the risk of ome field office taking 
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NEW PAD DEPUTY ADMINISTRATOR J. Ed Warren, right, is sworn in by the chief clerk of the Interior Department Floyd E. 
Dodson, left, as former deputy Bruce K. Brown, second from left, and Interior Secretary Oscar Chapman look on 


actions at variance with other such 
office. 


And the instructional sheet to the 
jobber on filling out the question- 
naire must still be whipped into final 
shape. Both the questionnaire itself 
and the instructional sheet must be 
approved by the Budget Bureau. 


Once this is done, the forms must 
be printed—a procedure that could 
run into delay. However, NOJC is 
prepared to step in at this point and 
aid in the printing process. 


The new approach wipes out prev- 
ious abortive efforts of the branch 
and division to effect margin in- 
creases in the Baltimore area which 
could be used as a pattern for job- 
bers over the country who are ex- 
periencing rather widespread mar- 
gins “squeeze.” 


Earlier attempts had been almost 
completely on the regular OPS indus- 
try earnings standard and failed be- 
cause jobbers generally could not 
qualify on the type of financial rec- 
ords required. 


The new streamlined form can be 
utilized by the largest Independent 
jobbers with a varied line of business 
activity and by the peddler utilizing 
one or two trucks and dealing chief- 
ly in one or two major types of 
light fuels. 


OPS expects to have sample form 
ready for publication in near future 
and plans wide publication of it for 
the information of the jobber. 
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Steelman Dispels Cloudy Issues 
In East's Heating Oil Price Boost 


WASHINGTON — Confusion over 
an East Coast price increase directive 
from Acting Defense Mobilizer John 
R. Steelman was dispelled June 17 by 
clarifying statements from the Office 
of Defense Mobilization and the Office 
of Price Stabilization. 

The letter from Mr. Steelman to 
Economic Stabilizer Roger Putnam 
directed that the “retail price of dis- 
tillate fuel oils” increased 0.8c per 
gal., with “0.15c of this increase... 
reserved for jobbers and distributors.” 

ODM source who participated in 
drafting Mr. Steelman’s letter to 
Economic Stabilizer Roger Putnam 
told NPN: 

“We were not worried about de- 
tailed mechanics of putting the in- 
crease into effect and therefore we did 
not concern ourselves with spelling 
them out in OPS terminology, leaving 
it to the pricing agency to translate 
our terms into its language. 

“But our intent was clear and it was 
made clear to OPS. We mean for the 
0.65c to apply at the same point as 
originally proposed by OPS in their 
version of the increase and for the 
0.15c (making total increase of 0.8c) 
to be applied at the next marketing 
level.” 

At OPS, Assistant Price Stabilizer 
Edward F. Phelps, Jr., told NPN: 

“There is really no need for con- 


fusion. I believe that part of it may 
have arisen from the fact that cer- 
tain people wanted to pin down a 
set division of the increase. 

“We are now working on the new 
order and hope to have it ready this 
week. 

“The 0.65c increase will go to that 
segment of the industry which buys 
fuel oil at the East Coast ports and 
puts it into terminal plants, then sells 
it to other marketers. Call it tank 
car or whatever you like. The 0.15c 
then will go to the man who buys it 
from the terminal and who usually 
stores it in bulk plants for wholesale 
or retail marketing or both, designat- 
ed usually as tank wagon sales. As for 
the peddler—the man who buys at bulk 
plants or from a jobber and who sells 
at retail—there apparently is no way 
to give him a share of this increase. 

Mr. Phelps said that peddlers may 
be included in whatever margins in- 
creases occur in future as result of 
now-pending “jobber earnings stand- 
ard” proposal. 

The action by Steelman followed 
two PAD-OPS meetings with Put- 
nam and a third with Steelman. 
OPS, in spite of a Petroleum Branch 
recommendation for a 1.2c tank car 
increase, held out for a net increase 
of 0.3c on the East Coast with a roll- 
back of the Gulf price to 7.8c (some 
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FOR BETTER 
AIR TOWER 
SERVICE 


Hewitt-Robins 
Conservo® 
Service Station 
and Garage 
Air Hose 


Flexible: Resists kinking . . . Reels easily . . . Ideal for long 
continuous service. 

Extra-strong tube: Specially compounded to withstand mod- 
erate amounts of oil from the compressor. 

Long-lasting: Braided rayon cord, imbedded in resilient 
rubber, is strong enough to be run over without cracking 


. . . resists abrasion and stripping when dragged over 
concrete. 


FOR BETTER 


PUMP ISLAND 
SERVICE 


Hewitt-Robins 


The first synthetic smooth-bore, rubber-covered gasoline 
pump hose . . . Monarch® made conventional types ob- 
solete. 

Highly flexible—extremely easy to handle—resists kinking 
—stays resilient, even in cold weather. 

Fast flowing—gasoline resistant—has smooth bore syn- 
thetic rubber tube. Won’t swell or slough off in contact 
with gasoline. 

Dissipates static—non-corrosive braided wire is built into 
the hose wall and bonded to the couplings . . . has Under- 
writers’ Laboratories, Inc. seal of approval. 


Call your Hewitt-Robins Distributor (see 
“Rubber Products,’’ classified phone book) 
or write for descriptive literature. 


HEWITT-ROBINS . 
STAMFORD 


Hewitt Rubber Division 
Hewitt Restfoam® Division 


- INCORPORATED 


CONNECTICUT 


Robins Conveyors Division 
Robins Engineers Division 
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primary suppliers now have 8c and 
8.5c ceilings at Gulf.) 

PAD, on the other hand, stood fast 
on an increase of at least Ic at New 
York. 

Thus, it was left to Mr. Steelman 
to resolve the question. 

Splits Difference—Apparently, he 
decided to “split the difference,” in 
effect, and tossed in the jobber-dis- 
tributor reservation as a recognition 
of the need for margins relief at the 
secondary supplier echelon. 

This secondary supplier factor was 
injected into the question during last- 
minute OPS consideration of the 
problem when a jobber delegation 
headed by General Counsel Otis Ellis 
of the National Oil Jobbers Council 
conferred with Assistant Price Stabil- 
izer Edward F. Phelps, Jr. on the 
problem. 

Mr. Ellis hailed the inclusion as 
“a victory” in that “we achieved 
recognition, at least, even though 
the amount involved is too small for 
any relief.” 

Steelman Letter— Here is partial 
text of Mr. Steelman’s letter to Mr. 
Putnam: 

“It is extremely important that we 
take all necessary actions to assure 
an adequate supply of fuel oil for the 
East Coast during the coming heat- 
ing season. At the same time, in the 
interests of protecting consumers 
against unnecessary increases in the 
cost of living, it is imperative that 
any increase in the price of fuel oil 
which may be made to facilitate ship- 
ments of oil to the East Coast should 
be held to the minimum. 

“I am also concerned about the ef- 
fects which any action taken may 
have upon jobbers and local distri- 
butors of fuel oil. Due allowance 
should be given to the effects of an 
increase in wholesale prices upon 
their operating costs. 

“I am also concerned about inter- 
ferences with normal contracting and 
marketing practices which may have 
been, or subsequently may be, caused 
by uncertainties regarding the price 
structure for fuel oils, during the 
coming heating season. It is highly 
important that we take definite and 
final action at this time. 

“It is my conclusion, after very 
careful study of all the evidence 
which has been submitted, that an in- 
crease in the East Coast retail price 
of distillate fuel oils of 0.80c per 
gallon should be authorized, and that 
0.15c per gallon of this increase 
should be reserved for jobbers and 
distributors .. .” 
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Only 2 Refineries Closed 
As Phillips Strike Ends 


KANSAS CITY, Kans.—No retro- 
active pay was included in new wage 
contracts signed by Local 604, Oil 
Workers International Union (CIO) 
with Phillips Petroleum June 16 
which freed 60-65,000 b/d refinery 
from strike which began last April 30. 

Separate contracts signed with 
plant group and with office and cleri- 
cal workers provided 15c an hour 
wage increase and 6c and 12c shift 
differentials. 

Workers started returning at mid- 
night (June 16) and began loading 
products for shipment immediately. 

Company said it would be two to 
four days before processing units 
would be back on stream. 
maintenance work will be done be- 
fore refining operations are resumed. 

Company employs about 1,300 
workers, 1,050 of whom belong to bar- 
gaining unit. 

Only two U. S. refineries remained 
strikebound this week following a 
wage settlement reached at Phillips 
Petroleum’s Kansas City, Kans., re- 
finery. Still closed refineries account 
for about 2% of total U. S. refining 
capacity. They are: 

Plant and 

location Capacity 
Shell Oil, Houston 125,000 
Deep Rock, Cushing, Okla. 19,000 


Est. b/d 


Total 144,000 

Settlement of wage issue between 
Standard Oil of California and Oil 
Workers International Union (CIO) 
left disputes still pending with three 
West Coast majors—Richfield, The 
Texas Co. and Tide Water Associated. 
Associated. 

June 13 Texaco renewed its offer 
of 7.5% increase and OWIU on June 
17 accepted. 

Richfield OWIU workers are to 
vote this week on the company’s re- 
newed 7.5% offer, once rejected by 
membership. 

In San Francisco, OWIU and Tide 
Water Associated were to meet this 
week to discuss OWIU’s counteroffer. 
It’s the “split formula,”’ composed of 
4.2% and 6.6c per hour increase, al- 
ready signed between OWIU and 
Union Oil. 


Great Lakes Pipe Line 
To Raise Octane Ratings 


TULSA~—Shippers in Great Lakes 
Pipe Line here June 13 said they 
were planning to raise motor gasoline 
octane ratings to a minimum of 83 
for regular-grade, 90 for premium in 
preparation for the line’s new specifi- 
cation requirements effective June 
22. 

Refiners said they had been noti- 
fied that new octane ratings of 83 
and 90 are applicable at both starting 
and terminating ends of the system. 
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MANUFACTURING 
PETROLEUM, MARINE ano 


PROCESS 


pum S 


INDUSTRIES 


MODELS FROM 3/4 TO 300 G.P.M.— CAPACITIES TO 1000 P.S.I. 
SPEEDS UP TO 1800 R.P.M. FOR PUMPING CLEAN LIQUIDS 


SERIES F 


Four-port design offers 8 optional 
piping arrangements. Equal size 
helical gears run in axial hydraulic 
balance. Standard or bronze fitted; 
packed box or mechanical seal. 
Up to 300 P.S.I.—1 to 300 G.P.M. 
for clean liquids. 


SERIES K 


For hydraulic service, fuel transfer 
or fuel supply. Features helical 
gears and exclusive Venturi suc- 
tion and discharge principle in 10 
through 50 G.P.M. sizes. Packed 
box or mechanical seal. 150 P.S.I. 
— 3/4 to 50 G.P.M. 


Staveets 
$ 


GEO. D. ROPER CORPORATION 
476 Blackhawk Park Ave. 
Rockford, Minois 


Widely used for hydraulic mech- 
anisms and other applications 
where high pressures are required. 
Spur gears provide high volumetric 
efficiency. Packed box or mechan- 
ical seal. Pressures to 1000 P.S.I. 
— 5 to 75 G.P.M. sizes. 


SERIES 3600 


For general purpose work han- 
dling thin or thick liquids with 
suction lift up to 15 feet. Standard 
or bronze fitted; with or without 
built-in relief valve. Pressures to 
60 P.S.I.— 40 to 300 G.P.M. 


ROPER 
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Holland Sees Hope in Chapman Backtrack on Tidelands 


WASHINGTON — Senator Holland 
(D., Fla.) declared June 13 that In- 
terior Secretary Chapman’s testi- 
mony voiding plans to take control 
of submerged lands by executive or- 
der has improved the chances for 
over-riding presidential veto of S.J. 
Res. 20—so-called “tidelands” quit- 
claim bill. 

Secretary Chapman put both him- 
self and President Truman squarely 
on record as dropping intentions for 


executive approach and for awaiting 
legislation (see Washington Com- 
ment, page 12). In addition to his 
testimony, Mr. Chapman _ wrote 
Chairman O’Mahoney (D., Wyo.) of 
Senate Interior and Insular Affairs 
Committee: 

“It is expected .. . that the oil and 
gas in the Continental Shelf will con- 
tinue to be reserved and set aside, 
as stated in Executive Order 9633 
(following Supreme Court decisions), 


YOU GET ALL YOU PAY 


With. 





JOB-ENGINEERED, GUARANTEED 
OUTPUT In EVERY WAYNE 


COMPRESSOR 


Every Wayne Air Compressor is sold 


pending the enactment of specific 
legislation to govern the development 
of these resources.” 

Upon that assurance, Senate Judi- 
ciary (McCarran) Committee ended 
its one-day investigation into the 
matter. 

“It (disclosure of Interior’s inten- 
tions and Chapman’s abandonment 
of them) certainly hasn’t lost us any 
strength,” Senator Holland said, re- 
garding prospect for overriding veto. 
“I think we have a distinct chance 
of overriding now—but, if we fail to, 
the matter now will go on over to 
next year. 


Oil Industry Not Yet Hit 
Hard by 3-Week Steel Strike 


WASHINGTON — The principal 
question regarding the steel situation 
this week was how long present in- 
ventories would last. 

The steel strike was dragging 
through its third week (since June 2) 
and no end was apparent. Yet no 
major materials crisis had developed 
in the petroleum industry or among 
other steel users. 

Defense Production Administration 
said the reason the blow was slow in 
falling was that most inventory posi- 
tions had been good and that con- 
sumers had thus been able to con- 
tinue near-normal operations by 
drawing on stocks already on hand. 

The extent of this inventory 
“cushion” was a matter of guesswock. 

In the petroleum industry specif- 
ically, Petroleum Administration for 
Defense said it had not been advised 
of any crippling shortages yet. 

DPA has indicated that cuts in 
fourth quarter allotments are likely, 
but will say nothing definite until the 
strike ends and the steel production 
losses can be determined. Meanwhile, 
it expects to leave the third quarter 
allotment program as it is unless 
critical shortages develop soon. 

Some indirect curtailments may de- 
velop for petroleum and other indus- 
tries as a result of recent DPA ac- 











on the basis of usable air output. 
Built in Wayne Plants, each compres- 
sor is an exclusive Wayne product. 
Because each is “job-engineered”’, 
you buy guaranteed air output for a 
specific use. 


tion in setting up “super” priorities. 


Battery, Tire Prices Cut 


PHILADELPHIA—Price cuts of 
approximately 6% in Exide automo- 
tive replacement storage batteries 
have been announced by Electric 
Storage Battery Co. Similar cuts 
designed for minimum maintenance. of about same amount were made 
and low operating cost. earlier this month by Delco and Auto- 

You get every dollar’s worth of air lite. 


output when you buy Wayne. Also im- 
ae every compressor is backed Truck Tire Prices Reduced 
a 
AKRON—Firestone has followed 


nation-wide service organization. 
Make your next compressor Wayne! 

Goodyear’s recent action by reducing 
all truck tire prices 2%2% to 74%, 
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SALISBURY, MARYLAND tubes, first two by 5% and last by 
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Wayne’s quality control gives you a 
better compressor. Each compressor 
is checked for volumetric efficiency, 
performance and operating toler- 
ances. Every working part has been 
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Jobber Files Brief Opposing 
FTC in Detroit Case Charges 


WASHINGTON—The Great Amer- 
ican Oil Co., Chicago jobbing com- 
pany headed by Barney L. Majewski, 
was granted permission this week to 
file a brief in opposition to the Fed- 
eral Trade Commission charge 
against the Standard Oil Co. (Indi- 
ana) alleging “bad faith” price dis- 
crimination on gasoline sales in the 
Detroit area. 

Earlier the commission had turned 
down the company’s request to file a 
brief and to participate in the oral 
arguments but, upon reconsideration, 
approved only the brief presentation. 

Briefs had been filed previously by 
Indiana Standard, Empire State Pet- 
roleum Assn. (in opposition to FTC) 
and jointly by National Congress of 
Petroleum Retailers and Retail Gaso- 
line Dealers of Michigan (in support 
of a stronger order against Indiana 
Standard). The FTC reply brief is 
due by June 28, with oral arguments 
on the docket for July 7. 


‘Black Tuesday’ Changes Color 
As Louisiana ‘Gas’ Tax is Cut 


BATON ROUGE—A bill to reduce 
Louisiana’s 9c per gal. gasoline tax 
to 7c passed both houses of legis- 
lature with only one dissenting vote 
and has been signed by Governor 
Kennon. Reduction will be effective 
Labor Day. The present levy is the 
highest in the nation. 


Co-ops to Vote on New 
Profit Sharing Plan 


KANSAS CITY—A mail ballot is 
being conducted among shareholders 
by Consumers Cooperative Assn. on a 
new plan for distributing CCA sav- 
ings aimed at providing cash which 
co-ops can pass on to individual mem- 
bers for income tax purposes, in- 
creasing revolving fund and slowing 
its rate of turn, and reducing mem- 
bers’ rate of investment in common 
shares. 

In recent years distribution has 
been half in common shares and 
half in deferred refund shares. 

Highlights of the plan, as outlined 
by parent co-op, follow: 

1. CCA would pay 20% of members 
co-ops’ patronage savings each year 
in cash. 

2. Remaining 80% would become 
revolving fund capital, except that 
10% of it might go into common 
shares. 

3. Member co-ops would maintain 
common shares equal to 20% of their 
patronage savings for last 10 years 
—a running average. The 10% of 
the 80% would, if needed, go for this 
purpose. 

4. CCA would pay in cash in any 
year not to exceed 50% of the mem- 
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bers’ savings for that year—20% to 
apply on current year and 30% on 
longest deferred. 

1952. Shareholders will hold a special 
meeting in Kansas City on June 20 
to act after receiving results of the 
mail ballot. 


Justice Department to Study 
Detroit ‘Gas’ Price Complaint 


WASHINGTON — Department of 
Justice, rather than Federal Trade 
Commission, will consider request by 
Retail Gasoline Dealers Assn. of 


Michigan to _ investigate alleged 
“pressure” tactics by some major oil 
suppliers to whip dealers into line 
of premium gasoline prices in De- 
troit metropolitan area, NPN was 
told June 17. 

Association had made its complaints 
to both agencies. An FTC commis- 
sioner told NPN his agency felt it 
was a matter for Justice and that 
FTC therefore would take no action. 

A Department of Justice spokes- 
man acknowledged receiving the 
complaint, which he said was made 
by telephone. He said matter was 
“under study.” 
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Sinclair Takes Station Lease Fight to Supreme Court 


WASHINGTON-—If a man reaches 
an oral agreement with an oil com- 
pany representative on a_ station 
lease, is that agreement binding on 
the company? 

The United States Supreme Court 
will have a case of that sort before 
it when it reconvenes in October, if 
it agrees to review the case. 

The case in question concerns an 
appeal by the Sinclair Refining Co. 
of a lower court decision on Sinclair’s 
controversy with Walter Gutowski 
of Detroit over the leasing of a serv- 
ice station. 

Gist of the dispute is this: 

Mr. Gutowski claims he reached an 
oral agreement with two Sinclair 
agents on terms of a new service sta- 
tion he wanted to lease. 

Later, Mr. Gutowski signed a writ- 
ten contract covering the same terms 
of the lease. 

However, Sinclair officials never 
signed the written contract, and Mr. 
Gutowski never actually operated the 
station. 

Mr. Gutowski, in turn, sued the 
company for profits it was estimated 
he would have made had he been 
granted the year’s lease—which he 
felt he had been granted. 


A U. S. district court of appeals 
ruled in Mr. Gutowski’s favor and 
awarded him $8,000. A U. S. court 
of appeals upheld the dicision. Sin- 
clair now has asked the Supreme 
Court to hear the matter. 

Company Stand—Sinclair bases its 
arguments chiefly gn the fact that 
the written lease never was signed 
by authorized company officials. It 
points out, further, that the lease 
form Mr. Gutowski signed specifical- 
ly stated that only company officers 
or district managers had the right 
to amend the terms of a lease; that 
the agents who had talked with Mr. 
Gutowski therefore did not have such 


Defense Orders for the Oil 


(Issued June 10-16, inclusive) 

This description of oil defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers letting us know when 
they think that we have omitted a regulation 

Complete copies of the official text of these 
orders can be obtained from Platt’s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
mails out the orders on oil upon issuance 
Minimum charge for single copies, $1.00, 
postage paid. One year’s service, $100. Less 
than one year’s service, pro rata plus $5.00 
for handling. 

CODE: NPA—National Production Author- 
ity; ESA Economic Stabilization Agency; 
PAD—Petroleum Administration for Defense; 
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3 FAST-SELLING items For 
SPRING CHANGE-OVER! 


PORTABLE, HI-PRESSURE LUBRICATOR 


Fasy to operate . . 


. to charge ... to install .. 
high pressure. 


Develops 7500 Ibs. pressure. 


. to build 


Special fotiowsr = prevents hepneiion ced p pocketing. 
ng. 


Pump barrel loc ic and self. 
Fits all standard 25 to 50 Ib. pails. 





Equipped with 10 ft. hose for heed. to-reach fittings. 
indus- 


trial equipment. 
A real seller... low im cost... 


For tractors, farm implements, trucks, cars an 
Ask for E- 





SUCTION GUN 


For draining and filling wet clutches, ‘transmissions. 
differentials, draining oil filters, etc. Also for flushing and 
id lubricants. Metal 16" flexible hose—20 oz. 
_ Pas. by volume. Tilted, sure- 
Ask for Catalog No. $G-11. 


pm MANUFACTURING co. 


filling hy 
capacity 
arp safety h 


weight or 1 
le—plat 
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D-200 DISPENSER 
FOR TRANSFERRING LUBRICANTS 


Used for transferring transmission and 


differential oils and heavier lubricants. 
Fits most 25 and 40 Ib. containers with 
removable covers. Attaches to original 
container. Stops contamination .. . 
ends waste. All steel construction. Noz- 
zle bent to fit all openings. 


Ask for Catalog No. D-200. 


“Get the Facts... 
Write us for com- 
Ye information.” 


MINNESOTA 
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an authority. 


The company contends that Mr. 
Gutowski, in signing the contract, 
should have been aware of that be- 
cause of the specific clause setting 
forth that stipulation. 


When the case was heard in dis- 
trict court, the judge told company 
attorneys that the companies put 
themselves in “a bad light with such 
tactics as these.” He said there were 
too many occasions where companies 
“mislead prospective customers and 
then tried to hide behind legal tech- 
nicalities.” 


He said Mr. Gutowski had been led 
to believe he had leased the station 


and that the company then backed 
out. 


Industry 


ODM-—-Office of Defense Mobilization; DPA 
Defense Transport Administration; WSB 
Wage Stabilization Board; OPS — Office of 
Price Stabilization. 


List of Orders 


NPA—National Production Authority 

CMP Reg. 1, Dir. 12, Restrictions of stee 
shipments. 

DSM-1, Designation. of scarce materials 

M-6A, Dir, 2, Amdt. 1—Steel Distributors 
and flood damage 

CMP Reg. 1, Dir. 13, 
status of steel. 
WSB—Wage Stabilization Board 

GWR 19, Rev., Health and Welfare plans 

Resolution 96, Procedure for Health and 
Welfare Committee action. 
OPS—Office of Price Stabilization 

CPR 22, Amdt. 47—Reporting provisions and 
clarifications. 

GCPR, SR 104 
leum products, 


What Orders Do 
National Production Authority 


STEEL SHIPMENTS—Dir. 12 to CMP Reg 
1, effective June 2, prohibits shipments and 
acceptance of deliveries of steel controlled 
materials for certain less essential uses in 
order to reduce disruption of the national de 
fense program. 

STEEL DISTRIBUTORS—-Amat. 1 to Dir. 2 
of NPA Order M-6A defines ‘‘disaster area."’ 

SCARCE MATERIALS—-NPA Designation of 
Scarce Materials 1, formerly NPA Notice 1 
removes several items from list of scarce 
materials including certain chemicals and 
natural rubber, latex, and quebrach« The 
revised list now conforms with NPA current 
inventory regulations. 

EMERGENCY STEEL PROGRAM—Dir. 13 
to CMP Reg. 1 requires currently operating 
plants to accept designated orders in category 
ratings A through E, filling them as soon as 
possible, to maintain the flow of steel products 
for the defense programs. 


Wage Stabilization Board 


HEALTH AND WELFARE PLANS—GWR 19 
Revised, permits parties through collective 
bargaining to negotiate health and welfare 
plans best suited to their particular circum- 
stances and needs, Revision rescinds Resolu- 
tion 78. 


Office of Price Stabilization 


MANUFACTURERS—Amdt. 47 to CPR 22 
corrects errors of transcription made in 
Amendment 43 to CPR 22 which eliminated 
for certain manufacturers the requirements of 
filing OPS Public Forms No, 128. 

CARRIERS OF PETROLEUM PRODUCTS- 
SR 104 to GCPR permits contract carriers of 
bulk petroleum products to establish ceiling 
rates for temporary operations of a type or 
over routes or in areas which their permanent 
authority does not permit. 

CARRIERS OF PETROLEUM PRODUCTS— 
SR 104 to GCPR permits contract carriers of 
bulk petroleum products to establish ceiling 
rates for operations under temporary author- 
izations of ICC of State Agency in areas which 
their permanent authority does not permit. 


Special preference 


Contract carriers of petrc 
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CROSSED OFF THE WORLD MARKET—This picture, taken before Iran’s oil nationalization halted shipments, shows tankers 


loading at Abadan refinery of Anglo-Iranian Oil Co. 


Iran's Folly 
Nationalization Has Crossed Her Oil Off World Market 


Exclusive to National 
Petroleum News from Reuters 


A year has now passed since Iran 
nationalized her oil industry, push- 
ing out Anglo-Iranian Oil Co., and 
cutting off a heavy flow of crude and 
products from world markets. 


Last June, many oil men feared 
Iran’s action would have a serious 
effect’ on world supply unless the 
flow of oil was resumed within a few 
months. Further, most observers be- 
lieved Iran could not avoid economic 
chaos for long without her rich oil 
revenues. But a look back over the 
past year shows two surprising facts: 


1. The world has gotten by without 
Iranian oil. 

2. Iran has gotten by without her 
revenues. 

How has this come about? 


Slack Taken Up—wWith crude sup- 
ply, increased production in other 
areas is the answer. In the critical 
last six months of 1951 (after na- 
tionalization) crude output in the 
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conspicious by their absence 


Western World increased by about 
60 million bbls. despite the loss of 
the 110 million bbls. that Iran would 
have produced. World output has 
continued to increase, reaching a new 
high level this March. United States 
crude output in the first quarter 
of this year rose to 607,515,000 bbls. 
from 566,056,000 bbls. in the same 
quarter of last year. In Venezuela, 
output rose to 164,989,000 bbls. from 
145,556,000, in Saudi Arabia to 76,- 
009,000 from 54,948,000, in Kuwait to 
64,601,000 from 34,977,000, and in 
Iraq to 19,816,000 from 14,476,000. 


Most of the Iranian deficit has thus 
been met, appropriately, from other 
Middle East sources. There has been 
no real change in the world’s crude 
oil supply pattern, apart from the 
temporary diversion of Middle East 
crude from the United States to re- 
fineries in Europe. 


Product Shifts—tIn refined products 
the supply pattern has changed great- 
ly. The Abadan refinery produced 
about 500,000 b/d of refined prod- 


The Abadan waterfront presents a different picture today, with oil tankers 


ucts, the most important being avia- 
tion gasoline (18,000 b/d) and heavy 
fuel oil. But except for avgas, which 
was still short before the recent U. S. 
oil strike, the deficit in refined prod- 
ucts has been virtually overcome. 
Increased U. S. refined output has 
enabled large quantities of U. 5S. 
products to be shipped to Europe, and 
the big expansion of European re- 
fining, based on Middle East crude, 
has been speeded up, particularly in 
Britain. 

Output of the U. S.-company re- 
fineries of Ras Tanura and Bahrein, 
on the Persian Gulf, has also been 
increased. Part of the output of 
these two refineries has gone east 
to help replace the loss of refined 
product shipments from Abadan to 
India and other countries. Products 
refined in Europe from Middle East 
crude have had to be shipped back 
through the Mediterranean to East- 
ern markets. This part of the re- 
fined oil supply pattern is extremely 
costly, of course. 

Impact on Iran—Nationalization of 
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her oil industry has cost Iran at least 
$140 million, which is what she would 
have received from 1951 oil opera- 
tions if Anglo-Iranian Oil Co.’s 50- 
50 profit-sharing offer had been ac- 
cepted. Yet the stoppage of all oil 
revenues from May, 1951, onwards 
has had little outward effect on her 
economy. The budget is heavily in 
deficit, and civil servants are in 
arrears with their pay. This was cus- 
tomary before nationalization, though 
the loss of oil revenues has made 
it worse. The 60,000 oil workers are 
still being paid, most of them for do- 
ing nothing. 

Imports have had to be cut owing 
to the shortage of foreign exchange. 
Sterling oil royalties financed Iran’s 
imports, but these were mainly lux- 
ury goods for the well-to-do. As 
Britain was no longer getting the oil, 
the British government in September 
moved Iran from the “hard” into the 
“soft” currency category, which 
meant that her sterling was no longer 
convertible into dollars, and also that 
she could no longer import from 
Britain certain scarce materials, such 
as iron and steel and non-ferrous 
metals. Z 

The U. S. is spending about $23,- 
000,000 on “Point Four’ assistance to 
Iran, and is supplying military aid. 
But in goods, not money. None of 
this aid, of course, alleviates Iran’s 
budgetary problems. 

By raising the currency reserves 
and by other fiscal devices, Iran’s 
Prime Minister Mossadegh has man- 
aged to find enough exchange for es- 
sential imports, and money to stave 
off disruptive cuts in government ex- 
penditure. 

How Iran Does It—The explana- 
tion of Iran’s continuing economic 
survival, when observers had pre- 
dicted collapse at various intervals 
over the last: nine months, seems to 
lie in two factors: First, the astonish- 
ing Iranian capacity to muddle 
through. Second—and probably more 
important—since they depend on al- 
most wholly agricultural economy, 
the mass of Iran’s people (whose 
standard of living has always been 
wretchedly low) are virtually inde- 
pendent of imports. Very little of the 
oil revenues ever benefitted the ordi- 
nary people. Pressure on the Prime 
Minister for a settlement comes main- 
ly from the rich and middle classes, 
who see their living standards un- 
dermined by the continuation of the 
dispute. The best unofficial esti- 
mates are that Iran should be able 
to carry on at least until the end 
of this year. 

Abadan Today—According to the 
World Bank officials who visited 
Abadan earlier this year, the refin- 
ery is in good shape and being prop- 
erly maintained. Iranian press re- 
ports of pilfering may be grounded 
as much in political malice as fact. 
The Bank Officials also said Iran 
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was capable of operating the refinery 
at about a quater of capacity. The 
Iranians themselves aim at a little 
over 100,000 b/d when they’ve found 
buyers. 

Present production is limited to 
meeting domestic requirements of 
about 21,000 b/d. The new lubricat- 
ing oil plant is out of action again, 
temporarily. Anglo-Iranian Oil Co. 
refuses to speculate on how long it 
would take to get Abadan fully on 
stream again. But it should be 
possible in two or three months, pro- 
viding no grave faults were discov- 
ered and sufficient stores were avail- 
able. 

So far, as Prime Minister Mossa- 
degh has now publicly admitted, 
Iran has not been able to sell any 
of her oil abroad, although it has 
figured on paper in barter trade 
agreements with Iron Curtain coun- 
tries. The main difficulties are trans- 
portation and—in non-Soviet coun- 
tries—distribution facilities. 

At the end of April an Italian 
dry-cargo ship the Isa Vigo, called 
at Abadan and took on 230 bbls. of 
bunker fuel. Hearing of this, Anglo- 
Iranian’s Rome office told the opera- 
tor (the ship was on charter) that 
his action was illegal. The operator 
promptly paid Anglo-Iranian for his 
oil. 

Russian Menace—Russia’s attitude 
to the dispute shows that while she 
wishes to exploit the situation for 
her own benefit, she is not inter- 
ested in buying oil from the National 
Iranian Oil Co. What Russia has 
always wanted are oil concessions 
in the north, which she would exploit 
herself, and which would also give her 
a strong strategic foothold in Iran. 
Russian oil representatives are re- 





Legal Fight Drags On 


THE HAGUE (Reuters)— 
Iran’s Prime Minister Mossa- 
degh on June 9 opened his ar- 
gument that the International 
Court of Justice is not legally 
qualified to judge his oil dis- 
pute with “imperialistic Brit- 
ain.” The court’s decision on 
whether it has jurisdiction to 
hear the main dispute probably 
will not come before end of this 
month. 

If the court finally hears the 
case, its decision on whether 
Iran’s oil nationalization was 
right or wrong could not force 
Iran to reverse its policy, but 
it would affect the world’s opin- 
ion. 

Mr. Mossadegh reportedly 
would welcome any approach 
for a settlement while at The 
Hague, provided the prestige 
and nationalistic feelings of 
Iran were respected. 











ported: to be sitting in on the cur- 
rent Iranian-Russian trade talks in 
Teheran. But while the Iranians are 
anti-British, they are also traditional- 
ly anti-Russian. 

The Iranians have always claimed 
that one reason for nationalizing the 
oil industry was to remove forever 
the justification for the Russian ar- 
gument: “You let in the British, 
why not us?” So far Iran has man- 
aged to stand up to Russia’s oil and 
other demands, and she will continue 
to try to do so. 


Texas Has Until July 10 
To File Antitrust Brief 


AUSTIN, Tex.—District Judge 
Charles O. Betts has extended to July 
10 the deadline for the state to file 
reply brief in its antitrust suit 
against 10 Texas gasoline marketers. 

One-month extension was granted 
on request of Asst. Atty. Gen. 
Charles D. Mathews, who said that 
the attorney general's staff has not 
had time to finish working on its re- 
ply because of other work. 

Companies have denied Atty. Gen. 
Price Daniel’s charges that they con- 
spired in raising tank wagon gasoline 
prices after federal controls ended in 
1946. They are asking Judge Betts 
to dismiss the case unless the state’s 
pleadings are made to conform to 
“settled rules of Texas law.” 

Defendants are Arkansas Fuel Oil 
Co., Cities Service Oil Co., Con- 
tinental Oil Co., Gulf Oil Corp., 
Humble Oil & Refining Co., Mag- 
nolia Petroleum Co., Standard .Oil Co. 
of Texas, The Texas Co., Sinclair Re- 
fining Co., and Phillips Petroleum Co. 


Bureau of Mines to Build 
Synthetic Fuels Test Plant 


WASHINGTON—Bureau of Mines 
has awarded $2,600,000 contract to 
Southeastern Construction Co., 
Charleston, W. Va., for construction 
of a new synthetic fuels experiment 
station at nearby Morgantown. 

Bureau said experimental work 
there will deal principally with re- 
search on production of synthesis gas 
from coal. Gas may be used in 
making liquid fuels, ammonia, alco- 
hol and other chemicals. 

It was also reported that the new 
Station would become headquarters 
for bureau’s petroleum and natural 
gas research in Appalachian region. 


NPC To Meet July 29 

WASHINGTON—Chairman Walter 
S. Hallanan has called a meeting of 
National Petroleum Council for Tues- 
day, July 29, at 10 a. m., in Confer- 
ence Rooms A and B of Department 
Auditorium here. 

Mr. Hallanan said reports would be 
requested from committees on syn- 
thetic costs, oil and gas country tubu- 
lar goods, petroleum storage capacity 
and residual fue] oil. 
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Tax Re-Refiners or Make Them Retract Claims 


It should be a basic principle of all governments that 
the levying of taxes should not be done so as to favor 
one competitor as against another, that is, so long as 
the government in question is—or purports to be—a 
“free and democratic” outfit. 


This last condition, as it applies to our government 
since the coming of the New Deal, may be seriously 
questioned. But on the assumption that we are still a 
government to treat all the people equally, the U. S. 
Bureau of Internal Revenue should take a long and sec- 
ond look at its bureaucratic ruling of the past that the 
product of the “manufacturers” of “re-refined oil” is 
not subject to the 6c per gal. federal excise tax that the 
bureau levies on the competitors of these so-called “man- 
ufacturers’’—meaning on the refiners who make the lub- 
ricating oil out of the crude instead of used lube oils. 

These “re-refined’” outfits are now in the public eye 
because of a highly questionable story of their product 
printed in a national magazine. The story is an absolute 
libel on the other lube oil manufacturers, if one can libel 
a group. Just who is primarily responsible for this false 
and wholly misleading story seems to be hard to settle. 
Whether it was a single re-refiner or an association of 
them, or the magazine, or the author, or a Washington 
advertising agency who “press agented” the story, is a 
little hard to determine at the moment. At all events, the 
article is such a libel on the oil industry that many per- 
sons are now busy trying to run down what all is be- 
hind it and bring the offenders to justice. 

But however, that search for the culprits turns out, the 
story should be full evidence to the Revenue Bureau that, in 
the opinion of the re-refiners of this oil, the oil is of the 
“same quality” if not even “highly superior” to the prod- 
uct of the crude oil refiners; that is not of such less qual- 
ity as has been asserted in the past by these re-refiners 
so that their product would not be subject to a 6c a 
gal. federal tax. On the acceptance by the Revenue 
Bureau of this latest statement by the re-refiners as the 
truth, then the bureau should at once proceed to collect 
not only the 6c a gal. from now on but it should levy 
the tax for all past deliveries so far as it can find record 
of them in the books of the re-refiners. The bureau fur- 
ther should treat these re-refiners as it treats all others 
who have sought to avoid the bureau on taxes, by levy- 
ing in addition to the tax, whatever penalties there are 
provided for such tax avoidance. 

And the bureau should go further and see whether 
there has not been an illegal conspiracy on the part of 
many people to bring about this tax avoidance, by mis- 
leading the bureau to an inaccurate decision as to the 
true quality of this oil. The bureau also could see if the 
Department of Justice should not bring criminal action 
against all participating in and benefiting from this 
seeming conspiracy, including not only the author of the 
story, but the publishers of the magazine, and also the 
advertising agency which—on its own admission as it ad- 
vertised in Washington newspapers—seems to believe that 
the operation discloses such skill on its part as a press 
agent that other manufacturers should employ its services. 
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While there can be little question that the Bureau of 
Internal Revenue will hold with the oil organizations com- 
plaining to it that at least the bulk of the re-refined oil 
now being offered the average car owner, is below the 
quality of that made from crude oil by old established re- 
finers, and the oil industry and the motor car and truck 
industries should be planning as to what problems the 
future may offer. 


The Bureau of Internal Revenue may well be trusted to 
keep checking on re-refined oil at frequent intervals to 
discover just when its quality may be equal to that of 
regular oil and the tax should be imposed. 


If anything, because of the government's great need 
for revenue the bureau probably will err, if it errs at all, 
on the side of getting the revenue even when the product 
may not quite equal the regular oil. 

Up ta the time the bureau does this, the oil companies 
in their competitive tactics need only call the consumer's 
attention to the fact that his government, after due investi- 
gation and check, has branded this re-refined oil as in- 
ferior to regular oil and this should be enough to scare 
off all except the most ardent searcher for a cut price who 
has the most ancient of jalopies. 


If and when, re-refined oil may be made equal to regular 
oil the chances are the immediate imposition of the 6c 
tax will be a most difficult or even impossible handicap 
for the re-refiner to sell against, accustomed as he is 
to cut-price selling. 

But however this protection for the regular refiner may 
operate, it is conceivable that the time may come when 
the price of all petroleum products will get high enough 
in this country, and when the re-refining equipment will 
be so perfected that it can make a good product at lower 
cost than now and which can be sold in competition with 
the crude oil product. 

When that time comes, the oil refiners do not want to 
wake up to the fact that they have brought on govern- 
ment, federal, state and even local, regulations meant 
to protect the innocent consumer from poor oil, but which 
may be a serious handicap on the refiners as makers and 
conservers of much needed good oil for the country 
no matter where and how it originates. 

Re-refining and rebuilding oil has long been done by 
industry, large manufacturers and large fleet owners and 
the U. S. government itself, where the used oil can be 
safely and not too expensively collected, refined and built 
up again with the proper fresh oil and additives. The 
equipment to do this has been steadily improving, and 
unquestionably will continue to be improved. 

To date the oil industry has been confronted with the 
problem of re-refined oil collected from all sorts of places, 
back alley garages, gasoline service stations and stray 
empty barrels, and which has then been largely improper- 
ly refined so as to keep down cost, and then offered to 
the innocent car owner only too often as original oil or 
the equal of that oil, and no tax is paid on it. But it is 
conceivable that somewhere in the future all this collect- 
ing and preparation of oil may be properly and economic- 
ally done. If that happens, the oil industry itself will do 
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the job since it has the facilities for gathering used oil 
at its service stations and car dealer and fleet cus- 
tomers, and the facilities for transporting it cheaply and 
the knowledge of how to put it in good shape again. 

The various committees of the oil and automotive in- 
dustries have been aware of all this for years, have dis- 
cussed it rather regularly at its meetings. Just last month 
at the last meeting of the API Lubrication Committee 
the subject was gone into. 

So with the subject again getting wide publicity; with 
the Bureau of Internal Revenue again considering wheth- 
er the used oil is good enough to qualify for the 6c a gal. 
tax; now is a good time for the oil industry to plan what 
it will do if and when the bureau finally levies that tax 
and thus puts a government “O.K.” on the oil for the car 
and truck owner. 


The Human Touch Added to the Saga of Oil 
Encourages Friendlier Public Understanding 


When these major oil companies look back and tell 
the world how they have grown as free enterprises, it 
is to be hoped that they will see in the past more of the 
human things they have done, the natural little things 
that show they sprung from ordinary everyday American 
stock, so-to-speak. Their advertisements in which they 
seek to extol the benefits of the “free enterprise system” 
would then have more interest for the general public be- 
cause they would ring still more with the humanness of 
man. 

Take the great Texas Co. and its present celebration 
of its fiftieth birthday. Those have been a remarkable 50 
years that have given much to the oil industry, much to its 
stockholders and employes, but also much to the public 
and the general consumer. The company started on a shoe- 
string with such a flood of oil from Spindeltop’s gushers 
as to keep it broke for some years. Its early backers were 
always hard up for cash so it was nip and tuck to keep 
going. 

As W. S. S. Rodgers (now chairman of the board) 
points out in a recent address celebrating the company 
birthday, old J. S. Cullinan, oil producer and ex steel 
tank salesman, developed the idea of selling the relatively 
low grade oil the company was flooded with to the rail- 
roads nearby as fuel for the engines. 

But another sales stunt, if the writer’s memory is cor- 
rect and which was pulled long before Chairman Rodgers 
started with the company as a cub engineer, was when 
the company went “co operative” at various important 
consuming points in order to get capital to grow on. 
That was before the day of the present so called “‘co-op- 
erative” oil company that gets a special dispensation that 
frees it from paying income taxes in support of the gov- 





The revelation of thought takes man out of 
servitude into freedom—Emerson 

Editorials are written to stimulate discussion, 
because it is only through discussion that a na- 
tion, an industry or a company can arrive at 
sound decisions. NATIONAL PETROLEUM NEWS al- 
ways welcomes comments on its editorials. 


Please write Warren C. Platt, Editor, 1213 
West 3rd St., Cleveland 13, Ohio. 











ernment that makes its existence possible. 

Cullinan and his associates sold regular company stock 
to grocers, hardware stores and the newly arriving gaso- 
line and oil distributors as well as big oil product con- 
sumers, at different important consuming centers. There 
the company would build a bulk plant, establish some horse- 
drawn tank wagons, erect what was then a “fine office 
building” and then by dint of hard work and oftentimes 
by cutting the price, build up some business, pay some 
dividends to the new stockholders and send money from 
the local sale of stock to the home office to keep the whole 
business going. 

The writer would hear of this from the then members 
of the first oil jobbers association, the Independent Pe- 
troleum Marketers Assn. of the U. S. They would gen- 
erally lose some gallonage to the newly established Texas 
Co. enterprise or to the jobber whom the company was 
supplying. They would also find an “old” established cus- 
tomer (maybe a year or two old) firmly tied to the Texas 
company by reason of the ownership of a few shares 
bought with his hard earned money, or perhaps paid 
for with a note which, with the company’s endorsement 
was good at the bank. 


The value of such bits of human interest in ad- 
vertising and speeches of majors of today would be to 
show that at least not all the great big companies were 
born in “Wall Street” to the “monied interests”. Such 
human interest anecdotes would show the truly humble 
origin of America’s enterprises. Then by the use of cur- 
rent data the company, such as The Texas Co., should 
tell of the number of stockholders today, how many are 
women and estates, etc. The companies are doing more 
of this latter than ever but not enough. 


This story should be told so well and so often and so 
convincingly that every American will realize that his 
neighbor whom he respects and whose companionship he 
enjoys, is an owner of these big businesses that so many 
vote-seeking officeholders are lambasting in order to 
gain votes to go to Washington and there to vote to social- 
ize the country. 





Way Clears for Below-Cost 
Sales Act in Massachusetts 


premium. 


of 5.3c on regular grade and 5.8c on 


on 4.8c margin, according to the asso- 
ciation. 


Now says association secretary, F. 





BOSTON—Retail Gasoline Dealers’ 
Assn., Inc., of Mass. sees the way 
finally cleared for statewide opera- 
tion of Massachusetts, below-cost 
sales act in purported promise by 
Office of Price Stabilization to set 
new gasoline price ceilings in Hamp- 
den County reflecting dealer margins 


a4 


Cost of doing business in Hampden 
County was “established” at those 
figures in a survey sponsored by 
dealer association under below-cost 
sales act of 1950. 


Implementation of that low was 
prevented, however, by price “freeze” 
which has had 20% of county’s deal- 
ers operating on 4c margin and 80% 


H. Moore, he is “assured” that OPS 
will adjust Hampden County ceilings 
to figures indicated by below-cost 
survey “within a few days.” 

“With Hampden County taken care 
of,” he reports in association publica- 
tion, “the door will be open for below- 
cost operation throughout the state 
with the preliminary surveys starting 
immediately.” 
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Major's Prize Contest Spurs Dealers 
To Get Tires Out on Station Drive 


By Leonard Castle, Midwest Editor 


Tire sales at 
its service sta- 
tions in the Chicago metropolitan 
area are being stimulated by Socony- 
Vacuum Oil Co. through two outside 
tire display contests running from 
May 15 to July 10. During the first 
phase of the contest, which ended 
June 10, public attention was at- 
tracted by several cleverly designed, 
eye appealing exhibits, while at 
scores of stations participating, hun- 
dreds of tires were brought onto serv- 
ice station driveways for public view. 
To stimulate dealer interest in the 
contest, Socony offered sizeable cash 
prizes for the first three places and 
12 honorable mention prizes in each 
of the two contests. 


In a broadside to dealers announc- 
ing the contest, Z. C, Reddish, Chi- 
cago metropolitan district manager, 
pointed out that not only did it afford 
the dealers an opportunity to win cash 
prizes, it would result in additional 
profit from tire sales, particularly 
since “This is the tire selling season.” 

The company assisted the dealers 
by providing, free of charge, banners, 
tire inserts and other point-of-display 
material. But it was up to the dealer 
himself to employ originality of ideas 
and make the best use of his avail- 
able service station facilities in plan- 
ning displays that would stop traf- 
fic and attract customers. 

* ~ . 


First prize in the opening section 
was awarded to Robert Thorsen, an 
Evanston dealer, who built his dis- 
play around an ancient hearse while 
at the same time making excellent 
use of the small driveway area avail- 
able as compared with many other 
stations. 

The hearse was parked on a cor- 
ner of the station driveway near the 
intersection of two streets. Extend- 
ing from the rear of the hearse was 
a rough coffin, which was filled with 
old tires. Contest judges were im- 
pressed with the eye catching ap- 
peal of the exhibit when they noticed 
the drivers of numerous cars on the 
heavily traveled street apply their 
brakes and crane their necks to de- 
termine what it was all about. 

Written on the sides of the hearse 
and coffin were such legends as: 

“This Could Take You to St. Peter 
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at the Pearly Gate, Buy Mobil Tires 
Now and Make Him Wait.” “Why 
Be Half Safe, Buy Mobil Tires To- 
day.” “Let Us Bury Those Worn Out 
Tires.” “Quiet—Dead Tires.” “Let 
Us Bury Your Worn Tires, Use Our 
Easy Lay-Away Plan.” 

New tires were displayed singly 
and in racks in front of the hearse 
and at strategic points about the 
driveway. 

* * 7 


Second prize went to the C. & W. 
Service Station on Chicago’s West 
Side which featured a 1926 maroon- 
colored Chrysler touring car which 
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glistened in the sun. Numerous pas- 
sersby stopped to inspect the old relic 
and attendants would start the motor 
to demonstrate that it still was in 
running condition. 

A mass of new tires featured the 
remainder of the display. They were 
attached to the top of the pumps and 
along the curb in front. Several racks 
of new tires were massed around the 
office. A row of old tires, painted 
to look new, was nailed to the top 
of the building along the front. A 
large sign declared “Let Us Retire 
Your Car New or Old! No Money 
Down!” 

The third prize winner was the 
E. & H. Service Station with a dis- 
play featuring a large truck tire in 
the center. Other new tires were 
mounted around and above it in a 
circular formation. Inside the truck 
tire was a sign reading “What Are 
Your Tire Needs? Ask For It—We 
Have It!” On top of the heap was a 
small wheelbarrow tire with a sign 
inside asking “What’!] You Have?” 


Opportunity to Boost Oil's Progress 
Exists in Variety of Its Products 


By Raymond E. Bjorkback, Eastern Editor 


Something of 

an industry 

“first” was marked up the other day 

at Jersey Standard’s annual stock- 
holders’ meeting at Linden, N. J. 


An oil company took a few pains to 
let people know that the oil industry 
makes possible all these synthetic 
fibers which clothing manufacturers 
and stores are advertising all over 
the lot. 

Jersey “bothered” to put on a one- 
pretty-girl fashion show. In the mak- 
ing of every stitch this model had 
on, petroleum chemicals played a 
part, the stockholders were informed. 

That went for her blouse, made of 
the synthetic fiber Dacron; her “taf- 
feta” skirt, of acetate; her plastic 
brooch, handbag, belt and shoes— 
even her cosmetics. 


All of which brings us to our point 
that petroleum marketers have a 
fresh promotional opportunity they’re 
almost universally ignoring in the 
booming public interest in synthetics 
of many, many kinds, made with pe- 
troleum chemicals. 


The shirt on the jobber’s back may 


be of nylon, and, along with his TBA, 
he may be selling several items made 
of plastics. His tires, of course, are 
made in part of synthetic rubber. 

If he’s really diversified in the 
merchandise he handles—and is right 
up to the minute—he’s selling one of 
the new chemical soil conditioners for 
folks’ gardens. At least, he can do 
his gardening customers a favor by 
suggesting that they ask at the hard- 
ware store about the stuff (which is 
not a fertilizer—although many fer- 
tilizers are made from petroleum 
chemicals, too). 

The marketer who can’t doll up a 
sales pitch, or a speech about the in- 
dustry, with some fairly intriguing 
conversation about petrochemicals 
just isn’t aware how surrounded he 
has become with their multitudinous 
end-products. 


There are the many detergents, of 
course, which the housewife uses in 
washing her clothes and shampooing 
her hair, detergents which textile 
people use in processing, dyeing and 
finishing fabrics, which make clothes 
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water-repellant or are used in clean- 
ing streets or in washing fruit to re- 
move traces of insecticide. Those are 
the “alkylated aromatic sulfonates.” 

There are glycerine and benzene 
which are playing a big part in the 
defense program. Glycerine and ben- 
zene were getting in critically short 
supply until the petroleum industry 
turned to making them in quantity. 

On the farms, they’re using such 
petrochemical insect-killers as aldrin, 
dieldrin, DDT, BHC and D-D against 
the boll weevil, the grasshopper and 
nematode. 

J. Oostermeyer, president of Shell 
Chemical, is on record as saying the 
plastics (acrylics, phenolics, alkyd 
resins, vinyl resins, etc.) lend them- 
selves to almost any form for almost 
any application. He pointed out: 


“The crystal clarity of acrylics is 
arresting, and is better than that of 
most glass. Since they take color ex- 
tremely well, acrylics are to be found 
in combs, brush backs, jewelry, den- 
tures, and many, many other items. 
For the military, the acrylics mean 
. bomber noses and turrets, instrument 
lenses, reflectors and airplane win- 
dows. 

“The phenolics are made into gears 
that can hold up longer than steel, 
and into aircraft antennas and hous- 
ings, helmets, pulleys, radio cabinets, 
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rifle stocks, table tops and telegraph 
key bases... 

“Nine out of ten shower curtains 
are made of vinyl fabric. Vinyls are 
found in 65% of all automobile slip 
covers,” etc, 

Chemical plants are taking care of 
more than one-fifth of our fiber 
needs. And it’s with this field that 
the public is being made familiar in a 
big way. In just one recent issue of a 
New York newspaper, there were 10 
ads all promoting fabrics made from 
petrochemicals: 

“For Father’s Day—Dacron T- 
shirts, the wonder of wonder fabric.” 

——“Rayon bags.” 

“‘Whiz-to-dry slubbed nylon and 
orlon team.” 

——"“Lightweight suit for men—a 
happy blend of nylon and rayon.” 

“Nylon and acetate cord suit 
for men.” 

“Nylon and wool tropical wors- 
ted slacks.” 

“Nylon Beach suits—a blend of 
four great fibers—rayon, angora mo- 
hair, acetate and nylon.” 

“Dacron scientifically blended 
with viscose rayon in suit-dom’s new- 
est fabric creation.” 

“Wipe off fruit, water, cola, 
coffee and non-oily stains.” 

“—___Crease-resistant rayon.” 


Multi-Pump Group Catching Breath 
After Three Years of Legal Battles 


By Frank Breese, Pacific Coast Editor 


After three 

years of battling 

on several fronts, the Serve Yourself 

and Multiple Pump Assn. has sud- 

denly discovered that it has no big 
problems. 

At an annual meeting last week, 
Dan Lundberg, executive secretary, 
reported to the members that there 
are no active anti-self serve moves 
afoot. Until recently, one of the 
association’s incessant problems was 
that of fighting ordinances aimed at 
banning serve-yourself in various 
communities. 

Another constant problem was the 
state gasoline price sign law which 
required association members to get 
rid of or change some of their ex- 
pensive signs. After drawn-out liti- 
gation, that law was recently de- 
clared unconstitutional. There’s still 
some more litigation ahead, but the 
principal work has been done. 

Mr. Lundberg told members there 
might be a problem on the labor 
front. The association last year ne- 
gotiated a general agreement with 


AFL Teamsters in behalf of members. 
Contracts between the union and the 
members were signed on an individ- 
ual basis. The prevailing quiet might 
be disturbed if AFL seeks to change 
the agreement. 

Outside that, there’s nothing for 
the association to do, said Mr. Lund- 
berg. 


* * * 


Remarks heard after the meeting: 

“Distributors will never be a strong 
group in California because there’s 
no need for them. Eventually, every- 
thing will go directly from suppliers 
to their own retail outlets or to In- 
dependent operators. These operators 
will get products directly from sup- 
pliers for their stations.” 

“If the distributors were well or- 


ganized around a nucleus of strong 


Independents, they could be a potent 
force. Might not be large, but they 
could have a tough outfit.” 

“Who would have thought a couple 
of years ago that the majors would 
have permitted anyone to sell their 
good ‘gas’ as unbranded stuff? Over 





90% of the ‘gas’ sold at Independent 
stations today comes from some ma- 
jor supplier.” 


“The multi-pumps have been like 
a woman of easy virtue. When the 
serve-yourselfs started, the Independ- 
ents were attracted and liked it, Then 
the majors thought they better make 
a play, and they were pleased. Now 
they all have become involved with 
the lady; but they can’t shake her, 
and they have their own families— 
their conventional stations—to think 
about.” 

“Look for the operators to start 
working longer hours. They’re try- 
ing to cut down the manpower bill 
so they can get a better take out of 
the station.” 


. * * 


The average Union Oil male em- 
ploye is 38 years old, has been with 
the company over 12 years, is married 
and has two children. 

That’s the way he was sized up 
in a report prepared by the company’s 
department of wage and salary ad- 
ministration. His straight-time earn- 
ings are $357.12 a month (with the 
4.2% increase but not including the 
more recent 6.6c per hour raise). 
Payroll deductions of $56.32 leave 
him with a net spendable income of 
$300.80. In 1941, his straight-time 
totalled $173.36 a month, or $161.36 
after payroll deductions of $12, the 
report showed. 

Since 1941, this average employe 
has maintained an income position 
among the upper 30% of all U. S. 
wage and salary workers, Union Oil 
said. 


= * * 


Union Oil's system of reporting 
company plans, progress and financial 
status and its practice of interpreting 
complicated situations received an 
award from the Merchants and Man. 
ufacturers Assn. of Los Angeles for 
an outstanding job in employe com- 
munications. 


* * * 


Gasoline supplies are said to be so 
tight in California now that a gray 
market is starting to develop. 

Buyers who have been able to shop 
and get whatever amounts of gaso- 
line they wanted are reported to be 
paying brokerage fees. Previously 
the fees had not been in effect. 

The Serve Yourself and Multiple 
Pump Assn. has been telling its 
members they’re not smart if they 
keep their retail prices down to cut- 
rate levels. The association can’t do 
anything about price except twit 
members for not taking advantage of 
the market. 


This week Hancock Oil Co. starts 
celebrating its 30th birthday with a 
series of dealer dinners. 
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FULL CITY BLOCK is covered by Larry Barrett truck station in downtown San Francisco (8th and Harrison Streets). Layout is 34/2 


acres and can park 50 to 70 vehicles 


What Makes a Truck Station Click? 


When Drivers Stop, They're Looking for Service— 


Here Is What It. Takes to Keep Them Coming Back 


The nation’s fast-growing truck. population has created a big 
demand for service facilities to keep rigs rolling. A good share of 
this trade has been won by truck service stations—which today 
total between 1,200 and 1,500 in the U.S. (unofficial estimate). 

This is the first of two articles describing how truck stations 
are going about the business of winning and keeping truck cus- 


tomers. 
the facilities they should have. 


It takes a look at the development of such outlets, and 
The second article, to appear in a 


later issue, will analyze how the stations are operated. 


By FRANK BREESE 
NPN Staff Writer 


Everything about truck stations is 
BIG, from physical facilities to a 
truck driver’s appetite. And that in- 
cludes gross revenue. 

Gross revenue has to be big if 
the business is going to be profit- 
able. A_ station that doesn’t do 
$20,000 a month is not big, NPN was 
told by the truck sales boss of a 
West Coast major. 

With the rapid growth in motor 
transport—both in numbers and size 
of vehicles—truck stations have be- 
come a specialized business in petro- 
leum retail marketing. 

So, how do you get into that busi- 
ness, and what's the formula for a 
station that will turn a profit for 
the operator? 
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In the Far West, truck stations 
have reached a saturation point, ac- 
cording to marketing officials NPN 
interviewed. The three majors with 
the most extensive chains of truck 
stations—<Associated, Richfield and 
Standard of California—haven’t built 
any new units for about three years. 
Other majors and Independents have 
constructed some. But expansion is 
gradual, and planning is cautious be- 
cause this is big business. And mis- 
takes come expensive. 


There is no formula that will guar- 
antee a money-making venture, key 
oil company men who have been spe- 
cializing in truck stations declared. 
But there are some indispensable re- 
quirements that must be considered. 
If they’re disregarded, chances for 
showing a profit are reduced. 


There are three types of operation 
and two types of stations. Type of 
operations are: 

1. Company may buy property, 
build a station and lease it to an 
operator. 

2. A person may build a station 
himself, lease it to a company for 
sub-letting to him or someone else. 

3. Company may acquire a station 
from some other company ard lease 
it out. 

The two types of stations are the 
complete truck station and the truck 
stop. The latter isn’t equipped with 
the full complement of service fa- 
cilities and can seldom handle truck 
repairs. The truck stop is primarily 
a “fill-up” spot. 


What It Takes—Among the con- 
siderations are size of property, 
frontage, location, visibility, storage 
capacity, lubrication and repair fa- 
cilities, grades of motor fuel, eating 
and sleeping accommodations, pump 
island layout, TBA and incidental 
services and facilities. 


Size—A desirable area is 300’ x 
300’ or larger. 

Standard of California believes 
that ample frontage is a most im- 
portant requisite and regards 300’ 
as an absolute minimum. 

The property should not be less 
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16 Years of operating F 
they are a SAAE and 2 


...Says COASTAL TANK LINES, York, Pa. 
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Two time winner of American Trucking Asso- 
ciation’s Grand Award for Safety, Coastal 
Lines operate 181 Fruehauf units. Their safety 
record is exceptional. 24 million miles without 
a single fatality! 


“Our winning top honors for the sec- 
ond time in the tank truck division of 
the American Trucking Association’s 
16th Annual Truck Safety Contest is 
the result of a continuing program of 
careful selection not only of safety- 
minded drivers, but equally exacting 

ye selection of safe, dependable Tank 
H. L. MOUL, Truck equipment,” says Mr. Moul, 
Pres. and General Mgr. President, Coastal Tank Lines. 


“The industry has come a long way in the 16 years 
since we rolled our first Fruehauf onto the highway. We 
have seen continual improvement from the first trailer we 
purchased until today the liquid transportation industry 
has become one of the safest highway operations, due to 
continual progress of engineering ideas and construction 
methods! 


“Our growth has been marked by great improvements 
in equipment, and a continual addition of Fruehauf tanks je mbes 0 dimes ond 
to our fleet — which now makes it possible for us to move staff, besides keeping an eye on 
over 732 million gallons of liquids a year, and cover aye ie velophone) up-to-the. 
approximately 20 million miles annually. road condition (| Coast erminele 
measures e $e 
“Fruehauf’s braking and increased roadability have con- vent accidents before they happen. 
tributed to our safety record of 24,105,996 miles of 


operation without a single fatality.” 


FRUEHAUF a - md 
Tank-Trailer Catalog illustrates and describes vi i anal CT ali as 


the Fruehauf line —both “standards” and Nigar oa 0 
specials. Free copy is available by writing 


ag Fruehavf Trailer Co., 10957 Harper Ave., Coastal drivers on the | 

y Ki laf f | Crs Detroit 32, Mich. traffic, but conscious of 
Detours, bad and haza‘ 

like these save equipmé¢ 
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pe Tank-Trailer” 























INSTRUCTION 
FEATURES 
these provide 

is SAFETY and 

)EPENDABILITY 





GAT a! te 


1ighways are not only safety-wise in 

weather and road hazards as well. 
dous roads are avoided. Precautions 
at, save time and save lives. 
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Sumps cre ingeniously designed to provide positive 
drainage of every gallon of liquid in every com- 
portment. You meter ovt the same gallonage you 
meter in—and empty compartments care free from 
dangerous vapor forming liquids on havi-bocks. 
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AUXILIARY FUEL DISPENSERS, metering through the primary pumps, are installed 

in most truck stations. Placed opposite the main block of pumps, they allow attendants 

to fill two fuel tanks on truck at same time. Standard of California calls such units 
“risers” 
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than two acres, Richfield believes, 
and four or five acres are preferable. 
The truck sales manager of one ma- 
jor built his first five-acre station 
with some misgiving about the size. 
He believes now that a five-acre 
site is not too large, and may not 
be large enough. 


Size and shape of a lot depend on 
traffic conditions and location. On a 
highway, long frontage is required 
so that trucks traveling at a high 
rate of speed can go in fast. A Chev- 
ron (Standard of California) station 
at San Luis Obispo, Calif., has an 
1,100-foot frontage. In a city, that 
kind of frontage isn’t needed. 


But a lot of room is needed for two 
reasons: maneuverability and park- 
ing. A truck and trailer combination 
requires a 100-foot circle to turn. 
Object is to make maneuvering easy 
for the drivers. 

Ordinarily parking isn’t a prob- 
lem at a highway station, but in a 
city, ample parking space is very 
important. If it’s not available at 
a station, it’s an inconvenience for 
the driver. As an example of a roomy 
parking lot in a metropolis, there’s 
Larry Barrett’s Chevron station, a 
3%-acre layout. with -parKing space 
for 50 to 70 large vehicles in an en- 
closed area in midtown San Fran- 
cisco. 

Because of land values, the cost 
of city sites may be prohibitive and 
prevent a company from acquiring 
as large a plot of property as might 
be desirable. 

Surfacing is another heavy ex- 
pense. One major fixes that cost at 
$10,000 an acre, or $50,000 for an 
ideal five-acre site. That’s for an 
eight-inch bed of decomposed gran- 
ite and a three- or four-inch thick- 
ness of asphaltic concrete. 


Location—Two factors are _ in- 
volved: Over-the-road natural stops 
and density of trucks in: a given 
area. 

On line hauls, drivers usually like 
a break about every 200 miles or, 
in the mountains, every four hours. 
That’s a point planners bear in mind. 

Some areas have large truck pop- 
ulations, like Eugene, Ore., with ap- 
proximately 1,800 trucks, so they are 
rich markets for truck stations. 

One major company official said 


DIAGRAM of auxiliary motor fuel dis- 
pensing units which operate off a regular 
dispensing unit. Three-way, two-port 
valves are so arranged that it is only 
possible to dispense product at one sta- 
tion at a time. Pump motor can be turned 
on and off at all three stations. Switch 
is in off position when nozzle is hung 
on hook. It is necessary to lift switch 
lever to start motor after taking nozzle 
off the hook 
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it doesn’t make any difference ex- 
actly where they are located—in 
open country, at the edge of a town 
or in a city. He canvassed fleet own- 
ers and received equally divided re- 
sponse. “So you pick locations by 
guess and by God,” he commented 
philosophically. 

Another official warned against lo- 
cating on the wrong side of a thor- 
oughfare and said it’s necessary to 
beware of roads that may be by- 
passed by highway developments. 
Sites should be flat to avoid cut and 
fill expenses. 


Visibility—Good visibility is essen- 
tial. 

To enhance it, huge signs are 
posted to attract attention. Good 
lighting is regarded as an integral 
part of visibility. 

Richfield uses a sign 8 x 46’, 
standing 18’ above the ground. Chev- 
ron displays double-size posts 32’ 
long and 8’ or 12’ wide. On some 
stations, it erects a “fin” 60’ long. 


Pump Island Layout—lIslands usu- 
ally are parallel to frontage, though 
the number may vary. They are 
longer than pump blocks of passen- 
ger car stations to accommodate an 
extra pump or two for Diesel fuel. 
Chevron pump blocks average 23’ in 
length for a four-pump installation. 

At least four lanes are needed. One 
line of pumps may serve each pair 
of lanes with auxiliary outlets fac- 
ing and parallel to the main pump 
block. They feed from the primary 
pump and enable filling two tanks 
at one time, while metering off only 
one pump (see picture on p. 50). 

Rate of flow is between 20 and 25 


*< 
4 ‘ 
oa 


g-p.m., nearly twice that of a pas- 
senger car pump. Truck capacities 
being large, “fills” of 125 gals. are 
not unusual. 

Some companies prefer’ three 
pumps, others four, on an _ island. 
When there are three, it’s for two 
grades of gasoline and one of Diesel 
fuel. The fourth pump is intended 
for a second grade of Diesel. For a 
while, it seemed in the West that 
two grades of Diesel were indispens- 
able, and four-pump islands enjoyed 
a vogue. Many operators have since 
discontinued the premium Diesel. 

From the standpoint of pump-block 
placement, truck stations are more 
compact than multiple-island sta- 
tions. If too many islands are scat- 
tered about, it’s difficult for the 
rigs to maneuver. 


Moreover, you can have too many 
islands and run into a manpower 
problem. ‘ 

Business determines the number. 
A driver will wait 15 or 20 minutes 
because he wants to get out and 
stretch. But he will complain if he 
has to wait an hour, or an hour and 
a half for servicing. 


Storage—Tankage varies with the 
locality. 

Capacities range from 15,000 gals. 
to 40,000 gals. Many of the Chevron 
stations have six 2,500-gal. tanks. 

One company said tanks should be 
large enough to receive a full load 
from a truck and trailer to be com- 
petitive. A truck and trailer rig will 
haul up to 7,000 gals. 

Because there are heavy runs on 
gallonage, supplies can be reduced 


in a hurry. So maximum tankage is 
the objective. 

In Salt Lake City, a Chevron sta- 
tion has 14 vertical tanks (1,200 
gals. each) above the ground, making 
an effective display. 


Lube Pit—Absolute minimum is 
60’, and 75’, regarded an ideal length 
to accommodate big rigs. They cost 
$8,000 to $9,000. 

Because the pit is a hazard, it is 
ordinarily situated where it will not 
have to be traversed by any driver 
taking the shortest route from one 
service to another. 

Grease pit equipment includes hand 
guns, power guns, pit outlets for 
grease, gear oil unit, pit outlet for 
gear oil, air manifold equipment for 
gear oil pumps, pit piping, swing 
arm drain assembly, motor oil dis- 
penser and meter outlet, represent- 
ing an outlay of more than $1,000. 

The 75’ pit, with steps at each end 
for safety, allows 63’ at the bottom 
of the pit to service a 60’ truck and 
trailer. If a pit must be shorter, the 
length might as well be cut in half, 
because it becomes necessary to 
serve one half at a time, a Stand- 
ard engineer explained. 

Lube reels in the pit get dirty and 
work sluggishly. It has been found 
advisable to hang the hose alongside 
the pit walls. 

A repair shop equipped to take 
care of any contingency is consid- 
ered essential. 

Buildings—Long buildings are the 
most practical. 

A typical Chevron building meas- 
ures 80’ x 16’ and houses the office 


TRUCK LUBE PITS run between 60’ and 75’ long. For years, walls have commonly been concave, with recesses for lights. Since this 
type construction is expensive, future pits probably will Jack recesses, with slimline tubing lights installed along straight vertical walls 
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TRUCK WEIGHING SCALES may cost $12,000, but often are a good and necessary 
investment for truck stations. The 100,000-lb. scale at this Chevron outlet in Redding, 


Calif., has a 10 x 66 ft. platform. “Columns 


at both ends of scale building are auxili- 


ary motor fuel dispensing units 


and display room. 

Richfield’s basic layout is 70’ x 22’, 
of which a 40’ length is for merchan- 
dise display and the rest for the 
office. Originally a lot of money was 
put in buildings, but the recent tend- 
ency has been to put the money 
into yard spaciousness and other es- 
sential services. 


Eating Accommodations — G oo d, 
abundant meals must be available 
on the premises or nearby. 

There’s more truth than fiction to 
that old story about picking a cafe 
where truck drivers eat if you want 
good food in generous helpings at 
a reasonable price. In designing the 
general layout, Standard makes pro- 
visions for eating facilities if they 
are inadequate in the chosen area. 
The company erects only the build- 
ing, the counter and the cabinets. 
It is the responsibility of the lessee 
to provide the equipment. 


Most companies prefer to lease 
the restaurant to the station lessee 
and to have him sub-let it. That way 
the authority for the layout rests 
with one man. Sub-leasing the res- 
taurant to another party is desir- 
able because restaurant manage- 
ment is a different type of business, 
almost impossible for a station op- 
erator to handle well. There are ex- 
ceptions in the case of families or 
couples who assume direct responsi- 
bility for the two operations, both 
of which are around-the-clock. 


A popular model is a counter-type 
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cafe which can accommodate up to 
50 customers. The lessee is usually 
expected to provide the culinary 
equipment, utensils and crockery be- 
cause companies have found he takes 
better care of it than if it is sup- 
plied by the company. 

Tips from the experts: It’s best 
to have a jolly woman running the 
cafe because truckers like someone 
they can kid with . . . Fare should 
include lots of mashed potatoes, pot 
roast and apple pie . . . Prices should 
be below normal cafe rates. 


Sleeping Quarters—They should be 
clean and comfortable—but simple. 

Most companies include a _ bunk- 
house in the general layout, espe- 
cially if the station is on a town’s 
outskirts. Size varies from accom- 
modations for from two or three 
drivers to 20. The charge may range 
from $1 to $2 but must be lower 
than neighborhood motels. 

Bunk facilities are seldom built 
at stations in terminal points like 
Los Angeles or San Francisco. Op- 
erators usually have arrangements 
with a hotel to give the drivers spe- 
cial rates. The Larry Barrett Chev- 
ron station in San Francisco ar- 
ranges to drive the truckers to and 
from a hotel and give a dollar dis- 
count on a $2.50 room. 

Richfield builds a dormitory with 
individual rooms with beds, clean 
sheets and showers. After the war 
when materials were scarce, Rich- 
field was unable to obtain tile for 
a Las Vegas, Nev., station, so the 





shower was made of glass bricks, 
the only available material. Purple 
piping was applied vertically, creat- 
ing an unusually chic effect for a 
truck driver’s shower. 

Within 10 days a rig with a New 
Jersey license plate rolled into the 
station, and the attendant asked if 
the driver wanted it serviced. 

A burly driver swung down from 
the cab and said, “Sure. But first, 
I wanta see duh toilet. Back in 
Joisey, dey say it’s duh mos’ elegant 
shower dey evah seen!” 

Other services which enhance a 
Sstation’s popularity and enlarge its 
revenue potential are truck weigh- 
ing scales, dry ice and washing. Still 
others, like teletype and brokerage 
services, make the stop more valu- 
able from the trucker’s viewpoint 
without fattening the operator’s take 
directly. 


Scales—tIn some parts of the West, 
they are virtually indispensable for 
an operator to attract business. But 
at $12,000, they are a sizable in 
vestment. 

Since weight limits are closely 
watched by state enforcement offi- 
cers, truckers must be able to weigh 
their loads if the freight originates 
away from their home point or if 
they don’t have their own scales. 
San Joaquin Valley and Imperial Val- 
ley in California, and Phoenix, Ariz., 
are areas where scales are popular 
during harvest seasons of various 
crops. 


They must be large enough for a 
60-foot truck and trailer. 

Upkeep may be expensive because 
the heavy rigs wear down the plat- 
form. A repair bill may run $1,500. 

But revenue is good. In California, 
service charges for weighing a truck 
and trailer range between 75c and 
$1; for a semi-trailer, 50c to T5c; 
and for a “bob-tail’” (short wheel- 
base truck) 35c to 50c. A Blythe, 
Calif., station took in $2,400 from 
its scales in one month during the 
peak season. 

Trucks without refrigeration that 
haul perishables often depend on 
truck stations for dry ice. The Bar- 
rett station in San Francisco aver- 
ages a ton a day which, at $2 per 
50-Ib. block, is $80. 

A steam-cleaning and washing 
service can be a revenue source in 
a built-up area where a station can 
depend on fixed business. On week- 
ends at the Barrett station, 60 to 80 
rigs are steam-cleaned and washed 
which, at $8.50 a job, is between $510 
and $680 gross. Barrett has three 
men on the rack—one steams the 
wheels, a second hoses the truck, 
and the third handles the brushes. 


(Final article in this series on the 
operation of truck service stations 
will be published in the June 25 issue 
of NPN.) 
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Heavy Fuel Market Weakness Becomes Severe 


Markets for heavy fuel oils generally went from bad 
to worse in most of refining districts of the nation the 
past week. Other prices, however, were firm, and big 
demand for both gasoline and distillate fuels was re- 
ported in Gulf Coast and Eastern Seaboard refinery and 
terminal districts. 

Marketers along the East Coast reported “excessively 
active” demand from their regular customers for kero- 
sine and No. 2 fuel, many of them stocking up to beat the 
deadline on a price advance expected shortly. (Defense 
Mobilizer John R. Steelman has directed Economic 
Stabilizer Putnam to increase “distillate fuel oil’’ ceil- 
ings on the East Coast by 0.8c per gal., with 0.15c of 
that increase to “be reserved for jobbers and distribu- 
tors’. Effective date of increase had not been deter- 
mined at NPN press time (see page 35). 

Wholesale prices for gasoline were firm in most areas, 
and slightly higher for some grades in Kansas. In Penn- 
sylvania, however, “voluntary discounts” (off tank wagon 
prices) persisted or worsened in four counties. Both 
tank wagon and retail prices in New Jersey were “near- 
ly normal” (see below for details). 

Finding a prompt buyer for heavy fuel was an in- 
creasingly difficult problem, according to reports. Steel 
mill strikes have backed up large supplies of No. 6 fuel, 
and industrial and bunkering demands in some areas were 
lower than expected at this season. 

Residual prices were lower in the Chicago District 
when a number of refiners reduced their quotations. 
Transport prices, FOB Chicago terminals, were down 
in amounts ranging from 0.05 to 0.15c per gal., rang- 
ing from 6.2 to 6.35c for No. 6 fuel, and from 6.55 to 
6.75c for No. 6 low sulfur. 

In Central Michigan, trade sources reported No. 6 
fuel available for immediate shipment at 7c per gal. 
This price was 0.25c below the low quotation of 7.25c 
reported by refiners in the district. 

In the Mid-Continent, there were reports of sales of 
low sulfur No. 6 oil available as low as $1.00 per gal., 
and some offerings of ordinary bunker fuel were said 
to have been made as low as $1.05 per bbl. delivered, by 
tank car, to the Gulf Coast. 

A tank car marketer in Midwest disclosed the sale 
of 105,000 bbls. of a light residual blending stock from 
an inland refinery at $2.00 per bbl., delivered Houston. 

At the Gulf, heavy fuel quotations for cargo quanti- 
ties still were reported ranging upward from $1.75 per 
bbl. According to some sources, the price was “soft” 
and a bid of $1.65 stood a better than average chance 
to bring out a spot cargo offering. 

At New York and Philadelphia, offerings of residual, 
ex vessel, at $2.30 per bbl. were said to have found no 
takers, the price being 15c below generally posted barge 
quotations for FOB terminal shipments. 

At Philadelphia, an increase of 0.5c, from 7.5c to 8c, 
in his tank car price for propane, effective June 21, was 
reported by one large marketer. Other principal mar- 
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keters also are quoting 8c, except for one still at 7c who 
stated that application for approval to increase his price 
was still pending with OPS. For Mid-Continent LP-gas 
developments, see page 63. 

Conventional bright stock and neutrals were priced 
0.5 to 1c lower for domestic shipments, Tulsa basis, fol- 
lowing reductions of up to 2c made by one refiner. Bright 
stock, 1F0-160 vis., 0-10 p.t., was offered at 27c for con- 
ventionally refined material, and low viscosity pale neu- 
tral oil prices started upward from 12c per gal. Some 
“discounts” averaging from 1 to 1.5c per gal. were avail- 
able to resellers and exporters. 

Prices for most other specialty products, and for crude 
oils, were reported generally unchanged. The Spanish 
Monopoly purchased 7,000 bbls. of 620 flash cylinder 
stock at price of $9.70 per 100 kilos, FAS New Orleans, 
in new steel drums (about 34c per gal.), according to 
reports to NPN. . The Spanish petroleum agency also 
took 7,000 bbls. of transformer oi] for prompt shipment 
with a specific gravity in the range of 880/905 at $93.90 
per metric ton, FAS port of loading (about 31.2 to 32.1c 
per gal., depending on actual gravity). 

Crude oil continued in ample supply in most districts 
east of California, while in the latter area demand was 
outpacing supply by a narrow margin. 

In Los Angeles, the first of three cargoes of Venezuelan 
crude oil for General Petroleum was scheduled for de- 
livery, the company reported. General Petroleum said 
the crude was obtained through Socony-Vacuum, the 
parent company, but gave no details as to the quantity 
or the cost. It was understood that the oil is 36 gravity 
with cost of $2.63 per bbl. in Venezuela and $3.76, de- 
livered Los Angeles. 

Cut retail gasoline prices and “voluntary discounts” 
(off posted tank wagon prices) ranging up to 3.2c per- 
sist or have worsened in four Pennsylvania counties—- 
Bedford, Blair, Erie and Luzerne—despite general ad- 
vances made by a number of suppliers early this month 
over a large portion of state. 

County by county check by NPN shows (prices are 
exclusive of 7c state and federal taxes): 

Bedford County (Bedford)—Retail prices have slipped 
to about 4c “off normal” to 17c for regular-grade at 
many stations, and “discounts” off 15.6c posted tank 
wagon in county seat generally are reported at 3.2c 
per gal. Elsewhere in county, most suppliers are allow- 
ing their dealers “voluntary” of 2.2c. 

Blair County (Altoona)—Price war of three months’ 
standing came within one company of being concluded 
when most marketers recently advanced their tank wagon 
prices, or rescinded a “voluntary discount” of 2.2c to 
net 15.6c to dealers, However, one major held out at 
13.4¢c (after discount), and other marketers soon retreated. 
Retail price for regular-grade at most stations is 16.9c; 
“normal” is “about 20-20.5c.” 

Erie County (Erie)—‘“Discounts” of 1c (off 15.7c tank 
wagon) are common in this area, and many stations are 
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Summary of Daily Gasoline Prices (June 10 through June 16) 


Motor Gasoline 93 Oct, (Premium): 


N. Tex, (Texas & New Mex. shpt.) -.. 


Ths: 
Cent. W. Tex. (Truck rasp.) ee 
Motor Gasoline 90 Oct. (Premium): 


N, Tex, (Texas & New Mex. shpt.) .. 
W. Tex. (Texas ee 4 Mex. am. ) ee 


E. Tex, (Truck Tns ossece 
Cent. W. Tex. (Truck rasp.) cveces 

Motor Gasoline 88 Oct. (Premium): 
oxi. Group 3 (Okla. shpt.) 


kla., Group 3 (Northern shpt.) 
pewesters (Group 3 basis 


8) 
(Texas & New Mex. shpt.) .. 
Ww. Tex. (Texas & New Mex. shpt.) .. 


E. Tex, (Truck Tnsp.) 
Cent. W. Tex. (Truck Tnsp.) 
Motor Gasoline 86 Oct. (Premium): 


N, Tex. (Texas & New Mex, shpt.) .. 
W. Tex. (Texas & New Mex. shpt.) .. 
E. Tex. (Truck Tnsp.) 


Motor Gasoline 84 Oct. (Regular): 


N, Tex. (Texas & New Mex. shpt.) .. 


W. Tex. (Texas & New Mex. shpt.) os 
E, Tex. (Truck Tnsp.) anieeses 
Cent. W. Tex. (Truck Tnsp.) eeesecee 


Motor Gasoline 82 Oct, (Regular): 
Okla., Group 3 (Okla. shpt.) 


Okla., Group 3 (Northern shpt.) 
Midwestern (Group 3 basis 


Tex. (Texas & New ‘Mex, shpt.) .. 


W. Tex. (Texas € tay Mex. an. ) 
E. Tex. (Truck Tnsp.) . 
Cent. W. Tex. (Truck Tnsp. 7” ee 


Motor Gasoline 80 Oct. (Regular): 
Okla., Group 3 (Okla. shpt.) . 
Okla., Group 3 og ay a snpt.) 
Midwestern (Group 3 
Tex, (Texas & A B » ~% inpt.) 
W. Tex. (Texas & New Mex. shpt. } ee 


Motor Gasoline 6@ Oct. M & below: 

Okla., Group 3 (Okla. shpt.) 

Okla., Group 3 (Northern shpt.) 

Midwestern (Group 3 basis) 

N, Tex, (Texas & New Mex. shpt.) .. 
° & New Mex, shpt.) .. 
E. Tex, (Truck Tnsp.) ° 
Cent. W. Tex. (Truck Tnsp.) .. 


Motor Gasoline 92 Oct. (Premium): 

a York harbor 

w York harbor, barges 

Philadephic 

ee BOND... 0 ce coe cresowece ee 
Baltim 


Baltimore, 


Motor Gasoline 90 Oct. (Premium): 
New York harbor 
New York harbor, barges . 


Dib pe aerped . 
hil 


Baltim 





. barges .. 











Baltimore, barges 
Motor Gasoline: 
Western Penna., Bradford-Warren: 
90 Oct. (Prem.) 
86 Oct, (Regular) 
Western Penna., Oil City: 
90 Oct. (Prem.) ... 
86 Oct, (Regular) 


Western Penna., Pittsburgh: 


Monday 
dune 16 


13.2-13.25(2) 
12.5 

12 

12.75(2) 


12.5-12.75 
11.75-12.75 


(4)11.5-11.875 
(5)11.375-11.625 
$0) 33-300. 2. toe 


12 
11.75-12 
11.5-11.75 


10.75-11.7 
10.75-11.25 
10.75-11.25 


(4)10.5-10.875 

(5)10.375-10.625 

(4)10. Lt 5 
10. 75-11.25 


10.75-11.25 


(2)10.75-11 


10-105. 


13.85-15 
13.75-14.9 
15.15-15.2 


15.05 
12.9-15(2) 
12.8 


Friday 
June 13 
13.2-13.25(2) 
12.5 
12 


12.75(2) 
12.5-12.75 
11.75-12.75 


(4)11.5-11.875 
(5)11.375-11.625 
(3)11.375-11.5 
(2)12-12.75 

12(2 


) 
11.75-12 
12 


12 
11.75-12 
11.5-11.75 


10.75-11.7 
10.75-11.25 
10.75-11.25 


i6.75-11.25 


(2)10.75-11 


9.25-10.125 
9.375-10 
9.5-9.75 
9°75-10.8 


(2)10.25-10.5 
9.875-10.5 
10-10. 


13.85-15 
13.75-14.9 
15.15-15.2 
15.05 
12.9-15(2) 
12.8 


13.85-14. 
13.75-14. 35 
15.15 


15.05 
12.9-13.25 
12.8-13 


(3)12.85-13.6 


13.75-14 
12.75(2) 


13.75-13.9 
12.75-12.9(2) 


Thursday 
dune 12 
13.2-13.25(2) 

12.5 


12 


12.75(2) 
12.5-12.75 
11.75-12.75 


(4)11.5-11.875% 


(5)11.375-11.625~ 


(3)11.375-11.5 
(2)12-12.75 
12(2 


11-78-12 
12 


12 
11.75-12 
11.5-11.75 


10.75-11.7 
10.75-11.25 
10.75-11.25 


(4)10.5-10.875x 


(5)10. ee -625x 


10.75-11.25x 


(2)10.75-11 


10.8 
(2) 
9.87 


13.85-15 
13.75-14.9 
15.15-15.2 
15.05 
12.9-15(2) 
12.8 
13.85-14.35 
13.75-14.25 
15.15 


15.05 
12.9-13.25 
12.8-13 


13.75-14 
12.75(2) 


13.75-13.9 
12.75-12.9(2) 


10. 
(2)10.7 


dune il 
13.2-13.25(2) 
12.5 
12 


- T5¢ 
5. 
1.7 


2) 
12.75 
5-12.75 


(5)11.5-11.625(3) 
(4)11.375-11.5(4) 
(3)11.375-11.5 
(2)12- _ 7 


12(2) 
11.75-12 
12 


12 
11.75-12 
11.5-11.75 


10.75-11.7 
10.75-11.25 
10.75-11.25 


(5)10.5-10.625(3) 

(4)10.375-10.5(4) 

(4)10.375-10.5 
10.75-11.25 


10.75-11 
10.5-11 


75- 11 
75-11 


9.5-10.125 
9.375-10 
9.5-9.75 


(2)9.75-10.8 
(2)10.25-10.5 


9.875- 5 
10-10.5 


13.85-15 
15.05 
12.9-15(2) 
12.8 


4.35 
4.25 


13.8 

13.7 

bo 

5.05 
13:9°13.25 
12.8-13 


13.75-14 
12.75(2) 


13.75-13.9 
12.75-12.9(2) 


io. 
(2)10.7 


dune 10 
13.2-13.25(2) 
12.5 


12 


12.75(2) 
12.5-12.75 
11.75-12.75 


-75 


10.75-11.7 
10.75-11.25 
10.75-11.25 


(5) 10.5-10.625(3) 
(4)10.375-10.5(4) 


75-11 
75-11 


9.5-10.125 


x9.375-10 
9.5-9.75 
(2)9.75-10.8 
(2)10.25-10.5 


9.875-10.5 
10-10.5 


13.85-15 
13.75-14.9 
15.15-15.2 


15.05 
12.9-15(2) 
12.8 
13.85-14.35 
13.75-14.25 
15.15 
15.05 
12.9-13.25 
12.8-13 


(3)12.85-13.6 
12. 


2.5-13.4 
13.7-13.9 
13.7-13.8 
11.9-13.5 
11.8-12 


13.75-14 
12.75(2) 


13.75-13.9 
12.75-12.9(2) 


90 Oct. (Prem.) 
86 Oct. (Regular) 


13.9(2) 
12.9(2) 


13.9(2) 


13.9(2) 
12.9(2) 


12.9(2) 


13.9(2) 
12.9(2) 





posting 18c for regular-grade, or about 1.7c “below nor- 
mal.” 

Luzerne County (Wilkes Barre)—An increase of 2.2c 
in tank wagon to 15c (or rescision of “voluntary” in 
same amount) by a number of suppliers was nipped in 
bud when one major marketer reduced his “allowance” 
by only 0.7c. Other companies subsequently gave “al- 
lowance” to dealers of 1.5c to compete at net dealer 
price of 13.5c. Price to commercial consumers unaf- 
fected at 15c. Retail prices generally in Wilkes Barre 
vicinity are at 17.6c, which compares with “normal” of 
19.9¢c. 

Retail price increases for gasoline which began late 


last month in New Jersey have resulted in postings re- 
turning to “normal,” or within 0.5c of it, at 90% of the 
6,000 odd drive-in outlets in the state. 

Nine of 10 outlets handling major brands reportedly 
are posting 19.9c or 20.4c (ex 5c state and federal] taxes) 
for regular-grade, with majority at latter price, the so- 
called “normal.” 

Of balance, about 6% are at 18.9c, and approximately 
4% variously at 17.9c, 16.9c, and 15.9c, the lowest repre- 
senting fraction of 1%, it was said. 

Large private brand stations mostly are at 17.9c (ex 
taxes) for regular, with other, smaller outlets at prices 
ranging from 14.9 to 18.9c. 
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ATLANTIC COAST 
Light Fuels Tight; Residual Soft 


Distillate oils were tight and residual oils were sloppy 
in sharply contrasting fuel oil markets along the East 
Coast during the past week. 

East Coast marketers reported they were making “ex- 
cessively heavy” sales to their kerosine and No. 2 fuel 
reseller customers, most of them adding that they were 
making no new offerings of these products to “new” or 
“spot” buyers. 

The OPS-PAD-ODM-contemplated price increase on dis- 
tillates not only has stimulated demand for both kerosine 
and No. 2 fuel, but also tended to stifle trading, according 
to reports. At New York and Boston, resellers reportedly 
were stocked up on heating oils, many of them having 
purchased advance “quotas” in order to have the largest 
possible supplies should a price increase be granted. 

One major supplier disclosed that some of his cus- 
tomers have taken as much as 66% more No. 2 fuel dur- 
ing May than they did in the same month last year. Other 
customers have drawn their June, July, and August 
“quotas.” 


At New York Harbor, both gasoline and No. 2 fuel 
were difficult to find in an outright barge offering. Bids 
of “premiums” ranging from 0.25 to 0.4c were said to 
have brought out no substantial quantities of No. 2 fuel. 

On the other hand, bunker fuel supplies were bulging, 
and the threat was approaching that incoming vessels 
at New York and Philadelphia may find no storage for 
their products. Low pour test No. 5 fuel also has eased, 
and this product, for many months unobtainable except 
at “premiums” to spot buyers, was offered at a “discount” 
of 10c per bbl. at New York Harbor. 

While the steel strike was blamed for the rapid build- 
up in inventories of bunker fuel and low sulfur No. 5, 
some trade sources commented that reduced bunker oil 
demand has resulted from a slow-down in many lines, 
including dry cargo shipping, paper production, and indus- 
trial activity in general. Offerings of heavy fuel, ex vessel 
at New York and Philadelphia, were reported available 
at $2.30 per bbl, which compared with price of $2.45 
generally posted at these points for barge lots. 


GULF COAST 


Heating Oil Prices Range 0.25c Higher 


Kerosine and No. 2 fuel were quoted at higher prices 
by one refiner at the Gulf the past week in a continued 
firm market for these products. Gasoline demand also 
was strong, and buyers still were willing to go to great 
lengths to secure material. On the other hand, there were 
signs that the initial tightness resulting from the strikes 
in May had eased somewhat. Heavy fuel quotations were 
softening, and a few offerings of clean products once 
again were appearing. 

An Independent refiner reported increasing his kerosine 
and No. 2 fuel quotation 0.25c per gal. to 9.25c and 
8.25c for the two products, respectively. Other refiners 
made no changes in their quotations for heating oils— 
9c for kerosine and 8c for No. 2 fuel—and mostly indi- 
cated they were reserving their output of these products 
for previous sales commitments. One offering of a cargo 
lot of kerosine for prompt shipment was reported at 9c, 
the generally quoted price. 

The heavy demand for gasoline still dominated trading 
negotiations, according to refiners, and one sale of 100,- 
000 bbls. of low octane material was made by a major 
marketer at an undisclosed price. That there were few 
offerings of “quality” gasoline, however, was pointed up 
in a report of a large exchange of distillates for regular- 
grade. 

A swap of two cargoes of regular gasoline in August 


JUNE 18, 1952 





Explanations of Price Tables 


The reader’s attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
54 and the price tables appearing on pages 57-62 
of this issue. : 

The letter “X” indicates a change in prices; if 
the change is on the low of the price range, the 
“xX” is adjacent to the low; if the change is on 
the high of the price change, the “X’’ is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X’ 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X” 
to the right of new price. 5 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 60, all prices reported are shown. 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to indi- 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals. 











for three cargoes of No. 2 fuel for lifting in the fourth 
quarter, with prices to be based on publication prices, 
was disclosed. The receiver of the gasoline apparently 
was willing to give up distillates at a period when the 
demand for these products is expected to be extremely 
strong. Some refiners already have made sales commit- 
ments on distillates into and beyond the last quarter of 
this year. 

In sharp contrast with clean products, heavy fuel was 
quiet, with reports current that prompt cargoes could be 
obtained at “discounts” of 10c per bbl. Inland refiners 
were looking to the Gulf seaboard as an outlet for their 
glutted residual storage, and some reportedly were will- 
ing to sell to coastal refiners at $1.50 per bbl., delivered 
the buyer’s terminal. 

Quotations reported for bunker fuel ranged from $1.75 
+o $1.875 per bbl., off 2.5c on the high side of the spread. 
Resumption of operations at struck steel plants in the 
nation would do much to renew buyers’ interest in bunker 
fuel, refiners said. 


CHICAGO DISTRICT 
Residual Prices Down 0.05c to 0.15c Gal. 


Weakness in other refining districts last week brought 
reductions in Chicago District suppliers’ prices for re- 
sidual fuels with quotations off 0.05c and 0.15c. Gasoline 
was strong with at least three buyers seeking large quan- 
tities in open market. Light fuels remained quiet. 

Across-the-board price cuts of 0.05c.and 0.15c by large 
local suppliers lowered the price ranges for four grades 
of residual fuel by same amounts. No. 5 low-sulfur fuel 
was quoted at 7.4c, down 0.05c; No. 5 high-sulfur, 7.2 to 
7.5c, down 0.05c; No. 6 low-sulfur, 6.55 to 6.75c, down 
0.15c and No. 6 high-sulfur, 6.2 to 6.35, down 0.05c. 

Refiners generally indicated they were open market 
buyers of gasoline, both immediate and forward. One 
large refiner was said to have purchased 50,000 bbls. of 
gasoline at a lower-Mississippi river point, but price was 
not disclosed. A large Independent river terminal operator 
was in market for refined regular-grade gasoline “any- 
where on Illinois or Mississippi rivers.” Tightness at the 
Gulf, he said, had discouraged further inquiry there. 





OIL MARKETS 








NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Tank Car 
June 16 15.36 11.65 
Month Ago ‘ 15.34 11.62 
Year Ago ‘ » 15.06 11.67 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif., N. Y. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast. 











MIDWESTERN (Chicago-E. St. Louis Area) 
Steel Strike Depresses Residual Fuels 


Residual fuels again took a beating in Midwest open 
market last week as the steel strike lengthened and re- 
finers were pressed by tight storage to move product. 
Although refiners’ prices were unchanged for all prod- 
ucts, including No. 6 fuel, gap between refiners’ quota- 
tions and quotations to resellers widened. 

Gasoline remained tight with refiners actively in mar- 
ket as buyers. Light fuels were quiet, and most reports 
indicated prices were steady. 

While one tank car marketer indicated he had turned 
down an offer of 100 cars of low-sulfur No. 6 at $1.00, 
Group 3, for resale, another disclosed sale of 1,000 bbls. 
at the same price. At same time, there were numerous 
reports that some Mid-Continent refiners had offered No. 
6 oil for shipment either to the Gulf Coast or to northern 
destinations at identical Group 3 netbacks of approximate- 
ly $0.90. Quotations reported by refiners for No. 6 ranged 
from $1.15 to $1.35, Group 3. 

Demand for gasoline continued strong at all pipe line 
terminals. Open market demand for product to be shipped 
in tank cars was slow, however, except where refiners 
were in market as buyers. Because of refinery purchases, 


both refined and cycled grades of gasoline were tight, 
trade sources said. . 


CENTRAL MICHIGAN 


Residuals Offered at ‘Special Discounts’ 


While other products in Central Michigan were steady 
to firm, residual fuels were being offered at “special dis- 
counts” to certain consumer-buyers for immediate ship- 
ment, according to reports the past week. Two large re- 
finers had inquiries in market for both light fuels and 
gasoline, but Michigan refiners for most part said they 
were holding these products for their regular customers 
only. 

A number of trade sources said heavy fuels were avail- 
able to consuming trade at 7c, FOB Central Michigan, 
on immediate shipment basis. Price represents a “dis- 
count” of 0.25c under the low quotation of 7.25c reported 
by refiners. No sales were disclosed. Offerings resulted 
from recent refinery strikes and current strikes against 
steel plants. Some refineries ran more crude last month 
to increase gasoline production only to have residual 
shipments halted this month. 

A few summer fill inquiries for light fuels were in the 
market, but, generally speaking, refiners said they were 


not interested in making commitments at the present 
time. 





Crude Oil Prices 
No changes were reported in crude oil prices 
during week ended June 14. For complete crude 
price schedules see p. 42-43 of May 28, 1952. 











WESTERN PENNA. 
Heavy Lube Stocks Continue Short 


Heavy base lubricating oil stocks still were far short 
of meeting potential demand, Western Penna. refiners 
reported the second week in June. The only easing in 
general tightness was occasional offering of bright stock 
at “top” prices. Motor oil demand was steady. Remain- 
ing plentiful were light neutral oils, waxes, and finished 
petrolatums. Gasoline and fuel oil supplies were described 
as adequate at most plants. Prices for most part were 
unchanged. 

Effect of steel industry strike as yet has not been far 
reaching, refiners said, although some refiners selling to 
industrial lube accounts reported extensive shelving of 
orders. Industrial buyers of light and heavy fuel oils also 
have cancelled orders in many cases. At same time, op- 
erations of some fuel oil buyers still were unaffected. 

Offerings of bright stock at 32c were reported. Quo- 
tations ranged from 31 to 33c. Despite appearance of some 
material, there was no significant easing, trade sources 
said. Demand for bright still was strong at 3l1c, several 
refiners said, and two sales at that price (compartment 
cars) were disclosed. The transactions also included 200 
vis, neutral at 29.5c. Although in fair supply in contrast 
to tight position of bright stock, 200 neutral was not 
freely offered. Quoted from 28 to 31c, lowest recent sales 
of 200 neutral have been at 28c, according to reports. 
Light neutral oil remained easy. 

Cylinder stocks continued most scarce of Penna. lubri- 
cating oils. Offerings have been made from surplus ma- 
terials bought under inter-refinery contracts, but none has 
been offered directly by refiners, it was said. At same 
time, high flash cylinder stocks were reported available 
to buyer who would accept residual lubes as well. 

Demand for scale wax continued relatively slow, and 
prices remained weak. Refiners reported bids at 3.75c, 
but generally stated they were holding for 4c, the low 
quoted price. Sales at 4c and also 4.25c were disclosed. 
Export demand for finished petrolatums still was slow. 
Sales of snow white were reported at 7.25c, FAS New 
York, although most sales were at 7.5c, seaboard sources 
said. 

Gasoline demand was seasonally good. Supplies were 
reported tight in West Virginia. 


MID-CONTINENT 
Residual Fuel Weakens; Gasoline Strong 


Residual fuel oil continued to grow steadily weaker in 
the Mid-Continent the past week, while gasoline was just 
the opposite, with some refiners trying to buy material 
to help meet regular-customer commitments. Burning oils 
were in light demand, but refiners said light oil sales 
were “fair” considering season of year. Open market 
trading remained light. 


Refiner’s quotations for No. 6 fuel ranged upward from 
$1.15 in Oklahoma, $1.30 in North and West Texas, $1.35 
in East Texas, $1.325 in Kansas and $1.75 in Central 
West Texas and Arkansas, but trade sources said low 
and high sulfur No. 6 was offered for shipment north 
out of Oklahoma at $1.00. Meanwhile, numerous offerings 
for shipment to Gulf Coast were reported at $1.65, de- 
livered Houston, which would give sellers net-back prices 
of less than $1.00. 

While no No. 6 sales were confirmed, one report said 
one sale had been made to a coastal buyer at $1.50, de- 
livered Houston. Marketers in Oklahoma said northern 
buyers were not interested in residual “at any price.” 

Prices for Mid-Continent lubricating oils, both conven- 
tional and solvent refined, continued fairly firm at cur- 
rent levels, trade sources said. Low quoted price for 
domestic shipments of solvent bright stock, 33.5c, was 

(Continued on p. 63) 
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Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT JUNE 16 


Prices herewith are reproduced from Platt’s OILGRAM Daily Oi) 
Price Service, associated with Nationa] Petroleum News, whose rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or genera] offers 
or posted prices by refiners, by pipeline termina] operators, and br 
tanker terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where §$ sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes: 
for crude oi] and its products lawfully produced and transported; re- 
ported as received by OILGRAM and Nationa! Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


GASOLINE 


OKLA., Group 3 (Okla. shpt.) 


88 Oct. Prem (4)11.5-11.875x 

82 Oct. Reg (4)10.5-10.875x On City: 
a). 8 eae es 90 Oct, Prem. 
60 Oct. M & below «9. 25-10.125 86 Oct, Reg 


Bradford-Warren: 
90 Oct. Prem. 
86 Oct. Reg. 


Pittsburgh: 
OKLA., Group 3 (Northern shpt.) 90 Oct. Prem 
6 t. Reg. 

88 Oct. Prem .«. «++ €5)11.375-11. 625% = . 
82 Oct. Reg 


. (5)10.375-10.625x 
60 Oct. M & below x9.375-10 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries) 


, 90 Oct. Prem 
MIDWESTERN (Group 3 basis) 96 Ont. rem 
. (3)11.375-11. 75x 84 Oct. Reg 

eee ee ee (4)10.375-10.5 82 Oct. Reg 
x9.75(2) 


88 Oct. Prem 
82 Oct, Reg. ..... 
60 Oct. M & below 


N. TEX, (Texas & New Mex, shpt.) 


93 Oct. Prem. 13.2-13.25(2) 
90 Oct. Prem. 12.75(2) 
88 Oct. Prem (2)12-12.75 ° 
Oe Be PONE, | 0c asnecewoe 12 
OS CR FARE. 6 odccccsccss 10.75-11.7 
82 Oct. Reg. Terry s 10.75-11.25 

Oct. Reg 10.75-11.25x 

Oct. M & below 9.75-10.8 


Ohio points: 
83 Oct. Reg 


CALIFORNIA 
Los Angeles dist.: 
90 Oct, Prem 
80 Oct. Reg. 


. TEX. (Texas & New Mex, shpt.) San Fran. dist.: 


90 Oct. Prem. 
80 Oct. Reg. 


Oct, Prem. 12.5 
8 12.5-12.75 
a eee 12(2) 
> Oct. Prem 11.75-12 
Oct. Reg 10.75—-11.25 
Oct. Reg. 10.75-11 
Oct. Reg (2)10.75-11 
Oct. M & below (2)10.25-10.5 


90 Oct. Prem 
80 Oct, Reg 


TEX. (Truck transport lots) 


Oct. 

Oct, Prem. 
Oct, Prem. 
Oct. Prem. 11.5-11.75 
Oct. Reg. feson 10.75-11.25 
OER. TOER.. oc cvscvceseds 10.5-11 
Cee TOR, scces con 
Oct. M & below 


12 
11.75-12.75 
11.75-12 


9.875-10.5 


a 


RRaSO 
vruy 


CENT. W. TEX. (Truck transport lots) 


88 Oct. 12 
GB Ges... TOR, .« avccccnccece 10.75 
60 Oct. M & below 


vue 
reese 


Raso 


ARK. (For shipment to Ark, & La.) 


88 Oct. . 11.75 
86 Oct. seeee cous 
80 Oct. Reg. 10.75 
60 Oct. M & below ....... 9.625 


KANSAS (For Kansas destinations only) 


» PER. . o sebecnens ge sone 

. Prem odin dds 11.6-11.8 
Prem. cgtsdtne «11.5-12.625 
Reg. esse 
Reg <- «10.5-11.625 

M & below «9.5-10.875(2) 
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WESTERN PENNA. 


Str. run gasoline, excl. 
Detroit shpt. ..........- 


San Joaquin Valley dist.: 


LUBRICATING OILS 


WESTERN PENNA. 


Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 


Viscous Neutrals—No. 3 col. Vis. at 70° F. 200 
Vis. (180 at 100°) 420-425 fi. 
.t 


0 Vis. (143 at 100°) 400-405 4. 


distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OJLGRAM the prices they otherwise 
would quote to the trade in genera! and which they confine to their 
regular customers only, and such prices appear in the price tables 
Gasoline ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN—OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


For complete price service delivered daily from nearest OILGRAM 
publishing office, New York, Cleveland and Houston, address Piatt’s 
Price Service, Inc., 1213 West 3rd 8t., Cleveland 13, Ohio Annua! 
Subscription rate in U. S.: $150 per year, payable in advance 


Bright Stocks 
145-155 vis. at 210°, 540-550 fi. No. & col 
13.75-14 10 p.t. bdcecovocesseses 32.5 
12.7512) 15 p.t. Sessewsesuscos 31.5 
25 p.t 3606600066506 (2)30-23 


13.75-13.9 Cylinder Stocks 
12.75-12.9(2) 

600 s.r. filterb’) . 
GED BE. evecceess 
600 flash 


13.9(2) 630 flash 


12.912) 


MIDCONTINENT LUBES 


FOB Tulsa basis, for domestic shipment only 
Bright Stocks, vis. at 210° Neutrals, vis, at 
100°, 0-10 p.p. 

Neutral Otls—Conventional 

Pale Oils Col, 

60-85 vis 

86-110 vis 

150 vis 


(2)13.5-14.25 
13.5-13.75(2) 
(2)12.5-13.125 
12.25-12.75 


OHTIO—Quotations of 8.0. Ohio for delivery to 180 vis 


200 vis 
250 vis 
14.0 280 vis 
300 vis 


Bright Stock—Conventiona! 


200 vis. D: 
P.P 
vis. D: 
P-P 
16.25-17 -25 p.p 
14.25~-14.5 is. D: 
0-10 p.p 


13.3-16.5 
12-14(2) 


16.25-17 


14.25-14.5 Bright Stock—Solvent 


150-160 vis. 0-10 p.p., 95 v.! 


Neutral Oils—Solvent (95 v.i.) 


170-180 vis. 
200-210 vis. 
300 vis. 


Cylinder Stocks 


600 s.T olive green 


29. 
2)28-31 
30.5 
29.5 
. 28.5 
(2)27-30 
LUBRICATING OILS 


for 
Tank Car 
Buyers 


UNIFORM 
HIGH QUALITY 
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GULF COAST—Sotvent Refined Labes. 
From Mid-Continent grade crude. Prices FOB 
ship at Gulf for export 
Bright stock—Vis. at 210° 

150-160 vis., 6-10 pour 

test, 95 vi. . au“ 
Neutral Olls—Vis. at 190°; 95 v.1.; 6-10 p.t. 
100 vis 21(2) 
200 ¥ : ; ee 2 
200 vi puis 60 eodacseedes 2.425 
et Wille “ates chase asdunsonae 26.7-28 


SOUTH TEXAS LUBES 

(Vis. at 100° F, FOB 6 Tex., refineries for 
domestic and/or export shipment.) 

PALE OLS: 


100 » pe bees cei (2)12-12.544) 
Sdese owed owes (2)13-13.544) 

14(6) 

15(6) 

16(6) 
(2)17-17.5(3) 

(2) 18-1914) 


12-12.5(4) 
(2)13~-13.514) 
14(6) 
15(6) 
16(6) 
(2)17-17.544) 
(2)18-19(4) 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to biend- 
ers on freight basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 
FOB GROUP 3 
Grade 26-70 .... 5.5( Sale) 
FroB BRECKENRIDGE 

5( Quotations) 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Industrial 


District Propane 


N, Y. Harbor .. 

Philadelphia 7-8 7-8 
Baltimore ...... e 

Hastings .. 

Toledo 


INDUSTRIAL 


FUEL OIL 


SPECIALISTS 
’ Sin, © 
¢ 


WATER 


PHOENIX OIL CORPORATION 


Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT JUNE 16 


KEROSINE, GAS & FUEL OILS 


OKLA., Growp 3 (Okla. shpt.) 
41-43 ww 

42-44 wow 

Range oil ‘ 

58 & above D.I. Diesel 

No fuel 

Ne fuel 

No fuel 

No fuel 


OKLA., Group 3 (Northern shpt.) 


41-43 ww 
42-44 wiw (6)8.75-9(2)x 

Range ol . ‘ 8.75(2)x 
58 & abo ve D.I. Diesel (6)8.5-9x 
No. 1 fu - (6)8.5-8.75(2) 
Ne 2 onat (6) 7. 875-8. 125% 
No. 3 fuel , pa dkeoese 625-7. 75 
No. 6 fuel : 1.15- 5(2)x 


(5)8.75-9 


MIDWESTERN (Group 3 basis) 


41-43 ww —e (2)8.75-9x 
42-44 w.w (4)8.75-9x 
Range oil . nab abexen 

58 & above DI “Diesel 
No. 1 fuel 

No. 2 fuel 

No. 6 fuel 


(4)8.5-8.875 
(4)8.5-8. 75x 
(4)7.875-S.125x 
$1.15-1.35 


N. TEX. (Texas & New Mex. shpt.) 


CE GW 6 kt cctvés (2)8.75-9.5(2) 
42-44 wiw 9 

58 & above D.I. Diesel : «8.5-9.22 
No. 2 fuel «8.25-8.5x 
No. 6 fuel «$1.25-1.75 


W. TEX. (Texas & New Mex. shpt.) 


A re 8.75 


42-44 ww. 9.25-10.5 
58 & above D.I. 9.5 
8.75~-9.25(2) 


No. 1 fuel 
8.5-9.25 


No. 2 fuel 
No. 6 fuel $1.30-1.75 


E. TEX. (Truck transport lots) 


41-43 ww, 
42-44 ww. — 
58 & above DI " Diesel ote 
No. 1 fuel woe 
No. 2 fuel 


No. 6 fuel x$1.35-1.85 


OENT. W. TEX. (Truck transport lots) 


41-43 w.w. 9-9.5 
58 & above D.I. Diesel ... 
U.G.I. gas oil 


42-44 ww. ... ee 

52 & below D.I. "Diesel bne ’ 

58 & above D.I. Diesel ... 9-9.875 
OE 6 csceces eee 8.7-10.25 
fuel 8.1-9.875 
fuel eoee 
Ca... ceeceeess 36$1.725-1.80x 
SS Sct ccae seen ones x$1.30-2.00 


(2)9-10.5 
9-9.625 


ARK. (For shipment te Ark. & La.) 


42-44 ww. 

Tractor fuel 

Diesel fuel 52 & below ° 
Diesel fuel 58 & above ... 
No. 

No. 

No 

No 

No 


0 [9 $0 90 1 yo 


WESTERN PENNA. 
Bradford-Warren: 
Kerosine 

No. 1 fuel oo 
No. 2 fuel (2)10.5-10.75 
No. 3 fuel ... jalmen ee 10.5-10.% 
36-40 gravity fuel . 10 


(3)11-11.3 


ou City: 

Kerosine 06 00 06 0esesesens 1143) 
No. 1 fuel (2)10.5-10.75 
No. 2 fuel (2)10.25-10.5 
No. 3 fuel ... 10.252) 
36-40 gravity fuel 10.2512) 


Pittsburgh: 

Kerosine peseeee 10.75-11 
No. eeeooe 10.75 
No. 2 fuel 10-10.375 
No. 3 fuel 


36-40 gravity fuel 10-10.25 


CENTRAL MICHIGAN 


(FOB Central Michigan refineries.) 
11.55-12.25 
11.56-12.4 

° 11.4—12(2) 
(3)10.75-11.05(2) 
10.5—11(2) 
(2)8.5-9.7 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


11.9 

11.7 

e 10.7 

Diesel (Light & Med.) .... 11.7 


CALIFORNIA 


San Joaquin Valley: 
40-43 w.w. 

Heavy fuel (PS 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PS 100) 


San Francisco: 


Heavy fuel (PS 400) ...... 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PS 100) 


Los Angeles: 


-W. ons 
Heavy fuel (PS 400) $1.75— 

Light fuel (PS 300) hay 20(4) 
Diesel fuel (PS 200) 8.25-11.4 
Stove dist. (PS 100) 








New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 





REPUBLIC OIL REFINING CO. 
Refiners of 
and R Petroleum 
Marketers Products 
Main Offices: Refinery, 
Pittsburgh, Pa. Texas City, Texas 
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CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 


Motor Gasoline 
90 Oct. Prem, 
88 Oct. Prem. 
84 Oct. Reg. 
82 Oct. Reg. 


12.55-13.75 
(2)11.8-12.75 
Light Fuel Oils 
Range oil (2)10.9-11.25(2) 
(2)9.9-10.375 


Heavy Fuel Oils 
No, 5, low sulfur ....... 
No, 5, high sulfur ... 
No. 6, low sulfur 
No. high sulfur 


WAX 


WESTERN PENNA. (T.C., in Bulk) 
White Crude Scale: 


122-124 A.m.p. 
124-126 A.m.p 


44.5 
44.5 


SEABOARD 

Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbis., fully refined 
in bags or cartons 


Crude Scale N.Y. 
124-126 white 5.6(2) 


Fully Refined: 


N.Y. 
5.6(2) 


7.45 
7.45(3) 
7.45(3) 


an 
it bt wna? 
~~ 


7.55(3) 
7.55(3) 
7.55(3) 
7.55-8.3 
9.55 


aan 
Py p 
T= © Go co Go be do do 
Sa* REE 


Ni 
S 


NAPHTHAS & SOLVENTS 


(FOB Group 3) 
Stoddard solvent 
Cleaners naphtha ... 
V.M.&P. naphtha ... 
Mineral spirits 
Rubber solvent 
Lacquer diluent 
Benzol diluent 


11.375(3) 
11.875(2) 
11.875(4) 
10.875(4) 
11.875(3) 
(2)12.125-12.625(2) 
(2)13.125-13.625 


WESTERN 
ou City: 
Stoddard solvent 14 


PENNA, 


Vittsburgh: 


Stoddard solvent 15(3) 


OH10—Quotations of 8.0. Ohio for delivery to 
Ohio points: 

V.M.&P. Naphtha 

Mineral spirits & stoddard solvent 
Rubber solvent 


17.0 
16.0 
14.875 


E. TEXAS (Truck Trnspt, lots) 
Stoddard solvent 


CENT. W. TEX. (Truck Trnspt. lots) 


Stoddard solvent 10.5 


KANSAS (For Kans, Dest’n. only) 
Stoddard solvent 11.8 
ATLANTIC COAST 
V.M.&P. Mineral 
Naphtha Spirits 
New York 
16(5) 
(4)15.5-16 
15.5(3) 
16.5(5) 
16.5(4) 


17(4) 
.(3)16.5-17 
Boston 17.5(4) 
Providence .... coos 


rbor 
Philadelphia 
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Refinery & Terminal Prices (Continued) 


ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker termina! operators, 


FOB their terminals. 


District 
N. Y. Harbor 
do barges . 
Albany 
Baltimore 
do barges . 
Baton Rouge. 
do barges . 
Boston ... 
Charleston 
Corpus Christi 
Houston .... 
do barges . 
Jacksonville 
Miami 
Mobile ...... 
New Haven . 
New Orleans. 
do barges. 
Norfolk .... 
Pensacola ... 
Philadelphia . 
do barges . 
Pt. Everglades 
Portiand ... 
Providence .. 
Savannah 
Tampa 
Wilmington, 
HM. CO. cece 


92 Oct. 


13.85-15 
13.75-14.9 
14.2-15.2(3) 
12.9-15(2) 
12.8 


14.95-15.7 
13.3-14.475 
12.5-13.5 
12.25-13.3 
12.25-13.3 
13.6(4) 
13.4(3) 
15(3) 

3 : 


iz. > 14.6 
13.4 
15.15-15.2 
15.05 
13.6(3) 
15.05-15.3(3) 
14. 95-15.2(3) 
13.6(3) 
13.4(3) 


13.05-14.55(2) 


Gas House 
No. 3 Fuel 


N. Y. Harb.(19)9.1-9.2 
do barges. (17)9-9.25 


Albany 
Baltimore .. 


Charleston 
Houston ... 
do barges 
Jacksonville . 
Miami 
Mobile 
New Haven . 
New Orleans. 
do -~eaenthn 
Norfolk 
Pensacola ... 
Philadelphia . 
do barges . 
Pt. Everglades 
Portland .... 
Providence .. 


Tam 


N.Y.Harb. 
Albany ..... 
Baltimore .. 
Baton Rouge. 
Boston ..... 
Charleston .. 
Corpus Christi 
Houston 
Jacksonville . 
Mi 


Philadelphia . 
Pt. Everglades 
Portland 


Tampa 
Lt ar ae 


9.4(12) 
9.2(10) 
9.1(5) 
8. 


5.6 
(28-8. 5 


10.1(8) 
10.1 
9.5(2) 
9.3(10) 


8.5-8.7(3) 
8.7 


ead eee 


°. 2a0) 
9.1(9) 
10.1(4) 
9.4(9) 
9.3(9) 
10.1(7) 
10(5) 


9.4(7) 


No. 6 Fuel 
No Sulfur 
Guarantee 


- (13) §2. i 50 


24816) 
1.88 
2.51(9) 
2.34(2) 
1.88 


(4)1,85-1.90 


2.31(6) 
2.25 


2. 43(3) 


2.48(8) 
2.25(2) 
2.54(2) 
2.47(5) 
2.34(5) 
2.19(5) 


90 Oct. 


14.2-15.2 
12.9-13.25 
12.8-13 


14.95-15.2(2) 
13.3 


12.5 
12.25-13.3 
(2)12-12.25 


13.3-13.6(2) 
13.6 


13.6 
15.05-15.3 
14.95-15.2 
13.3(2) 
13.3-13.4 


13.05-13.2 


Gas Oil 
9.2-9.6 


»p. 8 
a = 
& 


Sersuyeseseas: 


99 99 9909 99 19 PO BO BD es 9 ND et es BOND 


1614) 


No. 5 Fuel 
(0-10 p.t.) 
oF 23-3.56 
— _ 46 


85 Oct. 


Prem. Gasoline Gouin. Genaiine Reg. Gasoline 


13.85-14.35 
13.75-14.25 


(3) 12.85-13.6 
12.5-13.4 
(3)12.7-13.7(5) 
11.9-13.5 

11.8-12 


7(7) 
-3-12.475 
is 
(2)11.25-11.3 
11.25-11.3 
12.6(7) 
12.6 
12,4(2) 
13.5(2) 
11.6 
11.6 
11.9-12.3 
124 
13.7-13.9 
13.7-13.8 
12.6(4) 
13.8(3) 
13.7(4) 
12.3-12.6(4) 
12.4(4) 


12.05-12.55 


No. 5 Fuel 
$2.87 
2.84 


:. Baca) 
3.20(3) 


3.365 
3.18 2.82(2) 
3.10-3.25(3)  3.10(6) 


3.24(2) 


3.24 
eat 2.76(2) 


No. 6 Fuel 
Max, 1% 
Sulfur 
Barges 


No. 6 Fuel 
Max. 1% 
Sulfur 


$2,55-2.63(2) 
2.60 


Ships’ bunkers prices are exclusive of lighterage. 


83 Oct. 


Reg. Gasoline 


12.7-13.7(2) 
11.9-13.5 
11.1 

11 
12.7-13.7 
12.3-12.45 
11.5 
11.25-11.5 
11.25-11.5 
12.3-12.6 
12.4 
13.5(2) 
11.25-11.3 
11.2-11.25 
11.9-12.6 
13.7 

13.6 

13.8 

13.7 


12.3-12.6 
12.3-12.4 


12.05-12.55 


Diesel Oil 


Shore Piants 
(15-60 p.t.) (50 cet., 55 d.i.) (45 cet., 45 4.1.) 


(6)9.5-9.6(2) 
9.8(4) 
9.6(5) 
a8 
9.7(5) 
9.5(2) 

(2)8.5-9 
10.1(6) 
10.1(2) 
9.5 


9.7(5) 
8.7-9.1(2) 


9.6(4) 
9.5 
9.6(8) 
10.1(5) 
9.8(4) 
9.7(4) 
10.1(5) 
10(6) 


9.5(2) 


Bunker 
Fuel 


Kerosine 
Ne. 1 Fue 


(18) 10.1-10,2(2) 
10(19) 
10.4(9) 
10.3(10) 
10.2(4) 
9.7 
10.3(14) 
10.4(5) 
9.25-10.25 
9-9.25 
11.1 
11.1(3) 
10.4(4) 
10.3(9) 


10.9(7) 
10.5(7) 


Light Diesel 
Ships’ Bunkers 


$3.90(5) 
3.90(4) 
3.49 
3.94(3) 
3.90(2) 
3.49(6) 
4242(5) 
4.242(3) 
3.49(3) 
3.90(3) 
3.90(5) 
“ 2424) 
$94-4.07 
4.24215) 
4.20(5) 
3.90(3) 


© 
Diesel 
Ships’ 


Ronk 





$2.55-2.60(3) $2.45(11) 
2.60 


2.60(4) 


2.45(4) 
sees 1.85(2) 

eee 2.51(5) 
2.31(3) 


$3.57(3) 
3.57 
3.24 
3.15 
3.24(5) 
3.24(2) 


3.57(3) 


2.16(5) 





OlL PRICE SECTION 





Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT JUNE 16 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bblis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 
price indicates the number of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) 
Grade 115/145 
Grade 100/130 
Grade 91/96 ... 


Motor Gasoline 
Se Gs ND occ dodeciccvcs cece snctshiccsces. Senet 
on TT ee oaaga Fo KK S| 
86 Oct, Regular ae 11(2)-11.25-11.5 
83 Oct. Regular . 10.75—11(2)-11.25 


79 Oct. per 
70-72 Oct. M Leaded .......................... 10+10.25-10.75 


Kerosine & Light Fuels 
41-43 w.w. kerosine 9(3)-9.25 
Se ae NO cob we uel ss 8(5)-8.25 


Diesel & Gas Olls 
43-47 Diesel index 88.1 


25-8 . 25 
48-52 Diesel index 8.125-8. .375 
GB-BT Diesel IMGeE .....ccccccccccccsccccccccee §.95-8.878-8.5 


Heavy Fuels—Cargoes 


No. 5 Fuel. 0-10 p.t. Covccccccccccccccescccss See E-OR.E0 
Bunker C Fuel .. e $1.75(3)-$1 .85(2)-$1.875 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots. 
(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, 
sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 


Price API Effective 
Per bbi. FOB Point Gravity Date 
. Ras Tanura, Saudi Arabia 36-36.9 
$1.81 Umm Said, Qatar 39-39.9 
$2.41 Sidon, Lebanon 36-36.9 
Iraq-Kirkuk $2.41 Tripoli, Lebanon 36-36.9 
Iraq-Basrah $1.67 Fao, Iraq 32-32.9 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barge or truck transport lots; aviat! gaso) 
MIL-F-5572, unless other-vise noted.) ae : 35 gars et ae 


ee Grade 106/130 Grade 91/96 Grade 80 
tt, * eee 

Boston, Mass. 2 a 
PONE, bn tbds oybndd ne aries deaciee : 
WENN Wai cs che cos svetichindes : 


a gy rates san sella be ateowe' 
New Orleans, La. 
Houston, Tex. .. 


LAKE PORT TERMINALS 


Buffalo Cleveland Detreit 
SO Wes PO hdinscccwndwicctiali 16(2) me sees 
86 Oct. Regular Py POE SRA Sf Rie ae 14.5(3) eoas eee oe 
Kerosine .... ° 11.8(5) eee cote 11 
ag Fuels 11.3(3) cous 10.35-10.95 10.25 
~ 1 Fuel id S6-ao he Me veoh bw Sunes Yees 3 11.2-11.7 10.75-11.1 
o, 2 Fuel pee ceades sabes 10.8(4) me 10.2-10.95 1 
ety. WP Me a dated Wh 0d Und pond ea ound dee ig 7.85(4) 
No, 6 Fuel .... jst a Suse 9.53(2) ‘ 7.6(4) 7.75(3) 


(Bbis., carloads; tank car, 1 to 1.5c¢ less.) CIFIC COAST 
— ae (2)6.875-7.75 PA 
t White .......ccceceeee (2)6.625-7.375 ’ 
(in Ships’ Bunkers, Diesel Fuel Bunker © Fuel 
Lily white ................ (2)6.375-7.25 Deep Tank Lots) 
CRORM Wilts «ou ois cccccesss (2)6—6.75(2) _ 7 a a 


eee ee 2)5-5.5 San Pedro, Calif. $3.44(5) $1.70(5) 
Light amber é¥ercehe 3.65(4) 


3.86(4) 
3.86(4) 


MEXICAN BUNKER PRICES 
U. 8S. DOLLARS PER BBL. OF 159 LITERS 


Bunker C 
(Ships Bunkers) 
Mexican Gulf 
_ $1.95 $3.75 
Veracruz ° sees 
Minatitlan 3.75 


Pacific Coast 
$2.50 . 
Manzanillo 2.50 4. 
Salina Cruz ....... 2.50 4. 





29 YEARS OF RELIABLE 
OIL PRICE REPORTING 


This, in just a few words, is the story of 
Platt’s OILGRAM Price Service. 

Since 1923, it has been recognized 
throughout the industry as the foremost 
daily oil price reporting agency. It has 
constantly been top management's major 
source of oil price information, and with 
good reason. 

. . « » OILGRAM has the largest staff of 
oil price experts employed by any oil 
price reporting agency. 

. . OILGRAM is the most complete, 
most comprehensive price report available 
to the oil man. 

. . OILGRAM has the complete con- 
fidence of its subscribers. More than 
ninety out of every one hundred oil men 
who once subscribe renew their subscrip- 
tions year after year. 

If you are dependent upon daily oil prices 
in your marketing operation, you should 
be an OILGRAM Price Service subscriber. 
We invite you to accept a week’s Trial 
Subscription with our compliments. There 
is no obligation on your part whatsoever. 
A letter of request on your company 
letterhead is all that is required. 

Write today to: 


Platt’s 
OILGRAM 
Price Service 
1213 W. 3rd St., Cleveland 13, Ohio 
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Oil PRICE SECTION 





effect June 16, 1952, as posted by principal marketing compantes at 
their headquarters offices, but subject to later correction 

Inspection fees per gal., included in both gasoline and kerosine prices, 
unless otherwise specified, are as follows: 

1/40c on gasoline; Ark. 1/20c; Fila. 1/8c; Ii, 3/100c; Ind 
2/25c; Kans. 1/100c; La, 1/32c; Minn. 5/200¢; Mo, 1/25c; Neb. 2/100c; 


Tank Wagon Prices 


Prices for gasoline do not include taxes; they do, however, include 
inspection fees as shown in next column. Gasoline taxes, shown in Ala. 
separate column, include 2c federal, and state taxes; also city and 


county taxes as indicated in footnotes. Kerosine tank wagon prices 
also do not include taxes; kerosine taxes where levied are indicated in 


tn 





f Di ts, if any, are shown in footnotes. 


Atlantic 
ite Flash 
(Regular Grade) Kero. & 
Gasoline 


No. 1 

Dir. Cons. Fuel 

T.W. T.W. Taxes 
Allentown, Pa.. 15.0 5. 7.0 
Altoona . 
Erie . an - 
Greensburg ... 15.6 
Harrisburg .... 15.0 
Philadelphia - 14.7 
Pittsburgh .... 15.6 
Reading ...... 15.0 
Scranton .. - 15.0 
Wilkes Barre. 
— 
York . 
Wilmington, 


ATLANTIC 
REFINING 


nt tet 
Saban’ 
oo 


Bridgpt., Conn. 
rd 


Fall River doce 
Springfield 
Worcester 
Prov., 


Syracuse 
Watertown .... 
Baltimore, 
Richmond, 
Charlotte, N. C. 
Jacksonville, 
Wee Pry: 


eee ee et et et tet et et et et et tt et et et et 
PORDAS SS ROR RR Oe o 


ARPRADADARBOHAOCOwHMO~) 
CHARBMAARBHABAKHRMRAAMAHSY AN NINN, , : 


& SedoSoOOOS OOO OwWNNWOOOS O5: S55050:: 


wy dtd) dd dd 


A APRRAAAAAR REATARD Rem 
wo FUT SHUBDADBABDASOHAOOMWD+) 


as 
eo 
or 


— 


15.2 


Mineral Spirits V.M.&P. 
T.W. T.W. 
Philadelphia, Pa. 18.0 
Pittsburgh 20. 0 21.0 


Heavy Fuel Olis—T.W. 
Ne. 5 No. 6 
Philadelphia, Pa. . 6.90 


Notes: 


Kerosine—Thru Penna. & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. Camden—Add ic for deliveries of 
100-299 gals., 2c for less than 100 gals. 

Mineral Spirits prices also apply to Stod- 
dard Solvent. 


CONT’L (N. B. Prices are Continental's 
tankwagon prices. Current selling 

OL prices may vary from those shown 
because of local conditions, ) 


Conoco Demand 
N-tane (3rd 
(regular 


i 
cei 


BwaAUoUNooooooooooo 


Denver, Colo. ... 
Grand Junc. 
Pueblo 


Cheyenne 
Billings, 

Butte 

Great Falis 
Helena .. ove 
Salt Lake U. ose 
Twin Falls, Ida.. 
Albuquer., 
Roswell! 

Santa Fe ....... 
Muskogee, Okla.. 
Oklahoma City .. 


18. 
15. 
14. 
12. 
12. 
12. 


BUrNwwoHmUooor yw] 
00 G0 G0 &© G0 Go 0 =3 G0 0 G0 Oo Go G0 G8 G0 Go 
Br onvweNuwWwHaaonHa 


Taxes: 

Gasoline tax column includes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, 1c; 
Cheyenne, ic; Casper, ic. 

Discounts : 

Salt Lake City and Twin Falls gasoline 
and kerosine prices apply for deliveries of less 
than 200 gals., 200-399 gals., deduct 0.5c; 
400 gais. and over, deduct ic. 

Notes: 
T.W. prices are to consumers and dealers. 


JUNE 18, 1952 


These prices in 
CHEVRON 


CALIFORNIA (Regular) Av. _— 
STANDARD 7.3. ..T 


San Fran., Cal. ... 
Los Angeles 
Fresno 

Phoenix, Ariz. 
Reno, Nev. 
Portiand, Ore. 
Seattle, Wash. 
Spokane 

Tacoma 


5 
$3 
fre 


wWarenooonroe 


Honolulu, ‘?7.H. . 
Fairbanks, Alaska . 
Juneau 


Go & Oo wm bv en to rr tr BENS 
AAHDAD HOOD IIRAH 
Somootars Bourne Bg 


Fresno 
Phoenix, Ariz. 
Reno, Nev. 
Portland, Ore. 
Seattle, Wash, ... 20 
Spokane 2. 
éseoee 
28 


= x 
Honolulu, ‘T. H. 
Fairbanks, Alaska 3a ° 
Juneau 21 


Taxes: 

Boise—Sc gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 2.5c state. 
Salt Lake—7c gas tax applies to motor 


fuel only; avgas taxes are 2c federal, 4c 
state. 


Honolulu—8.5¢ gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c terri- 
torial. Standard Diesel/furnace oil price is 
ex ic territorial liquid fuels tax. All T.T. 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals.; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 4.0c gal., except at Honolulu add 4.5c for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 
Prices for Chevron Supreme (Premium) are 
2.0c gal. higher than Chevron (Regular) for 
quantity delivered, except at Salt Lake which 
is 1.5¢ gal. higher. For less than 40 gals. de- 
liveries, add 4.5¢ gal. to 400-gals.-and-over 
price, except at Honolulu, add 5.0c gal. for 
less than 40 gals. (Marine) and less than 100 
gals. (Shoreside). Add to Chevron Aviation 
80/87 quantity delivered prices, 2.0c for 91/98, 
5.0c for 100/130, and 8.0c for 115/145. 

Kerosine—T.T. prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 gals., add 4c; 
200-399 gals., deduct 3c; 400 gals. & over, 
deduct 4c; tank car-truck trailer, deduct 5.5c. 
Salt Lake City posted tank truck price ts for 
minimum 40 gal. deliveries. 

Standard Diesel/Furnace Oi] & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5c; less 
than 40 gals., add 5c. 


seconeeeebeece 
NOVgUnsaTnwws 


HUMBLE 
OIL Re 


T.w. tall 
Dallas, Tex.. 14.0 ° ¢ ° 17.0 
Ft. Worth .. 14.0 ° “ ‘ 17.0 
Houston .... 14.0 , J > 17.0 
San Antonio. 14.0 . ° . 17.0 
Notes: 
T.W. prices are to all classes of dealers and 
consumers. 


Nev. 1/20c; N. C. 1/4c; N. D. 1/20c; Okla, 2/25c; 8. C. 
1/40e; Tenn, 2/5c; and Wise. 3/100c. 
Kerosine inspection fees only: Ala. 1/2c; lowa 1/50c; Mich. 1/5¢ 


1/8; 8, D 


ESSO Esso Gasoline 
STANDARD 


Atlantic City, N. J. 
Newark 

Baltimore, Md. 
Cumberland 
Washington, D. C.. 
Danville, Va, 
Petersburg ‘ 
Norfolk .......++. 
Richmond 

Roanoke 
Charleston, W. Va. 
Fairmont 
Parkersburg 


SOOO COOASHHASSB SOTO 
Seceoeoocoocoeooeeoooosooso 
@tvesean-coauneoeun: 


Charleston, 8. C. .. 
Columbia 


M- ces 
. . 


New Orleans, 
Baton Rouge 
Alexandria 


Shreveport 
New Iberia 
Knoxville, Tenn. 


woooocoooo 
veoaeeaHoune 


zz 
= 
F 


-> 
oe ®& 


Newark, N. J. 
3,600 gals. & over. 
Steel Dbis. ... 
Baltimore, Md. 
3,600 gals. & over... 
Steel bbis. 
Washington, D. C. 


_— es oo 


Ne. i No.4 No.6 
Atiantic City, N.J. 
Newark, N. J. 
Baltimore, Md. ° 
Washington, dD. C. 
Norfolk, Va, .... 
Danville 
Petersburg ... 
Richmond 
Roanoke ... 
Chariotte, N. c. 


$3. 154 $3 "006 
3.69 2.94 
3.85 2.89 


Columbia 
Spartanburg 12 

Taxes: Louisiana kerosine prices “do not in 
clude lc state tax. 

Notes: 

Kerosine No. 1 — Atlantic City prices are 
for deliveries of 300 gals. or more; add ic for 
100-299 gals. 2c for legs than 100 gals. 

No. 6—Washington price is for min. delivery 
of 1,050 gals.; for min. delivery of 2,500 gals 
price is $2.83 per bbi 

* Correct for April 28 also; shown incor 
rectly in previous issues of NPN 


IMPERIAL (Prices are per imperial gal.; to 
arrive at price per U. 8. gal 
OIL subtract 1/6th.) 
EB 


be 
Side sae biweienic. 


Kero- 
sine 

T.Ww 
24 
23 
23 
25 
24 
24 
24 
26 


St. John's, Nad. 
Halifax, N. 8. . 
St. John, N. B. ... 
Charilottetown,P.E. 1 
Montreal, P. Q. ... 
Toronto, Ont. ..... 
Hamilton, Ont. .... 
Winnipeg, Man. 
Brandon, Man. ... 26. 
Regina, Sask. .... 21. 
Saskatoon, Sask. .. 24 
Calgary, Alta. .... 21 
Edmonton, Alta. .. 19 
Vancouver, ac. &. 
(*) Price is for Esso Extra (Premium) 
Taxes: Gasoline taxes are provincial texes 


DOOR Om oe te oe www? 
ceoooeooeoesoo 
Teosoe enn eauwwes. 
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Tank Wagon Prices (Continued) 
SOCONY VACUUM 


gas Aircraft 
Grade — Mobilgas (Regular Grade) 
91 Cons. Dir. Cons. ir 


T.W. TW. T.c. T.C. 
New ae City: 


Binghamton ‘ seen aes seve ° 14.7 
Buffalo ° . ° < 24.2 

Jamestown ......... vee cove ve 

Mt. Vernon 
Plattsburg 
Rochester 
Syracuse 
Bridgeport, Conn, 
Danbury 

Hartford 

New Haven 


od 


: CWO: OOOO: HOOwe: w:: 


hee 








> a: wOHOCCOOOaAM: Om: 


ar 
+ tomtom: GOMOD. WOW. be 


: tom Hons CODA: Dome. bee: 


Concord, N. H. 
Lancaster 
Manchester 
Portsmouth asbave 
Providence, R. I. 
Burlington, Vt, 
Rutland . 
Tank Wagon Prices 
Mineral Spirits 
V.M.&P. Naphtha 20.5 18.5 21.5 
Taxes: N.Y.C. prices do not include 3% city sales tax applicable to price of gasoline (ex 
Discounts: 

Mobil Kerosine—Mt. Vernon T.W. less 0.5c for deliveries of 300 gals or more. 

Mobilfuel Diesel—All points, 0.5¢ for T.W. deliveries of 800 gals. or more. 
Mobilheat—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals. or more. 

‘otes: 


Syracuse V.M.&P. price is in steel] barrels, Jamestown T.C. prices are delivered prices; al] other T.C. prices are FOB bulk terminals. 


OHIO STANDARD 


to & © bo -3 i HOO WO 9 OS ON od ama na 
to & & bo =2 Ht © © BY 00 00 G9 GO ON © Oo Or Go md nna and 
DistIAdI MANN WH: WU DAIHDOSUNH RRO 


Tane Gasoline 
Aviation Gas.-Cons. T.W. (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Sechio Sehio Sohio Con- 8.R. D.C. V.M.&P. 
Avia. Avia, h- Naph- Varno- 
Oy 100 tha lene 
26.0 20.5 
20.5 


) i 
5 
ef 


SSSEERESBSENS 
coooooooooooo 


8.8. vent 
18.8 20.0 
19.8 20.0 
19.8 


i 


8 

°° 

ee 
poneee 


wy 
ad 
° 
we 
bd 
a 


BEBEEBEEE 
eoooooooo°o 


6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 

0 


BEEEEEEyEEEE 
cocooooooooo°o 
SoooooooooSoo! 
BUBEEEEREES 
AAA aaaan 
AAA 


SBBSBSEEEs 
ecoocooooooo 


88 
° 


.9° -9° 
6. 0 19. 19.8 21. 13.9° .9* -9° 
Taxes: Hangar. operators can purchase aviation gasoline less 4c. per gal. State Road Tax by supporting purchase with State Tax Exemption Form 
A-10 to supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers,2c off consumer t.w. 
Kerosine, Nos, 1 & 2—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gas. or more; less than 100 gals., 0.5c higher. Prices at 
other points are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0.5c higher. 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5¢; 250 to 499 gals., ic; 500 gals. or over 1.5e. 
Notes: Renown (third- “grade) gasoline prices are same as %-Tane unless otherwise noted. 8.8. prices are at company-operated stations. 


INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of K 
Indiana bulk plants where the company’s prices are publicly posted. 
Grade 


. Standard 


St Furnace 0i/——————_- 
100 gals. 100-174 175-999 1,000gals., 
& over gals gals. & over 


eee eee eer 
SSSsssssss 
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14.3 ee ae ceee Covington, Ky. 
13.6 cece Tor esece Lexington 
wee 12.8 Louisville . 
cove Paducah ... 
‘ Jackson, M 
Vicksburg 
Birmingham, Ala. 
Mobile 


ococoe 


Huron, 8. D. 
Milwaukee, Wisc. 


PayrssKanaee 
Socoocoouscse 


ion 





H 
i 


Pensacola .... 
Tampa 


~ 
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Dallas, Tex. 
Fort Worth . 


400 gals, & over...-. Sen is ——- Valls ... 


res. | 


Taxes: 


Gasoline tax column includes these city & 
county taxes: Mobile, 2c city; Birmingham, ic 
county; Montgomery, ic city & lc county; Pen- 
sacola, ic city. Other taxes not included in 
prices: Georgia, kerosine, ic; Montgomery, 
kerosine 1c; Mississippi, Kerosine 0.5¢. 


Stanolex 

Fuel A 

a gals. esecece 10.65 

=o. & ove cose 9.9 
: St. Louis, Mo., nee as See 1c 
ines, Ta., kerosine and furnace 

4c state tax. State ? Notes: 
pation, consumer & use taxes to be Notes:—Dealer t.w. prices apply also x 


classes of consumers with minimum delivery of Consumer t.w. prices are same as net dealer 
50 gals. prices. 
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DISPLAYED: Advertisements set in special type or with border— 
$13.50 per column inch. 

UNDISPLAYED: “For Sale’, “Wanted to Buy”, “Help Wanted’, 

Business « eeiy wor ll Uaneous classifica- 

tions set in type this size without border—30 cents a word. Minimum 

charge $7.50 per insertion. 


CLASSIFIED 





“Positions Wanted’’—15 cents a word. Minimum charge §3 per insertion. 
Box number counts 2 words. Copy must reach us by Wednesday 
preceding date of issue. 


All classified advertisements are payable in advance. 
No agency commission or cash discounts on classified advertisements. 





For Sale 


3—12,000 GALLON used above-ground weided 


vertical gasoline storage tanks located at Reno, year, model, price, 


1206 Maple Ave., Los Angeles 15, California. 


STEEL STORAGE TANKS 


Ohio, 





Wanted to Buy 


4,000 GAL. TRACTOR & TRAILER. Give 


- . tire size, size of compart- 
Nevada. $650.00 each. WILSHIRE OIL Co., ments, and pump and meter if any, THE 


ESTE OILS ©O., 5556 Vine St., Cincinnati, 


Positions Wanted 


GENERAL MANAGER, SALES MANAGER 
for petroleum distributor, Prefer connection 
where owner desires to slow up, Would like 
part of compensation to go toward purchasing 
part ownership. Commission or percentage of 
net profits preferred. 15 years experience. 
Qualified all phases wholesale and retail. Age 





Railroad tank car tanks 6,500 
to 12,000 gal. cap. Coiled 
and non-coiled. They're heav- 
ier, safer, cheaper. 
Also complete tank cars 
8,000 and 10,000 gal. cap. 





WANTED TO BUY 


One semi-trailer for gasoline delivery. 
Must have several 
partments, in first class condition. Tota] 
capacity around 2000 gallons. Write 


CHASE OIL COMPANY, INC. 
P. 0. gy will pay off on results. BOX 


and varying com- 


36. Presently employed with Major. Box 
669. 


SALES MANAGER: Complete experience all 
levels retail] marketing, tank car sales, jobber 
distribution. Experienced refinery operations, 
petroleum chemistry, construction, terminal 
management, property acquisition and plan- 
ning. Graduate engineer, age 41. Am seeking 
a challenging assignment with a future which 
665. 








Your inquiries solicited 


Marshall Railway Equipment Corp. 
50 Church St., New York 7, N. Y. 
Phone: COrtlandt 7-8090 








An advertisement in NPN’‘s Class- 
ified Section will bring you quick, 
effective results at low cost. 


WRITE TODAY 


For Sale 


4000 GALLON, 4 compartment Fruehauf trailer, 
year 1941, 10.00x20 tires. Appearance and 
condition good. THE OHIO OIL, COMPANY, 

. Tiinois, c/o L. V. Kaiser. Phone 


FULLY EQUIPPED SERVICE STATION, bulk 
plant, warehouse, garages, living quarters two 
families. Fine potential, unusual opportunity 
independent or obtain major franchise for ter- 
ritory. Located East Central State. $8,000.00 
down, full price $26,500.00, good terms. BOX 
667. 


Position Open 
MAINTENANCE MAN, to service all makes of 
station and garage equipment in Michigan. 


Must be A-1. State age, experience and wages 
expected. BOX 668. 


Business Opportunity 


FOR SALE: Oil jobbing business handling 


135,000 gallons per month, $400,000 per year 
equipment in 25 retail 


plant if desired. Price $75,000.00 plus in- 
ventory (price does not include butane busi- 
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Cleveland 13, Ohio shipments. 











SOLVENT 90-95 V. I. 


APPROVED LUBE BASE STOCK 

Available for immediate deliv- 
ery New York Harbor, for do- 
mestic or export drum or bdulk 


BOX 650 


ness), 1/3 down, balance 5 years. Write 
BOX 663. 


Wanted 


WANTED: 7800 or 8000 gallon fuel oll train, 
one or two compartments. Late model. Pay 
cash or trade 5200 gallon tandem tanker. 
EATON OIL, COMPANY, Grand Ledge, Michi- 











MID-CONTINENT 


(Continued from p. 56) 


subject to lc “discount” in instances where neutral also 
was taken, according to some reports. Spot buyer could 
obtain solvent bright only in limited quantity without 
“promise to pay back,” some said. 

Prices to resellers for most grades of bright and neu- 
tral were 1 to 1.5c lower than prices quoted to the trade, 
according to some resellers and buyers. South Texas lubri- 
cants were in fair supply, although spot shortages per- 
sisted as aftermath of recent strikes. 

Gasoline prices ranged higher in several Mid-Continent 
areas, following increases reported by refiners. One East 
Texas refiner said he had been unable to buy 6,000 bbls. 
of gasoline he needed to help meet his regular-customer 
commitments, Most sources indicated gasoline was “very 
firm at low published prices,” with resellers generally 
saying they were unable to find gasoline “under pub- 
lished prices” for resale. 


Mid-Continent LP-Gas Prices Still Firm 


TULSA—Prices for liquefied petroleum gases con- 
tinued relatively steady “at slight discounts” in Mid- 
Continent, according to reports June 11. Supplies were 
accumulating fairly rapidly in West Texas, however. 

Midwestern buyers reportedly were taking propane 
from Oklahoma producers at 4-to-3 ratio—four cars 
next winter for every three taken currently. (During 
1950-51 season, “extreme” ratio was reported of one 
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producer promising nine cars in winter for each car 
taken in summer.) 


Prices of principal producers were reported unchanged 
—4c for propane, 4.5c for butane-propane mix, and 5c 
for butane (subject to 0.5c summer discount), FOB Group 
3. Some odd-lot offerings were available at lower prices 
of 2.25c for propane and 3.5c for butane, Group 3. Ac- 
cording to some marketers, increase in demand for LP- 
gas this year is estimated at 26%, with supplies in- 
creased by only 15% from year ago. 

One major marketer disclosed that he had diverted 
empty tank cars to West Texas shipping points to avoid 
congestion of supplies in that area. 


Residual Oil Price Index Declines 


WASHINGTON—Decrease in residual fuel oil index 
dropped Bureau of Labor statistics’ over-all oil price index 
0.4% to 109.7 for week ended June 10. Complete index, 
based on Platt’s Oilgram quotations, is shown below for 
weeks ended on dates indicated (1947-49 equals 100): 


June 10, June 3, 
1952 1952 


Crude and products ... 109.7 110.1 
Crude i . 109.0 
Refined petroleum ’ 110.6* 
rarer 115.0 
Kerosine ° 111.6 
Distillate fuels J 111.9 
Residual fuels d 94.9 
Lubricating oils y 101.8 
Natural gasoline ...... \ 79.5 


* BLS correction. 
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LP-Gas Dispenser 
(Service Stations) 

A new LP-gas dispensing unit is 
designed especially for rapid fueling 
of trucks, automobiles, busses and 
other vehicles at service stations. Its 
general outward appearance is much 
the same as a gasoline dispensing 
pump. Capacity of the unit is 35 g. 
p.m. maximum. Its working pressure 
is 250 p.s.i., but the dispenser is de- 
signed for 1,250 p.s.i. hydrostatic 
pressure. The measuring unit is a 
Xacto meter with positive displace- 
ment measurement which is said to 
assure accuracy at any speed. Vapor 
chamber is located in top of meter. 
Front and back housings are one 
piece from top to bottom. The dis- 
penser has two illuminated flow indi- 
cators which show actual fuel being 
delivered. An interlock prevents 
starting of pump until gallon and 
money indicators have been reset to 
zero. The hose is high-pressure type 
and provides 13’ of reach. Unit's 
base is 23” by 16%”; height is 57%”. 
Bowser, Inc., Fort Wayne 2, Ind. 

Circle No. 1 on Reply Coupon 
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New Light-Weight Diesel 
(Transportation) 

A new Diesel truck tractor is said 
to weigh only 9,475 lbs. It is powered 
by a new, light-weight, Cummins 
Diesel engine which develops 150 h.p. 
at a governed speed of 2,500 r.p.m., 
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More Information— 


The names and addresses of 
manufacturers, whose products 
and literature are described in 
the Equipment Section, are 
given at the end of each article 
for the convenience of readers 
who wish to write direct. 

A coupon also appears on p. 
66 for use by anyone who de- 
sires more data and wants NPN 
to get it for them. Circle the 
number corresponding to that 
appearing at the end of the 
particular item on which more 
information is desired and mail 
it to NPN. Requests will re- 
ceive prompt attention. 











and 360 ft. Ibs. of torque at 1,400 
r.p.m. The engine has six cylinders, 
is valve-in-head type, and has a com- 
pression ratio of 15 to 1. The truck 
has a short wheelbase and a turning 
radius, both left and right, of only 
a few inches over 21 ft., company 
says. Reo Motors, Inc., Lansing 20, 
Mich. 
Circle No. 2 on Reply Coupon 


Tank Truck Meter 
(Tank Trucks) 

A new 1%” and a redesigned 2” 
compact meter for tank trucks are 
available. The 144” unit is designed 
to fill the gap between manufacturer’s 
current 14” and 2” compacts. Unit 
is light weight, takes little space, 
and incorporates all accessories re- 
quired for efficient metering, com- 
pany says. It needs only inlet, out- 
let and vent connections. Meter is 
designed for maximum efficiency at 
any rate of flow between 12 and 60 
g.p.m. It is of positive displacement, 
oscillating piston type. It has a ca- 
pillary type of seal said to be free 
from wear, and is precision machined 
to hold accuracy over millions of gal- 
lons without need for frequent re- 
calibration, company says. There are 
no valves, leathers, or piston rings. 


Four models of registers are available 
with the new meter. All have large, 
direct-reading numerals which can be 
reset to zero after each delivery. 
Housings are weatherproof. Com- 
pany also is introducing a complete- 
ly redesigned 2” meter for tank 
trucks which is rated at 20 to 100 
g-p.m. It can be assembled in tank 
trucks for either right-hand, left- 
hand or angle flow to fit practically 
any piping and space conditions. It 
also is recommended for dual-metered 
trucks and is available with any of 
four register models. Neptune Meter 
Co., 50 West 50th St., New York 20, 
ap 4 


Circle No. 3 on Reply Coupon 


Hand Pump 
(General) 

A new industrial hand pump is de- 
signed to handle a wide variety of 
liquids such as aromatic, chlorinated 
and petroleum solvents, acetates, al- 
cohols, glycols, ketones, ethers and 
plasticizers. Specially-developed in- 
ternal parts permit the pump to with- 
stand the action of these products. 
Tokheim Oil Tank and Pump Co., 
1600 Wabash Ave., Fort Wayne, Ind. 


Circle No. 4 on Reply Coupon 


Lube Oil Additive 
(Lube Compounders) 

A new additive for lubricating oil 
is said to permit the use of fuels with 
high sulfur content under “severest 
operating conditions.” The new prod- 
uct combines oil antioxidant and 
bearing corrosion inhibition proper- 
ties with “highly effective alkaline 
detergency,” company says. It was 
designed specifically for use in Series 
2 oils. A concentration of 11.75% by 
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volume, is recommended, and at this 
concentration is said to meet existing 
standards of silver bearing compat- 
ibility. American Cyanamid Co., 30 
Rockefeller Plaza, New York 20, N. Y. 
Circle No. 5 on Reply Coupon 
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Wide Axle Spread Units 


(Trucks) 

A new trailer unit has a 96” axle 
spread compared with the 48” normal. 
A growing number of truckers in 
Wisconsin, Ohio, Illinois and Minne- 
sota are requesting this type of 
equipment, company says, because of 
the “bridge formula” laws of these 
states. The wide axle spread per- 
mits greater total load. No basic 
changes are required in the gravity- 
tandem suspension with the excep- 
tion of dimensional differences due to 
the increased axle spread, manufac- 
turer says. Fruehauf Trailer Co., De- 
troit 32, Mich. 


Circle No. 6 on Reply Coupon 


Demountable Scaffold Frame 


(Bulk Plants, Terminals) 

A demountable scaffold end frame 
may be disassembled and passed 
through small openings for scaffold 
erection in oil storage tanks and 
other jebs where entrance space is 
limited. Measuring 5’ 6” high and 5’ 
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wide, the new end fiame demounts 
into four sections—two upright and 
two cross members. Largest of these 
are 5’ 414” long and 18” wide. When 
assembled, the members are held in 
place by coupling pins and toggle 
pins. Wilson-Albrecht Co., Inc., 3565 
Wooddale Ave., Minneapolis 16, Minn. 


Circle No. 7 on Reply Coupon 


Plastic-Dot Work Glove 


(General) 

A new work glove has plastic dots, 
permanently set into standard 10-oz. 
canton flannel gloves. Manufacturer 
says the gloves will outlast conven- 
tional flannel gloves by more than 
two-to-one. The new glove is said to 
be light, flexible and comfortable. 
Riegel Textile Corp., P. O. Box 170, 
Grand Central Station, New York 17, 
N. Y. 


Circle No. 8 on Reply Coupon 


Transmission Fluid Dispenser 


(Service Stations) 

A new automatic transmission fluid 
dispenser is designed to dispense 
directly from original 100-lb. fluid 
drums, and can be used with four- 


caster dolly (see photo). The dis- 
penser is said to keep the fluid clean 
since gasket in cover allows tight fit 
to drum, and a filter behind the nozzle 
gives final screening to all outgoing 
fluid. A flexible metal nozzle gives easy 
access to all types of automatic trans- 
missions without use of adapters, 
company says. Knurled tip can be 
closed by turning slightly thus elimi- 
nating dripping of fluid and keeping 
impurities out. Fluid hose is 7” long, 
exclusive of filter and nozzle. It is 
attached to a totalizing quart meter 
having a 16-quart dial with double in- 
dicators, one showing full quarts and 
the other showing fractions of quarts 
Aro Equipment Corp., Bryan, Ohio 


Circle No. 9 on Reply Coupon 


FOR FURTHER INFORMATION 


On Any Equipment or Literature Described in This 


Issue 


HERES WHAT YOU DO: 


Circle the number on the coupon on next page 
which corresponds to the one that appears at the 
end of the item in which you are interested. 

Fill in your name, address, etc. 


Clip the coupon. 
Mail it to the 
13, Ohio 


Street, Cleveland 


Readers’ Information 


NATIONAL PETROLEUM NEWS, 


Service, 


1213 West Third 


This department will 


forward your inquiry to the manufacturer. 
lf you prefer to write manufacturers direct, their 
names and mailing addresses appear at the end 


of each item. 
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Model Oil Field Kit 


(Public Relations, Advertising) 

A simplified model oil field kit is 
designed for use by children in the 
Sth, 6th and 7th grades. The model 
is technically accurate and made to 
scale, company says, having been de- 
veloped by the Standard Oil Co. of 
California, who granted company the 
manufacturing rights. Kit includes 
exploration parties, crewmen, four 
trucks and jeeps, a drill derrick, shot- 
hole rig, gravimeter operator, replica 
of a pumping well and a flowing well. 
Drawings of underground strata 
show what drillers must penetrate to 
find oil. A 32-page illustrated teach- 
ing handbook tells how to set up the 
kit and also gives details on the de- 
velopment of oil by private industry. 
Models of Industry, Inc., 2804 Tenth 
St., Berkeley 2, Calif. 


Circle No. 10 on Reply Coupon 
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1213 West Third Street 
Cleveland 13, Ohio 
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Insulating Heavy Oil Lines 


(Bulk Plants, Terminals) 

Blanket-type mineral wool is being 
used to insulate both pipe lines and 
steam tracer lines for handling No. 
5 and No. 6 fuel oils. Installation 
shown in diagram is at the terminal 
of General American, at Argo, Ill. 
Two 10-in. lines run from the mani- 
fold pit to storage tanks. These are 
traced with parallel 2” steam pipes to 
prevent temperature drop in the No. 
5 and 6 oils which are held at 95 deg. 
and 140 deg. respectively. Mineral 
wool blanket sections, 24” long and 
2” thick, with wire mesh facing on 
both sides are wrapped around the 
two pipes and laced together with 
16-gage galvanized metal wire. A 
28-gage corrugated aluminum jacket, 
with an asphalt-felt weather-proof 
liner applied to its inner surface, is 
then wrapped around the blankets. 
This jacket is lapped down 2 to 3” 
against the weather to prevent mois- 
ture entry and banded with 5%” gal- 
vanized metal bands on about 8” 
centers. Industrial Mineral Wool In- 
stitute, 441 Lexington Ave. New 
York 17, N. Y. 
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Portable Air Compressor 
(General) 

A new portable automatic pressure 
regulated air compressor has a 12- 
gal. stainless steel air receiver, 1.2 
h.p. motor, pressure gage, safety 
valve, drain cock and semi-pneu- 
matic 2 x 10” rubber tired roller bear- 
ing steel wheels. It is a single stage, 
single cylinder compressor with a 2” 
bore and 1%” stroke. Displacement 
at 100 lbs. pressure is about 2% cu. 
ft. per minute. National Tool & 
Equipment Co., 1807 W. Lake St., 
Chicago, Ill. 

Circle NO. 12 on Reply Coupon 
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Air Vent Filters 
(General) 

A new series of ribbon element air 
vent filters is available in 4”, %” 
and %” pipe thread. Unit is said 
to offer positive controlled filtration 
of about 40 micron or .0016”. The 
filter is recommended for a wide 
range of uses as air compressor in- 
take, hydraulic systems, carburetor 
intake for small gasoline engines, 
crankcase ventilation, pneumatic cyl- 
inder, fuel tank breather, immersion 
or sump filter and other applications. 
Skinner Purifiers Division, Bendix 
Aviation Corp., 1503 Trombly Ave., 
Detroit 11, Mich. 

Circle No. 18 on Reply Coupon 
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LIQUID SEALED . . . NO METAL-T0-METAL CONTACT 
FULL ANTI-FRICTION BEARING PROTECTION 


ROCKWELL [ress 


MANUFACTURING COMPANY “= You Can RELY ON ROCKWELL 


Columbus Houston  Konsas City Los Angeles 
New York Pittsburgh Son Francisco Seattle Tulsa 
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Incinerator 


(Warehouses, General) 

A new incinerator is said to save 
more than its cost in refuse hauling 
charges within six to 12 months. One 
model consumes up to 400 lbs. per 
hour of wet or dry refuse of all kinds, 
company says. Another model con- 
sumes 100 Ibs. per hour. No masonry 
work is required to install the incin- 
erator and there is practically no 
smoke or odor. Twin burners are 
fired either with fuel oil, natural, 
manufactured gas or LP-gas. The 
incinerator is said to be safe and can 
be left unattended during day or 
night. It is equipped with safety de- 
vices, company says, The units also 
are available for use without any fuel. 
The Winnen Incinerator Co., 932 
Broadway, Bedford, Ohio. 


Circle No. 14 on Reply Coupon 


Degreasing Compound 


(General) 

A cold-tank cleaning reagent has a 
flash-point of 140 deg. and no harm- 
ful ingredients to the skin, company 
cays, and thus it is a safe cleaner 
for automotive and other machinery 
parts. The solvent is chemically in- 
active with metals, manufacturer 
cays, and new wetting and penetrat- 
ing reagents are said to be respon- 
sible for its cleaning action. Kelite 
Products, Inc., 1250 North Main St., 
Los Angeles 12, Calif. 


Circle No. 15 on Reply Coupon 


Light-Weight Truck Engine 
(Transportation) 

A new high-compression engine 
(7.2 to 1) weighs only 545 Ibs. (dry) 
and develops 145 gross brake horse- 
power at 3,600 r.p.m. It will be placed 
in the GMC 450 and 470 (2% ton and 
3 ton) model series trucks and trac- 
tors. The engine is a 302 cu. in. unit 
and has six cylinders. Company says 
it has been tested for two years by 
the Military in all climates. Secret 
of the engine’s high compression is 
said to be the built-in “mechanical” 
octanes. The 4” bore allows large 
intake and exhaust valves. A duplex 
carburetor provides good fuel atom- 
ization at all engine speeds, com- 
pany says. The short stroke design 
(4”) provides a low piston speed 
which, coupled with trans-slot alu- 
minum alloy pistons and low-friction 
chrome plated top piston rings, 
achieves an increase in mechanical 
efficiency, manufacturer says. The 





Magnolia Joads and seals cases with this machine 


cylinder head, piston contours, valve 
and spark plug locations are said 
to be designed to reduce detonation 
or “spark-knock” tendencies so full 
power can be attained with regular 
gasoline. GMC Truck & Coach Divi- 
sion, General Motors Corp., 660 South 
Boulevard, East, Pontiac 11, Mich. 


Circle No. 16 on Reply Coupon 


Case Loader and Sealer 


(Packaging Plants) 

A new combination case opener- 
loader and side sealer has been de- 
veloped for packaging plants. In op- 
eration the cases are stacked flat in 
a magazine in general relation to 
their eventual set up position. The 
mechanism of the case opener auto- 
matically grasps the bottom-most flat 
end-opening style shipping case, and 
registers it out into position to be 
fed, with the rudimentary bottom 
flaps folded. Simultaneous with this 
operation the case loader receives, 
elevates and tiers into a five-high 
packing arrangement the 11-lb. paraf- 
fin wax slabs which are being loaded 
at the plant of Magnolia Petroleum 
Co., Beaumont, Tex., in the photo 
shown at left. The slabs are auto- 
matically loaded into the case which 
has been positioned by the automatic 
case opener. When this operation 
has been performed, the completing 
cycle of the case loader actuates the 
mechanism of the side gluer which 
starts in motion and conveys the case 
through the gluing and sealing mo- 
tions, and discharges it through the 
compression unit which is intermit- 
tent in motion and allows the case 
to remain under compression well 
over 60 seconds to insure a tight 
seal. The equipment is automatic 
and requires only initial starting and 
constant production feeding to keep 
it in operation. Manpower is re- 
quired only to place the knocked- 
down corrugated cases in the maga- 
zine and replenish the glue supply 
occasionally. J. L. Ferguson Co., 
Joliet, Tl. 


Circle No. 17 on Reply Coupon 
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OPEN HOUSE and an equipment exhibit marked the formal dedication of Renick & Mahoney's new headquarters at 380 Second 

Ave., New York City, May 10-13. Shown in this picture are the company’s sales organization and are, left to right: August Schramm, 

president; Ernest Trombley, William Maurer, Daniel McCarthy, Lloyd White, Neil Zarcone, Curtess Main, Johannes Kuhland, and 
Arthur Schramm, secretary-treasurer. The company was located at 114 Liberty St., for the past 25 years 
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Simplifies Chart Preparation 


(Offices) 

Use of pressure-sensitive tapes on 
which symbols are printed is said to 
simplify the preparation of graphic 
charts and to put life into dry sta- 
tistics. Initial patterns include fig- 
ures of men, women, children, stacks 
of coins and stacks of bills, but other 
symbols will be available, company 
says. The tape is said to adhere 
readily to paper, cloth, plastics and 
many other materials. It eliminates 
drawing symbols. Chart-Pak, Inc., 
104 Lincoln Ave., Stamford, Conn. 

Circle No. 18 on Reply Coupon 


Valve Lubrication Service 


(Maintenance ) 

A new type of valve lubrication 
service has been introduced by a com- 
pany at Shreveport, La. The com- 
pany contracts with customers and 
takes over the responsibility of posi- 
tive and proper lubrication and ad- 
justment of all their valves. A trained 
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crew equipped with lubrication equip- 
ment can lubricate valves quickly and 
efficiently, company says. Desco Serv- 
ice Co., 804 Louisiana Ave., Shreve- 
port, La. 

Circle No. 19 on Rep'y Coupon 


Strap Holds Insulation 


(General) 

A new metal strapping is designed 
to permit quick, permanent applica- 
tion of all types of insulation mate- 
rials to pipes, ducts, tanks and flat 
walls. The strapping is %” wide in 
thicknesses from .015 to .035". Ta- 
pered fingers, 4” wide, are spaced 
at intervals of 5 to 12” as specified, 
and serve to secure the insulation. 
The strap is applied around tanks, 
ducts or pipes with a strapping tool 
or can be nailed or screwed to a 
wall or flat surface. Once fastened, 
the steel fingers are lifted outward 
to a 90 deg. angle and the insulation 
impaled on them. A slit washer is 
then slipped-on the finger tip pro- 


@ 








truding through the insulation, and 
the tip is then bent back against 
the washer. The strapping is avail- 
able in coils in plain steel, galvan- 
ized stainlecs or monel. Fingers are 
from 14%” to 4%” in length as speci- 
fied. A. J. Gerrard & Co., 1950 Haw- 
thorne Ave., Melrose Park, Il. 
Circle No. 20 on Reply Coupon 


Mobile Emergency Shower 


(General) 

A new mobile emergency shower 
s designed for use by industry to 
meet risks and hazards of contami- 
nants to the body. It may be moved 
about easily, thus making the pro- 
tective equipment available where or 
when it is needed. Couplings for con- 
nection of the water system are fur- 
nished with the unit. Logan Emer- 
gency Showers, Inc., P.O. Box 111, 
Glenda!'e, Calif 

Circle No. 21 on Reply Coupon 
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SPOTLIGHT 
YOUR 


MOTOR OIL 


Oil Display Service 
sales spotlight on 


tem ... Motor Oil. 


<< 


net provides a per- 


nt point - of - purchase mass 


ore 


display of motor oil right out in the 
driveway - merchandising \area. i 
constantly sells motor oil’ to your 
customers. .lt reminds attendants to 


check oil in every car... And every- 





* rn ee 


thing needed to complete the motor 
oil sale is right at the attendant's 


finger tips. 


$79.00 
[ao We Wc] 134.1-1:\0) Le) 
Slightly Higher on West Coast 


— a - - “ er: 


—_— 


PTE 


@ INCREASES MOTOR OIL SALES @ SPEEDS UP SERVICE @ PROMOTES STATION CLEANLINESS 
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Repair Clamp for Pipe Lines 
(Bulk Plants, Terminals) 


A new clamp is designed to provide 
permanent repair on oil and gas lines. 
It is said to repair corroded pipe sec- 
tions, leaks, splits and breaks which 
do not extend fully around the cir- 
cumference of the pipe. The clamp 
has bolts which slip through cone- 
shaped, extra large bolt holes. The 
bolts are drawn up as needed to stop 
the leak. Bolts never bend in the 
lugs, company says. Flexible band is 
said to assure permanent repairs 
even in out-of-round and damaged 
pipe. Clamp has neoprene rubber 
gasket, is constructed with bands of 
36 oz. copper, 18 gage galvanized iron, 
or 20 gage stainless steel. Clamps 
come in all pipe sizes and in widths 
3”, 6”, 7%”, 10”, 12%” and 15” or 
in greater widths to meet particular 
specifications. R. H. Baker & Co., 
2070 East Slauson Ave., Huntington 
Park, Calif. 


Circle No. 22 on Reply Coupon 


Power Operated Valve 
(Bulk Plants, Terminals) 

A power operated valve, designed 
for remote control, automatic opera- 
tion, and reciprocating service, is 
available in six sizes suitable for 
air, oil and water operation with 
option of finger, cam, toe or solenoid 
pilot controls. The valve is essentially 
a standard four-way valve, but the 
rotation of the disc is accomplished 
by means of a piston moved by the 
operating fluid pressure of the main 
line, and controlled by small pilot 
valves suitably located and actuated. 
Applying pressure through the pilot 
on one end of the piston forces it to 
move ahead and rotates the valve disc 
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to forward position. Applying pres- 
sure on the opposite end moves the 
piston back and rotates the disc to 
reverse position. Ledeen Manufactur- 
ing Co., 1600 So. San Pedro St., Los 
Angeles 15, Calif. 

Circle No. 23 on Reply Coupon 


Locates Gasoline Vapors 
(General) 
A meter which measures concentra- 


tions of explosive vapors is said to 
be useful to locate the source of 


dangerous gasoline vapors which 
cause a lot of trouble occasionally 
Manufacturer of the meter gives an 
example of how investigators sleuthed 
through a four-block area of Minne- 
apolis and found that two 550-gal 
gasoline storage tanks, buried 150 
away, were in poor condition and 
leaking their contents into the 12- 
story Grain Exchange building. Mine 
Safety Appliances Co., Pittsburgh 19, 
Pa. 


Circle No. 24 on Reply Coupon 


MOST USEFUL LIFT 


you can buy 


Rotary T-210A 
handles trucks, 
buses, cars 


and jeeps 





ILLINOIS 








P. R. GIRARD 


Factory Representative 


Champion Compressors 
Globe Hoists 
Wheaton Brass Works 


327 S. LaSalle St. 
Chicago 4, Ill. 














INDIANA 





Everything in Bulk Plant 
and 
Service Station Equipment 
INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Ini. Pp at 4, lel. 

















OFFERING THE OIL INDUSTRY THE 
FINEST IN OIL EQUIPMENT 


@ BULK PLANTS 

@ SERVICE STATIONS 

@ TRUCK TANKS 

@ ENGINEERING & SERVICE 


COFFIELD SUPPLY CO. 


1626 So. Main St. South Bend 24, Ind. 








KENTUCKY 


THERE'S A 


Gastoy pump 


FOR EVERY SIZE CONSUMER ACCOUNT 
9 


BARR’S MAINTENANCE SERVICE 


2030 Parrish Ave. Owensboro, Ky. 





MICHIGAN 








R. V. SEAMAN CO. 


Michigan’s largest wholesaler of 
truck tank, service station and 
bulk plant equipment. 


SAGINAW—DETROIT— 
GRAND RAPIDS 








NEW JERSEY 


COMPUTING Refinished like new 
cock Exchanged or sold 
WHEELS Price reasonable 


SERVICE SPECIALTIES INC. 


5-15th ST JERSEY CITY 2,N 3) 


EQUIPMENT 





Lift Platform 


(Warehouses) 

A new electric lift platform has 
been designed for loading or unload- 
ing heavy merchandise on _ trucks 
where there is no suitable loading 
dock. The unit has a capacity of 
1,000 Ibs. and a 62” lift. It operates 
either on 110 volts AC or a 6 volt 
storage battery. The latter model 
incorporates a charger for battery 
maintenance. The equipment uses 
the same type of ram and double 
roller chain lift employed in high lift 
fork trucks, company says. Revolva- 
tor Co., North Bergen, N. J. 


Circle No. 25 on Reply Coupon 


Automatic Sprinkler 
(General) 

A new automatic § spray - type 
sprinkler is designed for use in place 
of standard automatic sprinklers for 
special hazard protection such as 
in warehouses where tires are piled 
high in storage or where volatile ma- 
terials are stored. The device is said 
to reduce ceiling scorching and to 
check fire spread with 30% less 
water. Grinnell Co., 260 West Ex- 
change St., Providence 1, R. I. 

Circle No. 26 on Reply Coupon 


NEW JERSEY 








PRICE SIGNS 
On Gas Pumps Show 
State and Federal 
Taxes Separately. 
Remind Motorists that 
Taxes are high. 

Send for Circular. 
TEN HOEVE BROTHERS 
359 McLEAN BLVD. 
PATERSON 3, N. J. 








NEW YORK 








RENICK & MAHONEY, INC. 


114 Liberty Street 
New York, N. Y. 


Bulk Plant—Truck Tank 
and 
Service Station Equipment 








OHIO 








W. E. “BILL” LAYMAN 
164 E. Exchange St. Akron 4, Ohio 
Phone—Jefferson 8215 
Factory Representative for 
Westinghouse, O.P.W., Lincoln, 
Neptune, Huffman, Goodrich. 
Air, Oil, Hydraulic and Gas 

Hose and Coupling Service. 


SALES—PARTS 
ENGINEERING SERVICE 








PENNSYLVANIA 








E. 0. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 


For The Petroleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 








NEW JERSEY 








RUTLEDGE EQUIPMENT CO. 


334 Blvd. of Allies Pittsburgh, Pa. 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 
Fittings 
Granco Pumps & Meters—Air 
Compressors 
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Fittings Save Time 
(Bulk Plants, Terminals) 

A new coupling is designed to cut 
assembly costs, and to permit use of 
less expensive, lighter-wall stainless 
steel tubing. The new fittings re- 
semble standard elbows, tees, ells, 
and others, but they are applied with- 
out threading, flaring, soldering, braz- 
ing or other operation. Pipe is cut to 
length desired and burrs removed, 
fitting is then slipped onto the pipe 
and coupling completed by tightening 


PENNSYLVANIA 





West. Penn. Oil Equipment Co. 


512 Sandusky St. Cedar 8822 
Pittsburgh 12, Pa. 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Yale & Towne Pumps 








PENNINGTON EQUIP. SALES CO. INC. 
442 Tinimon Ave. Williamsport 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotary 
Pumps — Truck Tanks — Hose — Reels 
Storage Tanks — Pittsburgh Equitable 
Meters — Gasoline & Oil Equipment 





TEXAS 


TOPS TO TEXAS TRADE 


Sales & Service; 
Tokheim Pumps 
Smith Meters 
Buckeye Valves 
Granco Pumps 
Oilco Loading Arms 

Complete Service; 

Bulk Plants 
Service Stations 


UNITED PUMP SERVICE & SUPPLY CO. 
1701 $. Lamar Dalles 2, Texes 








WEST VIRGINIA 





SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 
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a small screw with a hex wrench. A 
synthetic sealing ring inside the fit- 
ting is said to be designed so it will 
provide and maintain a squeeze fit 
regardless of commercial tube and 
pipe tolerances. Pressure in the line, 
from either direction of flow, jams it 
into a positive fit and seals any space 
between fittings and tube or pipe, 
company says. Cooper Alloy Found- 
ry Co., Hillside, N. J. 
Circle No. 27 on Reply Coupon 


Individual Sprinklers 


(General) 

An individual automatic or manual 
sprinkler-type fire extinguisher re- 
quires no piping system. It is made 
of fire-resistant plastic, manufacturer 
says, and is filled with carbon tetra- 
chloride. When fire breaks out, heat 
releases a fusible clip which frees a 
coiled spring built into the lower sec- 
tion of the automatic extinguisher. A 
plunger shatters a glass container re- 
leasing the fluid. The extinguisher 
can be used manually by unscrewing 
the top of the unit and removing the 
glass carbon tetrachloride container. 
This can then be thrown onto a fire. 
Red Comet, Inc., Red Comet Building, 
Littleton, Colo. 


Circle No. 28 on Reply Coupon 


Degreasing Machine 


(General) 

A new degreasing machine is de- 
signed with a whirlpool-like action 
to agitate cold cleaning solvents and 
remove dirt, oil, grease and chips 
from mechanical parts. The machine 


parts are placed inside a heavy steel 
tank, in a basket or steel rack. The 
solvent is swirled in, on and around 
the parts automatically, company 
says. An electric motor drives the 
V-belt and large-vaned impeller which 
imparts the turbulent action to the 
solvent. For convenience, the basket 
can be hooked onto the side of the 
tank to permit draining solvents off 
the parts. Eight model numbers are 
listed ranging from portable units 
with casters up to compact stationary 
types. They range in capacity from 
five to 330 gals. All are equipped 
with motors with a pump unit op- 
tional. Graymills Corp., 3705 Lincoln 
Ave., Chicago 13, Il. 


Circle No. 29 on Reply Coupon 





PREVENT LEAKS.. 


..-Permanently! 


When installing gaso- 

line, diesel fuel, gas, 

water, air and other 
lines, be sure to use 
Rectorsea! #2 on all 
omeuniadh *i it 
is economical, easy-to- 
wse. Thin in the con, 
Rectorseal #2 thickens 
in the joint to a plastic 
elasticity that retains o 
perfect seal for the life 
of the connection. Avail- 
able in pint, Y% pint 
and Y% pint brush-top 
cans Ask your dis- 
tributor or write 


RECTORSEAL Dept. J 
2215 Commerce St., Houston, Texas 


RECTORSEAL # 2 


MAKING THE OIL INDUSTRY SAFER 














HOW TO GET THE 


MOST 


FOR YOUR MONEY! 


Just MECHANIZE 

your materials 

handling operations 

by using CLARK 

EQUIPMENT. It’s as simple as that. 


@ That’s what they all say? Perhaps, But CLARK 
backs up its claim with facts and unmatched 
performance. 
On the questions of... 

V, Quality, Longevity 
v 

v Number of Trucks in Use 

Vv Efficiency and Performance 

v Economy of Operation and Maintenance 

Vv Factory and On-The-Ground Service 
... there is at hand—and available to you— 
overwhelming evidence that CLARK Serves 
You Right! 
The whys and wherefores are available to you 
in two new mediamthe “SERVES YOU RIGHT” 
edition of our Material Handling News, and our 
new movie on the use of fork-lift trucks and 
industrial towing tractors in Plant Mainte- 
nance Work. 
They'll tell you and show you how CLARK 
enables you to get the MOST for your money. 
Just fill out the coupon, attach to your business 
letterhead and place in your “out-going” mail 
basket. 


v Savings Achieved 





ELECTRIC ano GAS POWERED 


FORK TRUCKS 


AND POWERED HAND TRUCKS- 
INDUSTRIAL TOWING TRACTORS 


CLARK EQUIPMENT 

Please send the items checked . .. 
©) Material Handling News 
©) Movie “Serves You Right"’ 

















| Work Gloves 
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LITERATURE 


Lighting Fixture 
(Bulk Plants, Stations) 

A new cast aluminum fixture for 
the PAR-56 lamp, which is 100,000 
candlepower, 300 watt sealed beam 
lamp, is useful for pin-point flood 
lighting of buildings, bulk plant and 
terminal yards, station areas and 
parking lots. Complete specifications 
are given in a new bulletin. Steber 
Manufacturing Co., Broadview, Iil. 

Circle No. 30 on Reply Coupon 


Multi-Color Containers 


(Packaging) 

A new folder and magazine inserts 
show the new “poster’ drums now 
being lithographed in four-color pro- 
cess. Company says the lithographed 
drums provide an attractive dis- 
play and may be printed with any 
design in any number of colors to 
provide advertising value plus family 
identification for all large, or small 
containers of the user. Rheem Man- 
ufacturing Co., 570 Lexington Ave., 
New York 22, N. Y. 


Circle No. 31 on Reply Coupon 


Scale Catalog 


(General) 


A new catalog lists a wide 
variety of scales useful in weighing 
|everything from a letter to a truck. 
Special scales for proportioning. 
material such as in compounding 
operations and for packaging and 
drumming work are described. The 
Howe Scale Co., Rutland, Vt. 

Circle No. 32 on Reply Coupon 


Lift Truck Accessories 


(Warehousing ) 


A 24-page catalog features manu- 
|facturer’s line of attachments and 
|accessories for use on industrial 
| trucks. Model views, diagrams, spec- 
|ifications, action pictures and ex- 
| planatory text bring out the features 
|of various attachments. Hyster Co., 
2902 N. E. Clackamas St., Portland 
8, Ore. 


Circle No. 33 on Reply Coupon 


| 


(General) 


A new folder describes a full line 
|of various types of work gloves. 
| Prices, specifications and illustrations 
|are included. Some of the gloves are 
| plastic coated to make them water- 


proof and oil resistant. Pierce Glove 
Co., Inc., 17 East Hubbard St., Chi- 
cago 11, Ill. 

Circle No. 34 on Reply Coupon 


Masonry Sealer 
(General Maintenance) 

A water-repelling liquid chemical, 
said to provide an invisible “rain- 
coat” for brick concrete, stucco and 
other masonry, is described in a 
folder. Stonhard Co., 1306 Spring 
Garden St., Philadelphia 23, Pa. 

Circle No. 35 on Reply Coupon 


Storage Tank Insulation 
(Bulk Plants, Terminals) 

The advantages of insulating stor- 
age tanks are given in a new mailing 
piece. The insulation method is said 
to cost less than conventional means. 
On products requiring 250 deg. and 
higher temperatures, the system pays 
out in less than one year, company 
says. Side and roof of tank are com- 
pletely insulated by the process. Tank 
Insulators, Inc., 426 East 110th St., 
New York 29, N. Y. 

Circle No. 36 on Reply Coupon 


Lubricating Farm Equipment 
(Farm Customers) 

A four-page brochure shows how a 
centralized lubrication system on farm 
combines reduces down-time and cuts 
lubricant use. A diagram shows how 
the system is installed on a combine. 
Alemite Division, Stewart-Warner 
Corp., 1826 Diversey Parkway, Chi- 
cago 14, Ill. 

Circle No. 37 on Reply Coupon 


Protective Coatings 
(General Application) 

A new folder lists manufacturer's 
line of anti-corrosion paints for use 
on concrete floors, walls, ceilings, 
structural steel, tanks, pipes and ma- 
chinery. A complete description is 
given of the various coatings, to- 
gether with recommended uses. Pruf- 
coat Laboratories, Inc., 50 East 42nd 
St., New York 17, N. Y. 

Circle No. 38 on Reply Coupon 


Plastic Tape for Wrapping Pipe 
(Bulk Plants Terminals) 

An 8-page illustrated booklet tells 
how underground piping can be pro- 
tected from corrosion with plastic 
tape. It illustrates both high speed 
machine and hand wrapping tech- 
niques. The booklet cites some of 
the problems resulting from pipe 
corrosion. Minnesota Mining and Man- 
ufacturing Co., 900 Fauquier St., 
St. Paul 6, Minn. 

Circle No. 39 on Reply Coupon 


NATIONAL PETROLEUM NEWS 











EQUIPMENT 


Accounting Aid 
(Offices) 

“Prove it” is the title of a booklet 
which offers assistance in making 
accounting systems more efficient. 
It is prepared by tax specialists and 
deals with time saving steps to help 
accountants in meeting the over- 
all accounting workloads. Basic ma- 
chine used in the streamlined account- 
ing is a printing calculator which 
provides a tape record of calculations. 
These are a fixed requirement of 
many management and government 
bureaus. The booklet goes into de- 
tail on what the machine can do. 
Remington Rand Inc., 315 Fourth 
Ave., New York 10, N. Y. 


Circle No. 40 on Reply Coupon 


Shipping Container Directory 
(Packaging Plants) 

A new directory of manufacturers 
of steel shipping containers is avail- 
able. In addition to listing manu- 
facturers, plant locations and types 
of containers manufactured, the di- 
rectory has factual data on annual 
production of the various types of 
containers, utilization by industries 
and other statistics, and traces the 
development of the industry to the 
present time. Steel Shipping Con- 
tainer Institute. Inc., 600 Fifth Ave., 
New York 20, N. Y. 

Circle No. 41 on Reply Coupon 


Planning Lubritoriums 
(Service Stations) 

A 16-page catalog tells how to 
select the right lubrication equipment 
for service stations. It shows how 
to match the equipment needed. to 
the services offered and the volume of 
lube business existing or anticipated. 
Twenty different groups of the most 
popular equipment combinations are 
illustrated, complete with descrip- 
tions and prices. Lincoln Engineering 
Co., 5702-74 Natural Bridge Ave., 
St. Louis 20, Mo. 

Circle No. 42 on Reply Coupon 


Bench and Pump Oilers 
(General) 

A new catalog illustrates and de- 
scribes company’s complete line of 
welded steel bench and pump oilers, 
supply cans, etc. for industrial users, 
etc. These range from small spout- 
type oil cans on up to pump types 
designed for various purposes. Gem 
Manufacturing Corp., 1229-43 Goebel 
St., Pittsburgh 33, Pa. 


Circle No. 43 on Reply Coupon 


Combustion Handbook 
(General) 
North American Combustion Hand- 
book is a basic reference book on the 
art and science of industrial heat- 
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Rntuocs Power Pays off from the day you start using it. 
Thousands of Oil Men and Plant Managers have discov- 
ered this. Ardmore Power Reels are designed and built 
to turn problems into profits. 


Ardmore Reels are extra safe, extra powerful, more eco- 
nomical to own and operate. Explosion-proof, Underwrit- 
ers-Approved motor of exclusive design consumes only 
75 amps. Smooth, dependable, gear-to-gear drive as- 
sures positive power transmission. Needle bearings re- 
duce friction. Removable hose adapters provide easy 
connections to 1, 1%", or 1%” hose. Models for every 
size cabinet and bucket box assure “perfect fit.” 


Distributors in principal cities. Catalog or request. 





EVER-TITE 
The World’s Best 


Quick Couplings 


YOU'RE EVER-RIGHT 
WITH EVER -TITE! 


Ever-Tites guarantee absolutely 
tight hose connections in an in- 
stant; cut loading and delivery 
time; prevent leaks and spills. 
Ever-Tites will never jam or fail; 
predetermined tightness is pre- 
cision built-in during manufac- 
ture. Ruggedly constructed of fi- 
nest materials to last indefinitely 
even in the service 
Stocked by 
leading equipment distributors 
everywhere 
*The Ever-Tite 


hardest 
Made in all sizes 


trademark is 


ty and quality 


EVER-TITE 
COUPLING ¢O. 


dustry. 





| er Co., Inc., Philadelphia. 
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ing with liquid and gaseous fuels. The 
volume contains 322 pages cf in- 
formation concerning industrial fuel 
burning problems, 178 tables, charts 
and illustrations and a glossary of 
terms used in the combustion in- 
Price is $2 per copy. The 
North American Manufacturing Co., 
1455 East 7ist Street, Cleveland 5, 
Ohio. 
Circle No. 44 on Reply Coupon 


Pump Catalog 
(Bulk Plants, Terminals) 


A new 38-page catalog describes 
various models of the company’s 
pump line and gives details on oper- 
ations, pump accessories, and en- 
gineering data helpful to a prospective 
user in determining the size of a 
pump to be used and the method of 
installation. Company also has set up 
a pump repair parts and service 
center to maintain a stock of parts 


and speed repair service. Yale & 
Towne Manufacturing Co., Chrysler 
Building, New York 17, N. Y. 

Circle No. 45 on Reply Coupon 


Palletized Shipments 


(Warehouses) 

An 8-page booklet shows how man- 
ufacturers can use the unit load ship- 
ping technique to make the most of 
the Interstate Commerce Commis- 
sion’s decisions which lowered pallet- 
return rates in the Central states re- 
gion. The rulings make the use of 
palletized loads more attractive than 
ever to shippers, company says. 
Booklet brings shippers up to date 
on unit load shipping, tells how unit- 
ized loads save money on the ship- 
ping dock. Baker-Raulang Co., Baker 
Industrial Truck Division, 1230 West 
80th St., Cleveland 2, Ohio. 


Circle No. 46 on Reply Coupon 





NEWS OF MANUFACTURERS 


Quaker Sets Up New Branch 


A branch warehouse and sales of- 
fice has been established by Quaker 
Rubber Corp., division of H. K. Port- 
It is lo- 
cated at 430 South Mill St., Lockland 
15, Cincinnati, Ohio. The new branch 
is under supervision of W. W. Hutch- 
inson, who formerly covered the To- 
ledo territory. 


Green-Tinted Glass for Trucks 


International Harvester Co. is sup- 
plying green-tinted glass in all its 
truck cabs and panel trucks. The 
new glass is said to absorb much of 
the sun’s heat and to reduce eye- 
strain without sacrificing the light 
transmission characteristics of high- 
quality glass. Company believes the 
new glass will add safety and com- 
fort to motor truck operation. 


New Office for Pacific 


Pacific International Products, Inc., 
has established. new headquarters in 
the Boothe Building, San Marino, 
Calif. The expansion is necessitated 
by the addition of more LP-gas valves, 
fittings and equipment to company’s 
line. 


Paint Distributors 


Rust-Oleum Corp., Evanston, IIl., 
has appointed 12 new industrial dis- 
tributors: Galen Paint Co., Toms 
River, N. J.; Metropolitan Paint Co., 
Washington, D. C.; Industrial Equip- 


| ment & Engineering, Pittsfield, Mass.; 


Summers Hardware & Supply Co., 


Johnson City, Tenn.; Masek Auto 
Supply Co. Gering, Neb., and Casper, 
Wyo.; Adkins & Douglas Co., Hur- 
lock, Md.; Stebbins-Anderson Co., 
Towson, Md.; Parsons Brothers, Inc., 
Bridgeport, Conn.; Carey Brothers, 
White Plains, N. Y.; M. A. Hartnett, 
Inc., Dover, Del.; Superior-Sterling 
Co., Bluefield, W. Va. 


‘Driver of the Year’ 


American Trucking Assn. has pre- 
sented Trailmobile’s “Driver of the 
Year” trophy to Allen C. Sagerhorn 
of Barnesville, Minn. Presentation 
was made in Washington by Ralph B. 
George, New York City, eastern sales 
executive of Trailmobile, Inc. Mr. 
Sagerhorn has driven commercial ve- 
hicles since 1941 without an accident 
and has performed two heroic deeds 
on the highway. He also was given 
a medal by President Truman. 


Degreasing Equipment Plant 


A new plant is being constructed 
by Topper Equipment Co., manufac- 
turers of degreasing equipment, in 
Clark Township (Rahway), N. J. 
Company’s present plant is in Mata- 
wan, N. J. 


Valve Research Center 


A research cente: has been estab- 
lished in Philadelphia by the valve 
division of Minneapolis-Honeywell 
Regulator Co. Test and research 
equipment will evaluate present valve 
design and performance as well as 
implement research into new valve 
types. 
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Miles Per Gal. Meter 


A new meter which is said to show 
the miles per gallon of gasoline si- 
multaneously with the usual speedom- 
eter reading of the number of miles 
per hour of speed has been invented 
by Henry G. Strong, an engineer, of 
Fayetteville) N. Y. Manufacturing 
rights have not yet been awarded. 
The meter enables the motorist to 
tell at a glance his car’s gasoline 
consumption in relation to speed. A 
gasoline use rate indicator hand on 
the meter shows miles per gallon, 
while the speed rate hand indicates 
miles per hour on the same dial. 


More LP-Gas Tractors 


Two new LP-gas powered tractors 
have been added to the Massey-Harris 
line of farming equipment. These new 
units which oil men will have to sup- 
ply with products feature a special 
fuel filter and a high-pressure regu- 
lator, vaporizer and low-pressure con- 
trol contained in a single unit. This 
control converts the liquid butane- 
propane into a dry gas, reduces pres- 
sure to less than atmospheric pres- 
sure and delivers it to the carburetor 
in correct volume. 


Shields Rubber Moves Branch 


The Chicago branch of Shields Rub- 
ber Co., industrial rubber products 
distributor, is moving into larger 
quarters at North Clinton St. Move 
is necessitated by an increase in busi- 
ness, company says. Shields Rubber 
distributes for the New York Belting 
and Packing Co. and Dayton Rubber 
Co. Jack V. Lanahan is bralich man- 
ager. 


Fram Executive Dies 


Earl C. Williamson, president of 
Fram Florida Inc., and director and 
vice president in charge of manufac- 
turing of Fram Corp., died May 29 
at his home in Jacksonville, Fla. He 
had been with the company for eight 
years. He also was a director of the 
National Assn. of Manufacturers. 


Retailers Invite Exhibits 


The National Congress of Petrole- 
um Retailers is inviting manufac- 
turers of service station equipment 
and merchandise sold through sta- 
tion outlets to exhibit at its next 
annual convention Aug. 19-22 at Ho- 
tel Carter, Cleveland, Ohio. 

This is the first time the retailers 
have invited exhibitors to participate 
at their national meeting. More de- 
tails on exhibiting at the convention 
may be obtained from Edward W. 
Goss, 909 Carnegie Hall, Cleveland 
15, Ohio. 


JUNE 18, 1952 





YOU CAN DEPEND ON 


‘WARREN 


EMERGENCY VALVES 


Typical installation for WARREN emergency valve system. 


WARREN emergency valve systems give you split 
second protection against extensive property damage 
and loss of life in case of an accident. In case of fire 
the thawing fusible plug (at 165° F) dumps all air 
and closes all valves quicker than you can snap your 
fingers. Any leak in the system closes the valves 
instantly. 


You insure yourself against human failing when 
you install a WARREN air emergency valve system 
on your tank-trucks and trailers. WARREN emer- 
gency valves cannot be wired open. Interference con- 
trol valves make sure valves are closed when vehicles 
are traveling. 


It will pay you to specify WARREN valves and 
manifolds for all your equipment. 
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PERSONALS 


Leonard R. 
Frazier is the 
new sales man- 
ager of the gaso- 
line pump divi- 
sion of Tokheim 
Oil Tank and 
Pump Co. In his 
24 years with 
the company, 
Mr. Frazier has 
been district 
manager in Flor- 
ida, sales man- 
ager of National Pumps Co., a Tok- 
heim subsidiary, and _ central-east 
sales manager prior to his recent 
appointment. The management of 
gasoline pump sales is a newly 
created position within the company. 


Mr. Frazier 


* - * 


Sales of the PB division of the 
Byron Jackson Co. have been com- 
bined with the sales of the oil tool 
division under the supervision of Ben 
A. Hilliard, sales manager of the oil 
tool division. Mr. Hilliard will be as- 
sisted by three regional managers, 
W. C. Brooks in the West, C. F. Vin- 
cent in the East and on the Gulf 
Coast and J. P. Magoffin in the Mid- 
Continent area. 


* s * 


Chiksan’s headquarters in Brea, 
Calif. will be new location for Robert 
T. Jones who has been appointed field 
engineer to specialize in hydraulic 
applications of ball-bearing swivel 
joints, particularly in the aircraft 
market. Previously affiliated with 
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the Douglas Aircraft Co., Mr. Jones 
joined Chiksan’s engineering depart- 
ment 7 years ago as product and tool 
engineer, later moved to the New 
York area as sales engineer. 


x * * 


E. H. Woodberry has been named 
sales manager of the pallet loader 
line at Lamson Corp. in Syracuse, 
N. Y. A graduate of the Harvard 
Business School, Mr. Woodberry 
joined the company 19 years ago, be- 
came field engineer of the firm’s Bos- 
ton office prior to his present ap- 
pointment. 


Mr. Kerr Mr. Dixon 

A. J. Kerr has resigned as vice 
president of the meter and valve sales 
of Rockwell Manufacturing Co. to 
form his own manufacturing and dis- 
tributing company for the oil and 
gas industry. A graduate of Carnegie 
Institute of Technology, Mr. Kerr had 
been associated with Rockwell for 25 
years. He was formerly a director 
of the American Society of Mechan- 
ical Engineers, 

Two new executive vice presidents 
of Rockwell are L. A. Dixon and J. 
E. Ashman. Mr. Dixon was with the 
Wisconsin Axle Co., joined Pittsburgh 
Equitable Meter Co. as assistant to 
the president in 1926, later became 
president of the Pittsburgh-DuBois 
Co., which was acquired by Rockwell. 
He continued as president until ac- 
cepting the vice presidency of Rock- 
well’s meter and valve divisions. 

Mr. Ashman has been with the 
company since 1947 as controller and 
vice president. His new duties in- 
clude the management of the power 
too! and register divisions. 

Engineering appointments go to 
Charies C. Reiff as chief engineer of 
the Barberton, Ohio, division, and to 
Bernard Last as project engineer in 
the Pittsburgh lubrication department 
succeeding Mr. Reiff. Engineering 
and manufacture of Nordstrom valves 
will be a major responsibility for Mr. 
Reiff. 

Edward Valves, Inc., a subsidiary 
of Rockwell, has made Joseph E, Fo- 
ley, Jr. manager of sales promotion 
and advertising. Mr. Foley was pre- 
viously a divisional advertising man- 
ager for American Brake Shoe Co. 


C. H. Black has retired as chair- 
man of the board of the American 
Can Co. after 44 years with the firm. 
Mr. Black joined Canco as a sales 
trainee immediately following his 
graduation from St. Lawrence Uni- 
versity, rose through the sales de- 
partment to vice president in charge 
of sales in 1940, and became presi- 
dent in 1949. He had served as board 
chairman for one year and will be 
succeeded by W. C. Stolk, president 
of the company. 

The company has named D. B. 
Craver general sales manager, suc- 
ceeding T.-E, Alwyn who was made 
a vice president last year. Mr. Craver 
has been with the company for more 
than 20 years, starting as a clerk in 
Baltimore. He has since served in 
Philadelphia, northern New Jersey, 
and Chicago where he was manager 
of sales for the central division. 

Successor to Mr. Craver is F. B. 
Newcomb, formerly Mr. Craver’s as- 
sistant in Chicago. Mr. Newcomb had 
spent 12 years in advertising and 
publishing before joining Canco’s 
merchandising specialties division in 
1935. In 1944 he was named assist- 
ant sales manager in the Chicago dis- 
trict office, and in 1950 became assist- 
ant manager of sales for the central 
division. He will be assisted by F. J. 
Dowling. R. D. Folk succeeds Mr. 
Dowling as sales division manager, 
and R. G. Warmbold becomes Mich- 
igan sales manager succeeding Mr. 
Folk. 

Tyler P. Cobb has been appointed 
sales manager Of the Rochester dis- 
trict office succeeding E. S. Reynolds, 
now special sales representative in 
the area. Mr. Cobb joined Canco in 
1938 following his graduaticn from 
Princeton University and served for 
many years as laboratory technician. 


* com * 


The Gumout engine cleanser di- 
vision of the Pennsylvania Refining 
Co. will be represented in Canada by 
J. Austin Elliott of British Columbia 
in the western provinces of Manitoba, 
Saskatchewan, Alberta, and British 
Columbia. 
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Joseph H. De- 
Frees, formerly 
vice president 
with the Pennsyl- 
vania Furnace & 
Iron Co., has or- 
ganized his own 
company which 
will be known as 
the Allegheny 
Valve Co. of War- 
ren, Pa. He is 
sole owner of the 
new company. 

Mr. DeFrees’ 
knowledge of valves and equipment 
stems also from his work for the 
Betts Machine Co. where he designed 
manifolds, valves, and truck lights in 
the petroleum transport field. 


* * * 


Mr. DeFrees 


At the spring director’s meeting of 
the Truck-Trailer Manufacturers As- 
sociation, Inc. the following commit- 
tee appointments were announced: 

Engineering Committee: Chairman 
Julius L. Glick of Truck Engineering 
Co., R. P. Akey of Hobbs Mfg. Co., 
James E. Black of Trailmobile, Inc., 
Walter Broghammer of Kentucky 
Mfg. Co., P. M. Heinmiller of Utility 
Trailer Mfg. Co., K. W. Tantlinger of 
Brown Trailers, Inc., and A. E. Wil- 
liams of Fruehauf Trailer Co. 

Finance Committee: Chairman R. 
C. Tway, Jr. of Kentucky Mfg. Co., 
C. L. Schneider of Fruehauf Trailer 
Co., and H. C. Wolfe of Gramm Trail- 
er Corp. 


Legislative Committee: Chairman 
N.” A. Caster, Sr. of Fruehauf Trailer 
Co., W. H. Edwards of Edwards Trail- 
er Co., Carl Humes of Humes Truck 
& Trailer Mfg. Co., L. A. Meyers, dr. 
of Black Diamond Trailer Co., W. E. 
Simpson of Brown Equipment & Mfg. 
Co. and W. E. Tice of Reliance Trail- 
er & Truck Co., Inc. 


Manufacturers Membership Com- 
mittee: Chairman Ralph Veenema of 
Veenema & Wiegers, Inc., John An- 
drews of Andrews Industries, Inc., 
A. A. Kearney of Brown Trailers, 
Inc., Walter C. Ronk of Transport 
Trailers, Inc., E. A. Schonrock of 
Schonrock Equipment Mfg. Co., Nor- 
man Van Gelder of Springfield Body 
& Trailer Co. 


Associate Membership Committee: 
Chairman J. M. Morrow, of Dayton 
Steel Foundry Co., Frank A. Born- 
mann of Binkley Mfg. Co., Robert M. 
Hays of Timken-Detroit Axle Co., 
Edward D. Hendrickson of Hendrick- 
son Motor Truck Co., Henry Ness of 


Robert Lange has been named head 
of the Hyster Co.’s Washington office 
where he will direct company sales 
to various government agencies. Mr. 
Lange has had 11 years service with 
Hyster in factory shops, inspection 
and purchasing departments. 


* * - 


The Bardahl Oil Co. of Seattle, oil 
additive manufacturer, has formed a 
public relations and advertising de- 
partment and named John M, Haydon 
public relations manager. Mr. Hay- 
don was formerly director of public 
relations for the Port of Seattle. 


‘ 


Od 2 
‘Cant 


the 
difference! 


Willard Walker, formerly vice pres- 
ident and eastern sales manager of 
the Mack Motor Truck Co, and ex- 
ecutive vice president of the Bruns- 
Wick Ordnance Corp., a Mack sub- 
sidiary, is now vice president and 
general manager of the Farley-GMC 
Truck Co., Inc., in New York City. 

- e . 

Members of the Gas Appliance 
Manufacturers Assn. met May 21 and 
elected James F, Dounelly president. 
Mr. Donnelly: is assistant general 
manager of the Kankakee, Ill. di- 
vision of A. O. Smith Corp. 


Two cocktails—like two rotary pumps 
—may look alike. It’s the stuff inside 
that makes the difference . and 
you'll never know until you try them! 


For every bulk station need, there's 
an INVADER Pump that will perform 
better . . . longer. They will fit your 
equipment with no expensive changes 
in piping or mounting, and definitely 
cut your pumping costs. 
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HOUSE, OR WRITE 


Here’s the inside reason why INVADER 
Pumps perform better . . . longer. The new 
and improved tooth design provides a posi- 


tive seal and rolling contact . . . assures you 
less “down” time, fewer replacements, and 
reduced power costs. 
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the Ness Co., and J. P. Payette of 
U. S. Rubber Co. 

Public Relations Committee: Chair- 
man L. C. Allman of the Allman Co., 
and Marshall N. Terry of Trailmobile, 
Inc. 

Traffic Committee: Chairman A, L. 
Rich of Fruehauf Trailer Co., Elmer 
Streib of Trailmobile, Inc., and Jack 
D. Watson of Hobbs Mfg. Co. 


OLD STYLE 
CONSTRUCTION 














PUMPS The SCHIRMER-DORNBIRER PUMP Co. 


1719 EAST 39th STREET * CLEVELAND 14, OHIO 


JUNE 18, 1952 





EQUIPMENT 





Head quarters 
will be New York 
City for Robert 
H. Harris, newly 
appointed assist- 
ant manager of 
Rheem _Interna- 
tional, which is 
a division of the 
Rheem Mfg. Co. 
Mr. Harris is 
coming to Rheem 
from the West- 
inghouse Electric 
International Co. 
where he was general sales manager. 
A graduate of Lehigh University with 
a degree in electrical engineering, he 
joined Westinghouse’s sales force 
after completing their trainee pro- 
gram. 


Mr. Harris 


. . * 


A number of sales and engineering 
promotions have been made recently 
at the Worthington Corp. 

Engineering advances in the cen- 
trifugal pump sections go to three 
former assistants to the division man- 
ager. Roy Carter, a Columbia Uni- 
versity engineering graduate and 
Worthington veteran of 29 years, has 
been made manager of the Volute 
pump division. To L. H. Garnar, 
Rensselaer Polytechnic Institute grad- 
uate and 22-year employe of the com- 
pany, goes the management of the 
Process pump division. The multi- 
stage pump division will be headed 
by I, J. Karassik, a graduate of Car- 
negie Institute of Technology who 
has been affiliated with the company 
since 1934. 

Sales promotions initiated by the 
death of Philadelphia district man- 
ager W. J. Daly are -as follows: 

J. P. McArthur succeeds Mr. Daly 
in Philadelphia as district sales man- 
ager. H. W. King succeeds Mr. Mc- 
Arthur on the West Coast as regional 
manager, and is, in turn, succeeded 
by P. L. McManus as San Francisco 
district manager. 


Assisting in direction of the petro- 
leum refining division’s activities is 
one of the main duties of Myran J, 
Livingston in his new position as as- 
sistant to the president of Arthur G. 
McKee & Co. of Cleveland. Mr. Liv- 
ingston had been in charge of New 
York sales and most recently was 
sales manager of the firm’s petroleum 
refining division. 

+ + * 

A Trailmobile appointment moves 
Jack R. Kruizenga from the sales of- 
fice of the Cleveland branch to man- 
age the Grand Rapids factory branch. 


Mr. Ruscitti Mr. Koski 


The International Metal Hose Co., 
a division of the Gabriel Co., has 
named C. N. Ruscitti manager of the 
flexible metal hose and coupling di- 
vision, the division he formerly rep- 
resented as sales manager. Chief 
engineer for the division is J. V. 
Koski who has been its chief drafts- 
man for the past seven years. 

* +. *” 


A new sales appointment at Frue- 
hauf Trailer Co. puts K. A. Krieger 
in charge of sales for the tank-trailer 
division with headquarters in Detroit. 
The appointment moves him from his 
present position in Omaha where he 
was sales manager. Mr. Krieger was 
previously associated with the Glenn 
L. Martin Co. and the Omaha Steel 
Works, and joined Fruehauf’s Omaha 
division in 1944 as tank engineer. 
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The Wedgeplug Valve Co., Inc., has 
named Charles J. Uthoff regional 
sales engineer in the Southwest. Mr. 
Uthoff, who holds his engineering de- 
gree from Louisiana State University, 
will also serve as special factory rep- 
resentative working with other 
Wedgeplug sales representatives in 
the area. 


D. D. Kitch has become sales man- 
ager of the southern division of 
Shields Harper & Co., a territory 
he formerly served as assistant sales 
manager. He will be assisted by J. 
M. Calkins who has been made assist- 
ant manager after working in the 
administrative sales department and 
as territorial salesman in Spokane 
and Seattle. 


- . * 


Lester F. Cox is executive vice 
president and executive manager of 
the Thermoid Co. in charge of all di- 
visions of the firm. A graduate of 
Rider College, Mr. Cox also studied 
at Rutgers University, joined Ther- 
moid 22 years ago. He has been 
senior vice president in charge of 
manufacturing and engineering for all 
company plants for the past year. 


* * * 


General manager of International 
Business Machine’s Poughkeepsie 
plant, William J. Mair, was recently 
elected a vice president of the com- 
pany. Mr. Mair, who joined IBM in 
1929 as a tool and model maker, will 
continue to direct the Poughkeepsie 
operations and expansion, which has 
doubled the size of the plant there, in 
addition to assuming new duties as 
vice president. 


* * * 


The Tapecoat Co. has moved V. J. 
(Bill) Scarola from its New York 
office which he managed to Evanston 
where he will assume new duties as 
manager of sales of the company’s coal 
tar protective coating department. He 
will be assisted by John G. Bolling as 
manager of utility sales, John Walsh 
as manager of industrial sales, Burt 
Schmidt as midwestern represent- 
ative, Jack O’Brien in Denver as west- 
ern representative, and Louis (Bob) 
Zito in New York as eastern repre- 
sentative. 


Two new division managers for 
Champion Pneumatic Machinery Co. 
are B. A. Koester in southern Cali- 
fornia with offices in South Gate, 
and Walter F. Vogel in the Rocky 
Mountain division with headquarters 
in Phoenix. The company has also 
named Paul L. Braswell North Caro- 
lina district manager with offices in 
Wilson, and Richard E. Littlejohn, 
dr. district manager of South Carolina 
with headquarters in Spartanburg. 
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How to Measure Bulk Storage Volume 


This article describing the 
measurement of oil products at 
bulk plants was prepared by 
E.. L.. Hoffman, manager. of 
Soeony-Vacuum’s Product Loss 
Control Department, New York. 
It was presented at the May 
25-27 meeting of Tennessee Oil 
Men’s Assn. in Nashville. The 
text below is part of Mr. Hoff- 
man’s full address, “Product 
Loss Control in Small Bulk 
Plants.” 


By E. L. HOFFMAN 


An important phase of any stock 
control program consists of (1) ac- 
curate gauging and (2) accurate de- 
termination of the temperatures of 
storage tank contents. 

In gauging, the data secured be- 
comes the basis for all future records 
and calculations. If the original 
gauging figures are incorrect, it is 
obvious that subsequent records, re- 
ports or invoices will not balance out. 
While in some instances it may be 
possible to trace and correct inac- 
curacies in gauging, this represents 
a costly, time-consuming procedure. 

In any accurate gauging analysis, 
it is essential ‘that temperatures are 
also taken into account. While it 
may not be necessary in the individual 
case to handle bulk plant records 
on a net temperature or 60° F. basis, 
it is essential when any variation is 
sustained to know what part of the 
loss is an actual loss and what part 
is shrinkage due to temperature. The 
variations due to temperature changes 
are more or less peculiar to the pe- 
troleum industry and are unavoid- 
able and uncontrollable. 


In the actual gauging of most bulk 
storage tanks, there are two gen- 
erally-accepted methods: namely, in- 
nage and outage. The several modi- 
fications of each depend upon the 
type of tank to be gauged. An 
innage gauge is the depth of liquid 
in a tank measured from the sur- 
face of the liquid to the tank bot- 
tom or to a datum plate attached 
to the tank bottom. An outage gauge 
(in the case of marine equipment, 
called ullage) is the measurement 
of the distance between the surface 
of the product in the tank and the 
reference point, which is a fixed point 
or mark at or near the top of the 
tank. These measurements are used 
with the tank capacity table and 
temperature of the product to cal- 
culate the volume being measured. 


Taking Measurements—in general, 
measurements are secured by the use 
of calibrated steel tapes of varying 
lengths in conjunction with calibrated 
plumb bobs. The latter have pointed 
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ends for taking innage gauges and 
flat ends for taking outage gauges. 

When an innage or outage gauge 
is taken in a non-pressure centainer, 
the tape and bob are lowered to pre- 
scribed levels, care being taken in the 
case of the innage gauge to insure 
that the bob does not tip. On innage 
gauges the measurement is read di- 
rectly from the tape, while on out- 
age gauges the total reading is the 
sum of the tape and bob readings. 

The procedure for innage and out- 
age gauges are basic and are those 
used generally, regardless of tank 
size and whether the tank is vertical 
or horizontal. 

What to Watch—In gauging, cer- 
tain precautions should be observed, 
namely: 


1. Kinked, bent or spliced gauging 
tapes should not be used. 

2. Gasoline-level-indicating paste is 
recommended as 4 means of elemina- 
ting “creep” on the tape or bob. 
Water-level-indicator paste is recom- 
mended to determine water measure- 
ments. 

3. Innage bobs with worn points 
should not be used. 

4. Measurements on tapes and bobs 


NOW! 


should be read to at least the near- 
est % inch, and themometers, to the 
nearest degree. 

5. Care should be taken to insure 
that when taking innage gauges, the 
bob does not rest on a rivet head, 
plate lap, pipe line or other projec- 
tion on the bottom of the tank. 

6. The over-all measuring depth of 
the tank should be cheeked on the 
occasion of all innage gauges and 
periodically when outage gauges are 
taken. This provides a means of 
checking whether the tank bottom 
shifts or flexes up or down under 
varying loads. 

7. If the tank bottom does not re- 
main fixed, it may be covered with 
water which would provide a level 
surface for taking any type of mea- 
surements and also provides a means 
for detection of bottom leaks. 

8. The tape should be held between 
the reference points on the gauging 
opening, care being taken to insure 
that the tape does not bend. 

9. Accurate measurements cannot 
be taken while the contents of a 
tank are in motion. Gauges should 
not be taken until sufficient time 
has elapsed for the product to be- 
come quiescent. 

Since the basis for the accuracy 
of any tank gauge is the capacity 
table for the tank in question, it 
is recommended that all tanks which 
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The Buckeye PRESTITE Family 


for tight fills, fast fills, safe fills the easy way 


Recently, Buckeye introduced the PRESTITE Fill Cap, illustrated at 
right, a new and foolproof sealing principle for greatest possible speed 


pan 
EW and protection from leaks. Big success! 


Now equipment, making use of this principle, has been developed 
making PRESTITE quick-couplings possible on any gasoline or fuel 
oil delivery operation. 


PRESTITE connections simply twist on and lock. Perfect pro- 
tective seal between hose and fill pipe for full flow. Low-level 
vapors can’t leak out, air can’t get in, fuel can’t spill. Thread- 
less construction means safe service years longer. And the 
use of PRESTITE Quick-couplers and PRESTITE Fill 
Caps to make a tight connection actually permits unloading 
in 20% to 30% less time. All present installations can be 
adapted to this new and tested method of liquid fuel 
delivery—illustrations show how. 
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1. PRESTITE Quick-coup- 

ler for tank trucks. Fits ks 
any Tank Truck Faucet. NEW 
Forms perfect seal and 

is easily disconnected. 
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2. Standard 3” PRESTITE Fill 
Cap installation showing quick- 
coupling with 90° swivel tail 
piece elbow. Used with a 714” 
Manhole. Ideal and most effi- 
cient PRESTITE installation. 
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MAIL COUPON FOR COMPLETE DETAILS 


BUCKEYE IRON & BRASS WORKS, Dept. N, P. ©. Box 883, Dayton 1, Ohio 


Please send complete details on the new Buckeye PRESTITE family. 
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3. For installations with fill 
pipes smaller or larger than 
3”—the 3” PRESTITE 
Fill Caps with threaded 
ends in 2”, 244”, 3”, 34%”, 
and 4” sizes are used. 
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How PRESTITE works: 


The simplest demonstration of the PRESTITE 

principle is the Fill Cap shown at the left. A removable 
long-wearing “‘O”’ ring in the cap replaces the ordinary 
“thread and gasket” method of sealing. This “‘O” ring is 
present in all forms of PRESTITE connectors shown. 

It seals easily against the outside surface of the body. 

No tools are required. A twist puts it on—a twist takes 
it off. And threadless construction guarantees safe service 
year after year. 


Map 
é.. 


BUCKEYE IRON & BRASS WORKS, P. 0. Box 883, Dayton 1, Obie 


4. For present fill box installa- 
tions, PRESTITE adapters 
fitting any threaded fill caps, 2” 
to 4” sizes, male or female. Set 
to be carried in trucks for easy 
installation at delivery point. 
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must be gauged be properly calibrated 
by recognized methods and by com- 
petent personnel. Subsequently, these 
tanks must be kept in Bood calibra- 
tion. 


Automatic Gauges—At the present 
time the use of automatic gauges is 
being studied by many oi] companies. 
Many such devices are actually in 
use but, in general, they are used 
only in connection with movements 
of liquid quantities within a particu- 





lar company. However, if mutually 
agreed upon, they can be used in con- 
nection with movements between the 
companies concerned. 

Some of the principal advantages 
of automatic gauges are: 


1. They can be read at ground 
level or at some central point, 
thus saving time and removing 
the necessity for climbing the 
tanks. 

2. The human element in gaug- 
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ing is largely eliminated, thus 
insuring that reported gauges are 
more nearly foolproof. 


One such device which has been 
in use for some time is called the 
automatic float gauge and consists, 
in general, of a float gauge attached 
to a wire cable which, in turn, is 
attached to a completely-enclosed, 
counter-weighted measuring tape 
which registers innage measurements 
and is usually read at ground level. 
Potential sources of error in the au- 
tomatic float gauge may include 
change in the buoyancy of the float 
as the gravity of the liquid changes, 
undue friction at sheaves and ground- 
reading pulley, and corrosion and dis- 
tortion of the cable. However, in the 
newer versions of these gauges these 
sources of error have to a large ex- 
tent been eliminated. It is believed 
that, in general, the installation of 
this type of gauge will cost approxi- 
mately $500 per tank. 

Finding Variation —- Temperature 
variation must be separated from the 
total variation to obtain the actual 
variation. The actual variation is 
determined by computing the differ- 
ence between book balances and 
actual inventories at prevailing tem- 
peratures. Temperature variations 
may be determined as follows: 


This method consists of using as a 
starting point for calculation the 
actual first-of-month opening inven- 
tory and temperature for each tank. 
When the next subsequent inven- 
tory and temperature are taken, this 
inventory is added to the opening in- 
ventory and from the total, an aver- 
age inventory is calculated. The dif- 
ference in degrees of temperature 
change for each inventory is deter- 
mined and multiplied by group coef- 
ficient per degree for the product. 
This factor is then multiplied by the 
average inventory and the result is 
entered as temperature gain or loss. 
On succeeding inventories, the pre- 
ceding inventory is used as a basis 
for computation and the temperature 
variations are accumulated for a 
monthly period. 

When taking temperatures of tank 
contents, which usually consist of 
one reading at the vertical center of 
the product, care must be taken to 
insure that the thermometer has been 
immersed in the liquid for a period 
sufficiently long to attain the tem- 
perature of the liquid. Also, when 
withdrawing the thermometer from 
the tank, care must be taken to avoid 
change in the thermometer indication 
which may easily be caused by atmos- 
pheric temperature or wind blow- 
ing across the liquid contained in 
the cup at the base of the thermo- 
meter. This effect can be minimized 
by sheltering the thermometer cup 
within the gauge hole while reading 
the thermometer to the nearest de- 
gree. 
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A SPECIAL NPN REPORT—NO. 4 


Needed: Oil Marketer Voice in Highway Planning 


Industry Can Do Much to Avoid Needless Curbs 
By Helping States Develop Sound Road Programs 


How action by oil marketers can influence road planning is told 
in this fourth article in a series on highways. Earlier stories dis- 
cussing the impact of future roads on marketing operations ap- 
peared in NPN May 28, p. 9; June 4, p. 86; and June 11, p. 34. 


By HOLGER RIDDER 
NPN Transportation Editor 


The oil industry can establish a 
healthy and co-operative relationship 
with state highway officials and legis- 
lators which will result in highway 
planning that is compatible with good 
oil marketing practices and also pro- 
mote the welfare of the highway user 
and the general public. 


Such relationships already exist in 
many states in varying degrees, and 
can be further cultivated in many 
more. But complete reliance for such 
accomplishment cannot be placed in 
state Petroleum Industries Commit- 
tees alone. Active support and partici- 
pation by marketers at all levels is 
necessary. 


A 23-state NPN survey of oil’s in- 
terest and activity in highway prob- 
lems points up some benefits to be 
gained by such participation, and al- 
so spotlights some weak spots in the 
marketers activities at the local level. 


Survey Findings—oOf 23 states cov- 
ered, 13 report no specific highway 
problems currently which would af- 
fect oil marketers. Ten states were 
found where marketers either cur- 
rently are faced with some specific 
problem, or such problems have 
arisen within the past few years. Of 
the 10, reports indicate that problems 
were solved in a fashion compatible 
with accepted marketing practices in 
six of the states; remain unsolved in 
four. 


Response from eight states indi- 
cates poor to just fair oil marketer 
interest and/or participation (espec- 
ially by Independents) in programs 
to solve highway problems affecting 
marketers. Comments from _ these 
states show that many times the In- 
dependent marketer’s interest perks 
up only when a situation becomes 
acute or he actually begins to feel 
the effect of some adverse legislation 
or ruling. By that time it’s often too 
late to act. 


Where marketer interest in high- 
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way problems and other factors af- 
fecting oil marketing is high, it is 
significant to find that much credit 
is due the state jobber association. 
In many instances, however, even 
though the jobber association, 
through one of its committees, is 
active on legislative matters, there is 
evident a lack of support on the part 
of individual marketers. It is in cases 
such as this that the marketer be- 
comes vocal in opposition to a law 
only after it has passed. 

Over-all, the 23-state check indi- 
cates ample room for improvement in 
marketer activity at the local and 
county level on matters of highway 
problems and restrictive regulations 
affecting marketing operations. At 
the national level the pattern is pret- 
ty well established and an alert oil 
front is evident. 

The best example of this was at 
the Fourth Highway Transportation 
Congress in Washington this spring 


(see NPN June 11, p.34),. There, PIC 
representatives from most states and 
oil company representatives partici- 
pated in committee meetings on such 
subjects as highway planning, finance 
and administration; highway pro- 
gramming and engineering; highway 
transportation in defense mobiliza- 
tion; uniform vehicle laws; highway 
safety, etc. 

Question—Js the effort of active 
participation at the state and local 
level on highway problems worth 
while ? 

Two examples of what has been 
done and can be done provide the best 
answer to this question. 

New Hampshire—Stinson L. Tay- 
lor, executive secretary of the state 
PIC, reports: 

“New Hampshire has been spared 
the disastrous effects of any unjust 
government controls over service sta- 
tions along its highways. A most 
healthy and co-operative relationship 
exists between the State Public Works 
Department and the oil industry, and 
only the most sound and widely ac- 
ceptable considerations having to do 
with controls have become law in the 
state. 

“Furthermore, matters having to do 
with storage and handling of flam- 


ROAD PLANNING—John O. Morton (left), acting commissioner of highways for 
New Hampshire, and Stinson L. Taylor, New Hampshire PIC executive secretary, talk 
over details of 1954-55-road construction program 
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mable liquids at stations are handled jointly by the in- 
dustry and the New Hampshire Board of Fire Control, on 
which the industry has member representation. 


“So far as regulations and controls are concerned they 
|may be summed up by saying that those that are on 
books in New Hampshire are mutually beneficial to the 
state, the traveling public and the petroleum industry. 


“There has been no occasion for any segment of the 

industry in New Hampshire to combat the problem of 

4 Rass attempted limiting of the number of stations along the 

highway or defining the exact type of station to be built; 

nor has the industry yet been faced with the matter of 

DESIGN brand monopoly, as this is taken care of by statute which 

now prohibits any commercial venture whatever along 
a limited access facility. 

“Both New Hampshire government and the petroleum 
industry have taken the stand that no toll road should 
be approved unless the project can stand several acid 
tests: 

“First, would such a toll route promote an absolute 
substantial increase in vehicle travel; (2) would such a 
road duplicate any existing highway which is either ade- 
quate at the present time or which can be made reason- 
ably adequate by normal expenditure; (3) a third test is 
whether or not it could be financed normally from ordi- 
, nary sources of gasoline tax and motor vehicle revenue; 
Ni EW & (4) can the suggested project be proved to be definitely 

/ self-liquidating. 

“Finally, a very important consideration . .. is the 
principle approved by both New Hampshire government 
and the oil industry—no commercial] enterprise or activity 
should be conducted by any state agency for the purpose 
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at the Vital competition amongst business firms, and New Hamp- 
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Mr. Taylor this year again heads up a special commit- 
tee of the New Hampshire Highway Users Conference and 
jin that position plays an important role in the state’s 
highway picture. Evidence of the good public relations 
value of such activity is indicated by the considerable 
space given by the New Hampshire Sunday News (Man- 
| chester, N. H.) to the New Hampshire 1954-55 highway 
| program and Mr. Taylor’s views on the program. 
| Maryland—No marketer has been adversely affected be- 
|cause of controls over highway service stations, reports 
| J. P. Lanigan, PIC secretary. The State Roads Commis- 
| sion, he says, has the power “to limit the width of points 
|of existing ingress and egress and determine the loca- 
| tions of same that any commercial or industrial property 
| owner or user may use into any existing state highway or 
| section of state highway that carries an average traffic 
volume of more than 2,000 vehicles per day.” 

He adds: 

“This grant of power was further limited so as to pro- 
hibit the State Roads Commission “to deny any abutting 
property owner all access along any state highway except 
along freeways.’ It is my observation that this power 
has been used with good discretion and no one has been 
denied reasonable ingress or egress.” 

Currently Maryland PIC has sent to the State Roads 
Commission a report on service facilities along limited or 
denied access highways, with a recommendation for its 
|adoption. By law, the State Roads Commission has the 
lright to condemn property for establishment of service 
areas, adjacent to controlled or denied access highways. 
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Anticipating the exercise of this 
right, Maryland PIC urges that cer- 
tain conditions be applied to such sit- 
uations. Included in these conditions 
are such things as: 

“Individual lots . . . shall be sold 
at public sale to the highest respons- 
ible bidder. 

“Such lots shall not be sold to a 
person, firm or corporation who owns 
directly or indirectly, or holds under 
lease, any lot in the same service 
area on the same side of the con- 
trolled or denied access highway... 

“In acquiring service areas and in 
subdividing such areas into smaller 
premises for sale to the purchaser 
thereof, the State Roads Commis- 
sion shall provide a sufficient number 
of separate premises to encourage 
free and open competition among all 
suppliers of such service involved 
who desire to purchase premises for 
the furnishing of such services . . 


“The State Roads Commission shall 
provide access roads from the con- 
trolled or denied access highway to 
the service areas, the location of 
which shall be indicated to users of 
the controlled or denied access high- 
way by appropriate signs ... One 
standard identification sign for the 
brand of gasoline to be used shall be 
erected in the center of the safety 
island at the front of the service 
station area and shall be mounted on 
one post or pole. Such sign shall have 
a maximum area of 75 square feet... 


“Each purchaser of such premises 
may arrange to have the services for 
which such premises were sold per- 
formed through lessees or other third 
persons provided that such purchas- 
ers shall remain liable for failure to 
comply with the covenants contained 
with the deed affecting such prem- 
ises... 

“All structures and facilities, in- 
cluding alterations thereto, shall be 
erected according to the distinctive 
design and usage of the purchaser. 
All plans and specifications must 
have the prior approval of the State 
Roads Commission, which approval 
shall not be unreasonably withheld. 

“In the event that trucks carrying 
petroleum products are not now or 
may not hereafter be allowed on the 
parkway, all deliveries of materials 
and supplies to such service stations 
shall be made by way of a service 
road to be constructed and main- 
tained by the State Roads Commis- 
sion...” 

Summarized briefly herewith are 
reports covering the oil-highway pic- 
ture in some of the other states: 

Kentucky—State’s Toll Road En- 
abling Act of 1950 amended to re- 
quire competition between different 
brands of gasoline at service stations 
in service areas located on the toll 
road right-of-way. Under this pro- 
vision competition is mandatory and 
no contract can be made for the open- 
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ing of only one service station in any 
service area—there has to be compe- 
tition. 

Arkansas—Oil marketers in the 
state actively interested in highway 
planning. Arkansas Highway Users 
Conference, with oil representation, 
has adopted a resolution to join with 
the national PAR (Project—Adequate 
Roads) committee by forming an in- 
formal state PAR committee. 

New Mexico—No laws set up yet 
to authorize regulation of service sta- 
tion facilities along highways. Legis- 


lation, however, may be proposed dur- 
ing next session for construction of 
toll roads and state control over 
designated limited access highways. 

Kansas—The 1953 legislature, at 
the governor’s request, will study toll 
roads. 

Maine—-Maine Turnpike Authority 
retains complete control of access 
along toll road from Kittery to Port- 
land, completed in late 1946. Author- 
ity provided two service station loca- 
tions, both of which are leased to 
a single company on an exclusive 
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franchise basis. Consideration now be- 
ing given to possible extension of toll 
road into the central section of the 
state and plans are underway to ob- 
tain inclusion of a provision for this 
stretch which will provide for reason- 
able competition along the road by 
several marketers. Attempts to 
amend controlled access law to es- 
tablish service areas for competitive 
facilities have been unsuccessful to 
date. 

New York—500-mile toll road (New 
York State Thruway) is expected to 
be in operation by the end of 1953. 
Current indications are that state will 
build service stations and lease them 
by bid. Reliable reports indicate state 
may try to avoid monopoly by limit- 
ing any one company to not more 
than 20% of the stations on the 
“thruway.” 

Louisiana—Several attempts have 
failed to give state control over high- 
way service stations. 

Wisconsin—Law passed in 1949 giv- 
ing State Highway Commission au- 
thority to designate 500 miles of road 
as controlled access highways. Many 
marketers along such highways ser- 
iously affected because they have 
been unable to get safe and satisfac- 
tory approaches in and out of their 
stations. 


_ Virginia—Highway department has 
set up complicated and involved spec- 
ifications for connecting service sta- 
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tion outlets (and other roadside busi- 
nesses) with the highway. Termed 
an annoyance but not a hardship. 
State has limited access law with no 
provison for roadside business. State 
also has law permitting toll road con- 


struction, with roadside facilities to 
be operated privately and “individual- 
ae 

Iowa—Toll road authority legisla- 
tion anticipated during next legis- 
lature. 


Texas Now Growing ‘Big’ Road Problem: 
Distributors Help Search for Answers 


By NPN Staff Writer 


HOUSTON—The people of Texas 
are being told these days that, while 
just about everything else in the state 
is still the biggest and the finest in 
the whole wide world, the state’s 
highway system isn’t quite what it 
used to be. 

And furthermore, the good Texans 
are warned, a big batch of dollars 
(U. S. variety) is needed, if there’s 
to be much bragging about state 
highways five to 10 years from now. 

A campaign to “educate” the 
people has been underway now for 
some time, and you can get all sorts 
of odds from oil marketers if you 
want to bet the next state legislature 
won’t ask for additional gasoline 
taxes. 

Some marketers believe the state 
will ask for a hike of 4c in taxes, 
hope to get 3c, and settle for 2c, At 
any rate, the majority of petroleum 
marketers in the state are sure of a 
request for at least a 2c hike, which, 
if passed, would bring the total state 
tax to 6c per gal. 


Distributors Get Busy——The Petro- 
leum Marketers Assn. of Texas saw 
the move for additional taxes com- 
ing, and at its last annual meeting 
in Houston, set up a committee to 
investigate the state highway prob- 
lem. 

Purpose of the committee was to 
determine just what shape Texas 
roads were in, and to report on what 
steps should be taken to get them 
back into top-notch condition. 

The marketers, in starting their 
study, realized that the future status 
of their businesses depends to a large 
extent on whether state highways are 
good or bad. 

In a preliminary report, the com- 
mittee says it has been told the Texas 
highway system is headed for a major 
crisis, probably within six years, and 
that present revenues can do no more 
than maintain, after a fashion, the 
presently inadequate, too narrow and 
too crowded, system of roads. 

The Highway Commission and 
State Highway Department estimated 
that, to fix Texas’ roads ideally, about 
$1 billion would be needed over a per- 
iod of five to 10 years, But, it could 
“get by on” approximately $631,000,- 
000. 

Most Texans recognize, the com- 
mittee reported, that the Highway 


Department is traditionally one of the 
state’s most efficient agencies, but 
added a good question to ask is 
whether all this money actually is 
needed. 

It also faced up to the fact that of 
the $120 million raised annually now 
by motor fuel taxes and licenses, only 
about 40% actually reaches the High- 
way Department for use on roads. 

Cf the present 4c state tax, about 
le goes to Texas schools and 1c goes 
to refund county indebtedness incur- 
red in road building. 

The inter-state, or major arteries 
(about 15,000 miles), the intra-state, 
or state highways (about 7,000 miles), 
and the farm-to-market and local 
roads (about 22,000 miles) are the 
three types of roads in the state. 


What Study Showed — Farm-to- 
market roads, the committee found, 
are in fair shape, and the state high- 
ways are nothing really to complain 
about. But when you travel the major 
arteries, you find out what all the 
fuss is about. 


Present revenues will leave the 
state only enough money to maintain 
roads it now has, the committee re- 
ported. There can be no further con- 
struction, which means many bottle- 
necks throughout the state will re- 
main as safety hazards, traffic slow- 
downs and costly deficits against the 
general economy of businesses in the 
state. 

State marketers feel that it is hard- 
ly fair to divert one-fourth of a 
highway user’s tax to schools, and 
then to “refund without question the 
airline, marine users, farmers and 
other so-called non-highway users 
this same tax, realizing that these 
people use the schools along with 
everyone else.” 

However, the association agrees 
some argument can be found for the 
ability of Texas taxpayers to carry 
a little more load since at the present 
time, Texas ranks 30th in the nation 
in amount of state gasoline tax. 

The marketers have agreed that 
state roads will have to have at- 
tention, and money will have to be 
forthcoming to pay the bill. They 
feel, however, that gasoline line 
should have to pay only “its fair 
share, and no more.” 

A report is due soon from sub- 
groups of the committee on what the 
gasoline tax should be, and then will 
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make recommendations to the entire 
association. 


Those Who Benefit Should Pay— 
Right now, the association believes 
that, to face up to the cost problem 
fairly, it should be taken into account 
that others that benefit from good 
highways should help pay for road 
construction and maintenance. 

The committee points out that tires, 
batteries and other accessories are 
contributory users of the road sys- 
tem, as well as gasoline. 

“One thing marketers should de- 
mand is that no fuel be legislated into 
a competitive business advantage 
simply because Texas legislators may 
want to dispose of a burdensome tax 
problem the quickest and easiest 
way,” the association said recently. 

“it is hardly debatable,” it contin- 
ued, “that the motor vehicle license 
law presently allows many counties 
to pocket more money than they 
should receive under the fact that the 
first $50,000 of all license money goes 
directly to the county. 

“All monies above that are divided 
evenly between state and county. 
Actual distribution of present monies 
available from motor fuel taxes and 
other sources still leaves the High- 
way Department with 40% minimum 
of the monies for its own use, What 
goes with the other 60% ?” 

The association, on recommendation 


from its committee, recently sub-° 


mitted a resolution to Gov. Allan 
Shivers calling for appointment of a 
non-partisan commission to study the 
highway problem and get answers 
to need and means of financing the 
program, and make all facts known 
to the voting public, 

Solution to the present problem 
could some in three ways, according 
to the association: 


1. Add 2c to state gasoline tax, 
which would raise about $50 million 
per year, but only about half of that 
amount would go to the highway 
system under present laws. 

2. Repeal all refund provisions of 
the motor fue] tax law. For the year 
ended Aug. 31, 1951, total tax refund 
on gasoline in the state amounted to 
$19,188,527.52, with $11,452,601.21 of 
this going to farmers. Marketers feel 
any such move as this would affect 
them materially. 

3. Meet the highway fund problem 
by securing funds from other sources. 
Other industries, the association be- 
lieves, could well afford to carry 
their share of the tax burden before 
placing an additional burden on mo- 
torists. Such groups as chemical 
plants and certain natura] gasoline 
resources are given as two that could 
carry a bigger load. 

But come what may, there’s a fight, 
Texas-style, brewing and a show- 
down will probably come in Austin 
when the state legislature meets 
again next January. 
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Degree Day Totals for 17 Cities 


Degree day compilations are the 
surest way of figuring out what old 
man winter required of fuel oil men 
throughout the nation. Throughout 
the heating oil season NPN has con- 
tacted the weather bureaus of 17 cit- 
ies in various regions by telegram 
to bring up-to-date degree day fig- 
ures to help industry plan its cus- 
tomers’ requirements. 


To complete this series a compila- 
tion of degree day totals for the 
past season is presented herewith. 
This information is accurate as de- 
termined by the respective weather 
bureaus. 


It is interesting to note that weath- 
er during the 1951-52 heating season 
(Sept. 1 to May 31) was generally 
colder (more degree days*) than the 
1950-51 heating season in the princi- 
pal oil heat markets on the East 
Coast and West Coast-Rocky Mt. 
areas. The oil industry in the East 
had to take special action to make 


sure that sufficient supplies were 
available for their customers. 


The Midwest and Southeast areas 
were generally warmer than for the 
Same season last year. Here it may 
be noted that the Midwest ended up 
the season generally with plenty of 
heating oil stocks. 

Compared to normal** the East 
Coast and Southeast areas registered 
warmer, while the Midwest and West 
Coast-Rocky Mt. areas were colder. 


Degree Day Summary 
Sept. 1—May 31 
1951-1952 1950-1951 Normal 

Bostont ... --- 5421 5069 5882 
OW BORE o ocsvian SRS 4591 5245 
Philadelphia ...... 4275 4366 4749 
Washington? ...... 3960 4101 4547 

Average 4582 4532 5106 
Midwest 


Chicagot .....s..+. @378 6568 6423 
Cleveland 5596 5816 6098 
Detroit; 6275 6248 6519 
Minneapolist 8143 8352 7940 
COURT. Sse st ececa ee 6517 6105 
St, Louis 4568 4970 4212 

RIGRGO. 6... ives 6: GM 6411 6216 
Southeast 


Birmingham, Ala.t. 2505 2906 2802 
Charleston, 8. C. .. 1569 2031 1855 
Nashville, Tenn.t . 3495 3987 3630 
Raleigh, N. C. .... 2904 3202 3294 

AVE 26d ds. .- BES 3032 2895 
West Coast—Rocky Mt. 

San Francisco .... 2835 2453 2469 
Seattle 4344 4179 4560 
Denvert .......... 6062 5798 5946 

Average ........ 4414 4143 4325 
+ Readings at airport office. Readings in other 
cities taken at downtown (city) offices. 

* Degree days are the number of degrees F. 
by which the mean temperature for any 24- 
hour period falls below 65 degrees. Thus a 
mean temperature of 50 degrees F. for a 24- 
hour period would equal 15 degree days. It is 
estimated that the average home oil burner 
will burn about a gallon of fuel oil for each 
three degree days. 

** Normal degree day figures are based on 
average temperatures from individual weather 
station files dating back to year records were 
first kept. 


East Coast 


Heating Oil Customers Get 
Early-Fill Price Protection 


CHICAGO — Indications are that 
most major oil companies marketing 
in the Midwest, in establishing fuel 
oil summer-fill policies will come out 
for price protection, but will be 
against special discounts. 


According to an NPN survey, 4 
number of companies have taken a 
stand against deferred billing. One 
large company, however, has ex- 
tended deferred billing to its retail 
customers who take delivery of do- 
mestic fuel during June, July and 
August, but has made no change in 
its policy of invoicing jobbers on 
amounts taken during this same per- 
iod. 

Standard Oil Co. (Indiana), in ap- 
pealing to tank wagon customers to 
fill, has granted price protection on 
deliveries made from June 1 to Aug- 
ust 31, but makes no mention of de- 
ferred billing. The company is tell- 
ing customers that adjustments, in 
the event of a price decline, will be 
made in September and will be either 
in a credit or in cash. 


Home Furnace Room Design 
Hit by Oil Heat Institute 


NEW YORK—Oil Heat Institute of 
America has condemned the “short- 
sighted though growing practice” of 
builders, contractors and architects 
of providing too little space around 
heating units for proper servicing in 
basement-less and _ utility room 
houses. 


In a survey made among its near- 
ly 2,000 member oil burner dealers, 
the Institute found that 88.3% felt 
not enough space is provided around 
oil-fired heating units. To a second 
question: “In your opinion could the 
manufacturer redesign units to per- 
mit adequate servicing in space pro- 
vided?” 50.6% answered no, 29.9% 
answered yes, and 19.5% did not an- 
swer. 

Most of those who answered no to 
the above question pointed out that 
if manufacturers were able to rede- 
sign units to permit adequate serv- 
icing in space provided, it would only 
enable builders to further restrict al- 
lowed space, the Institute pointed out. 


“This is not only unwise economy, 
but even approaches a fraud upon a 
prospective home owner, shopping for 
price, who in nine cases out of 10 
does not realize the ‘extra’ servicing 
costs which inadequate space around 
heating units will make necessary,” 
said T. S. Burroughs, national secre- 
tary of OHI’s distribution division. 
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“Anywhere in the 
‘Oil Patch’ we stick 


to U.S. Royal 4; 


says ‘‘Red’’ Royal 


He has his good reasons. He knows that U.S. 
Royal 4 Rotary Hose eliminates delays, avoids 
costly down time. That’s why you can’t beat this 
great hose for economy. 

U.S. Royal 4 is the perfect hose for any rig— 
standard or portable —it’s flexible. Two double wire 
layers—actually two hose in one—resist excessive 
kinking and straining on narrow base rigs of the 
portable type. It also has the burst strength to com- 
bat the highest pressures found in the deepest Gulf 
Coast wells. 


Available in all FIELDS at the 
BEST SUPPLY STORES 


Use U. S. Royal 4 all the way... use it from spud 
to pay in any field at any drilling pressure. 








PRODUCT OF 
Developed ~ Seleaite : Proved by Drillers 
UNITED STATES RUBBER COMPANY 


MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
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Young Jobber 


Mr. Neuschwanger 


Merritt K. Neuschwanger, 33, of 
Mt. Carroll, Ill., is president of his 
own jobbing firm, the Neuschwanger 
Oil Co. 

Despite his youth, Mr. Neuschwan- 
ger can chalk up 12 years in the oil 
industry. He got his first oil job 
in 1937 when he left his father’s farm 
to go to work in a service station. 


Two years later he became a sub 
agent for Socony-Vacuum, although 
this phase of his oil career was 
halted in 1942 by the U. S. Navy. 


Four years later Mr. Neuschwanger 
came back to Mt. Carroll, bought a 
tank truck and started in business 
as a distributor for Skelly Oil Co. 

In 1948 he bought another truck 
and hired his first employe. A year 
later he began selling Skelgas and 
LP-gas appliances. Mr. Neuschwan- 
ger now has five employes, and owns 
his own bulk plant. 

Believing that a “successful jobber 
has to know all about the oil in- 
dustry from the refinery to the con- 
sumer, Mr. Neuschwanger still finds 
that “I learn something new every- 
day.” 


* * 


Ernest J. Frueh, recently returned 
to the oil industry from PAD, has 
joined Refiners Petroleum Co. and 
will be in charge of the company’s 
new sales office at 317 North 11th 
Street, St. Louis, Mo. 

Mr. Frueh was director of supply 
and transportation for PAD, District 
2 from October, 1951 until April, 1952. 

Before going with PAD, Mr. Frueh 
was manager of the St. Louis office 
of Triangle Refineries, Inc. 


Reynolds Gird- 
ler, New York, is 
the new director 
of public rela- 
tions and adver- 
tising for the Sin- 
clair companies. 

For the past 
several years, Mr. 
Girdler has been 
a vice president 
and account ex- 
ecutive for Carl 
Byoir and Associ- 
ates, public rela- 
tions consultants. 

Mr. Girdler began his career in 
public relations and advertising with 
Doremus and Co. He later became 
an editor of Time magazine and a 
financial columnist for Nation’s Busi- 
ness. 


Mr. Girdler 


* * > 


Carl J. Smith, Shell Oil’s assist- 
ant advertising manager, has been 
made chairman of the display com- 
mittee of the Assn. of National Ad- 
vertisers. 

The display group has 300 mem- 
bers and a 20 member steering com- 
mittee, whose aim is to develop im- 
proved tie-in point of sale advertis- 
ing with newspapers, magazines and 
all other media. 


NEWLY APPOINTED EXECUTIVES at Sinclair Refining get together in New York at 600 Fifth Ave. (Left to right, seated) 

Ernest Hughes, director of property acquisitions, Chicago; J. E. Dyer, vice president and director of marketing, New York: M. F. 

Braeckel, manager of wholesale marketing, New York; C. F. McGoughran, secretary and director of personnel for Sinclair and sub- 

sidiaries, New York; (standing) Leo J. Hoar, manager of station sales, New York; B. P. MacKenzie, manager of Eastern district sales, 
New York; and Louis W. Leath, assistant general sales manager, New York 
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Robert Faucett 


Tyrrell Garth, Jr. 


This Week 
Continental Oil Company 
Salutes .. . 


Tyrrell Garth, Jr. Robert Faucett 
Willis Reed 


Howard-Reed Oil Company 
Beaumont, Texas 


Add ’em all together and you get 76. That’s the grand 
total of the ages of the three partners in the Howard- 
Reed Oil Company, Beaumont, Texas. 

And there’s something of the “Spirit of ’76’’ in the 
way they do business—but it’s strictly the 1952 version. 

The three outstanding young men who make up 
this up-and-coming oil jobbing company are Tyrrell 
Garth, Jr., 25—Willis Reed, 26—and Robert Faucett, 
25. Less than two years ago, these three got together to 
buy the 13-year-old Howard-Reed Oil Company. 

All three are Beaumont boys, educated in that city’s 
public schools. Tyrrell also attended Rice and Texas 
Universities. 

Willis Reed was a partner in the original company, 
and had previously been an accountant for a couple of 
other oil companies. 

To the new organization, Robert Faucett brought 
experience as a salesman for an oil field supply house, a 
butane distributor, and an oil company. 

Tyrrell Garth had been (and still is) an independent 
oil operator, and was a dealer for a farm equipment 
company. 


Willis Reed 


The original company had handled Conoco gasoline 
since its inception, and the new partners could find no 
reason to change. They went immediately into a building 
program, and within a year had built two fine new serv- 
ice stations that soon began setting spectacular sales 
records. They added storage, increased their delivery 
equipment and obtained another new bulk plant. 


Within a year they had doubled their sales of lubri- 
cating oil . . . and added three new commercial accounts 
to their long list of customers. 


The partners attribute much of this success directly 
to Conoco’s extensive advertising program .. . the 
multi-million-dollar campaigns that include national 
magazines, newspapers, billboards, farm papers, radio 
and television. And their service station sales have been 
helped materially by Conoco’s great sales tool, the 
famous Touraide. 


All three men are ardent sports enthusiasts, and 
Tyrrell is one of the outstanding golfers of the country, 
with a string of records a yard long, including qualifica- 
tion for the national open at the age of 15, and a 
sizzling 12-under-par at the Iowa Masters. All three are 
members of the Junior Chamber of Commerce and the 
20-30 club. Bob spent five years in Army Ordnance, 
serving in the European and Pacific theatres, and Tyrrell 
was in the Air Corps for two and a half years. 


Continental is mighty proud to salute these outstand- 
ing young jobbers, who are starting to build an enviable 
place for themselves in business and community life. 
Young men like these, and in fact, all independent 
Conoco jobbers, have been the bedrock of Continental's 
77-year record of stability and growth. 


And we’d like more jobbers like them. If you are 
interested in a jobbing contract with Continental, why 
not write to the Continental Oil Company office nearest 
you, or to Ponca City, Oklahoma. If you are not within 
reach of Continental’s gasoline supply, we would be 
happy to give you information about the possibilities of 
increasing your profits by selling the spectacular “50,000 
Miles—No Wear” oil, Conoco Super, in any of the 
48 states. 


Advertisement 
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A. Douglas Murphy has been 
solving oil’s packaging prob- 
lems for a long time. And he is 
now devoting his time and ex- 
perience to promoting oil’s con- 
tainer standardization program 
as chairman of the Petroleum 
Packaging Committee of the 
Packaging Institute. 

Mr. Murphy is with Jersey 
Standard and co-ordinates the 
packaging policies of its world- 
wide affiliates, spending a large 
part of his time advising and 
consulting with the affiliates 
on their packaging problems. 
He compiled the packaging 
manual containing descriptions 
and specifications of all pack- 
ages of Jersey Standard affili- 
ated companies. 

During World War II he was 
on loan to the Army to super- 
vise the filling of “blitz” cans 
on the Eastern Seaboard for 
the North Africa _ invasion. 
Within 48 hours after Mr. Mur- 
phy arrived at East Point, Ga., 
just outside of Atlanta, where 





Packaging Is His Business 


the “blitz” cans were filled, 
railroad tracks were laid, roads 
made, flood lights installed, fire 
fighting equipment recruited, 
and the filling operation begun. 
On every eight-hour shift 32 
tank cars of gasoline were 


transferred into the five-gallon 
cans and loaded into 32 box 
cars. In 21 days 18,000,000 
gals. of gasoline were pumped 
by the 1,350 officers and men 
working under him. For this 
work Mr. Murphy received a 
War Department citation for 
“outstanding services to the 
Ordnance Department at a time 
of national emergency.” 

Mr. Murphy joined Esso 
Standard Oil Co. 30 years ago 
as a laborer at the Bayonne, 
N. J., refinery. After serving 
successively as a stillman, pitch 
plant foreman and assistant su- 
perintendent of the package di- 
vision and pitch plant, he was 
named superintendent of the 
package division in 1938. 

In 1943 he was transferred 
to the New York staff to head 
a newly-formed packaging unit 
of the manufacturing depart- 
ment. He was later made chair- 
man of the Packaging Advis- 
ory Committee of Jersey Stand- 
ard. 








Two newly-elected directors of the 
Pennsylvania Grade Crude Oil Assn. 
are L. G. Lent, of Andrus, Lent and 
Daggett oil producing firm, Bradford, 
Pa., and president of the Bradford 
District Producers Assn.; and M. E. 
Mitchell of Wellsville, N. Y., presi- 
dent of the New York State Oil Pro- 
ducers Assn. 


Other members of the board in- 
clude: 
A. L. Bailey, Canfield Oil Co.; 


K. C. Baker, J. D. Streett and Co., 
Inc.; 


F. G. Bannerot, Jr., Elk Refining 
Co.; 

P. R. Beck, Pennsylvania Refining 
Co.; 


A. E. Booth of M. D. Booth Co.; 


‘ae 


RELAXING between sessions of the Pennsylvania Grade Crude Oil Assn. meeting are 

(Left to right): William G. Bechman, Pittsburgh, Ashland Oil and Freedom-Valvoline; 

C. F. Felton, Franklin, Pa., Franklin Refinery, a division of L. Sonneborn Sons Inc.; and 
M. H. Hindman, Butler, Pa., Pennsylvania Refining Co. 


R. J. Brennan of Eastern Royalties, 
Inc.; 

G. H. Daggett of Andrus, Lent and 
Daggett; 

F. Wayne Fesenmyer of Minard 
Run Oil Co.; 

J. B. Fisher and G. H. Osborne 
of Kendall Refining Co.; 

George J. Hanks and A. J. Saxe 
of South Penn Oil Co.; 

J. P. Healy of Quaker State Oil 
Refining Corp.; 

C. E, Streeter, and A. C, Simmons; 

W. J. Brundred of Brundred Oil 
Corp.; 

Samuel Messer and W. R. Reitz of 
Quaker State Oil Refining Corp.; 

A. W. Scott of Wolf's Head Oil 
Refining Co.; 


Cc. L. Suhr and W. 8S. Zehrung of 
the Pennzoil Co.; and E. C. Breene; 


Jack Cashell of Preston Oil Co. and 
D. T. Ring of The Waverly Oil Works 
Co.; 

©. A, Chipman; 

H. A. Logan and MacLean Houston 
of United Refining Co. and W. F. 
Clinger; 

J. R. Corbett, Cato Oil and Grease 
Co.; 

E. M. Craig and H. I. Johnston of 
Freedom-Valvoline Oil Co.; 

Fayette B. Dow; 

Leonard Eberl of Messer Oil Corp., 
and N. V. V. Munson of N. V. V. 
Franchot Trusts; 


Cc. F. Felton, L. Sonneborn Sons, 
Inc.; 

B. T. Haskins of Ebenezer Oil Co.; 

Otte Walchli of Richardson Petrole- 
um Corp.; 

G. W. Holbrook of Bradley Pro- 
ducing Co., and Knight Thornton of 
the Thornton Co.; 

D. E. Hoffman, Tide Water Asso- 
ciated Oil Co., and R. G. Sonneborn, 
L. Sonneborn Sons, Inc.; 

D. S. Keenan of Carnegie Natural 
Gas Co. and S. M. Vockel of the 
Waverly Oil Works Co.; 

D. O. Lacock, Washington Oil Co.; 

G. Allan Reid, South Penn Natural 
Gas Co.; 

J. R. Schmitt, Tiona Petroleum Co.; 

James R. Taylor, W. H. Barber 
Co.; and James A. Upham. 
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COMING MEETINGS 


JUNE 
Society for Testing Materials, annual 
meeting, New York, June 22-27. 

Wisconsin Petroleum Assn., annual golf tourna- 
ment and stag party, Dell View Hotel, Lake 
Delton, Wis., June 24 

JULY 

Louisiana Oil Marketers Assn., first annual 
convention, Jung Hotel, New Orleans La., 
July 16-17. , 

South Carolina Oil Jobbers Assn., Ocean Forest 
Hotel, Myrtle Beach, 8. C., July 22-23. 

Georgia Independent Oilmen’s Assn., mid-year 
convention and annual golf tournament, The 
General Oglethorpe Hotel, Savannah, Ga., 
July 25-26. 

National Oil Jobbers Council, Park Place Ho- 
tel, Traverse City, Mich., July 31-Aug. 2. 
AUGUST 
Society of Automotive Engineers, national West 
Coast meeting, Fairmont Hotel, San Fran- 

cisco, Aug. 11-13. 

The Petroleum Marketers Assn. of Texas, an- 
nual convention, Baker Hotel, Minera] Wells, 
Texas, Aug. 17-19. 

National f Petroleum Retailers, sixth 
annual session, Carter Hotel, Cleveland, o., 
Aug. 19-22. 

Kentucky Petroleum Marketers Assn., fall out- 
ing and annual golf tournament, Kenlake 
Hotel, Kentucky Lake, Ky., Aug. '20-21. 

SEPTEMBER 

Michigan Petroleum Assn., annual fall conven- 
tion, Grand Hotel, Mackinac Island, Mich., 
Sept. 5-6. 

American of Labrication Engineers, 
Symposium on Fundamentals of Friction and 
Lubrication in Engineering, Hotel Sherman, 
Chicago, Sept. 8-11. 

Oli Industry Inf 
more, Atlantic oe Sept. 9-11. 

Society’ of A tractor meet- 


25, Sean Hotel, Milwaukee, Wis., Sept. 


The Tray- 


Petroleum Institute, Division of Mar- 
keting, Lubrication Committee, The Tray- 
10. 


more, Atlantic City, Sept. 

National Petroleum Assn., 50th annual meeting, 
Traymore Hotel, Atlantic City, Sept. 10-12. 

Desk and Derrick Club, national convention, 
Shamrock Hotel, Houston, Sept. 12-13. 

Ohio Petroleum Marketers Assn., Inc., fall 
conference and golf tournament, Commodore 
Perry Hotel, Toledo, Ohio, Sept. 16-17. 

Western Petroleum RKefiners Assn., regional 
meeting, Rocky Mountain Area Henning 
Hotel, Casper, Wyo., Sept. 25- 

Independent Ot] Compounders wre 5th annual 
meeting, _ joo Beach Hotel, Chicago, 
Ill., Sept. 25-26. 

‘OCTOBER 

National Assn. of Oil Equipment Jobbers, sec- 
ond annual meeting, The Neil House, Colum- 
bus, Ohio, Oct. 6-8. 

California Natural Gasoline Assn., Ambassador 
Hotel, Los Angeles, Oct, 9-10. 

American Petroleum Credit Assn., La Salle 
Hotel, Chicago, Oct. 12-15. 

Progress Week, Oct, 12-18. 

Western Petroleum Assn., regional 
meeting, Tulsa, Okla., Oct. 16-17. 

Independent Petroleum Assn, of America, an- 
nual meeting, Mayo Hotel, Tulsa, Oct, 20-21. 

South Dakota Independent Oil Men’s Assn., 
Alex Johnson Hotel, Rapid City, 8, D., 
Oct. 20-21. 

National Safety Council, 40th National Safety 
Congress and Exposition, Conrad Hilton Ho- 
tel, Chicago, Oct. 20-24. 

Society of Automotive Engineers, national 
transportation meeting, Hotel William Penn, 
Pittsburgh, Oct, 22-24. 

Assn. of American Battery Mfrs., Palmer 
House, Chicago, Oct. 23-25. 

Independent Petroleum Assn. of America, an- 
nual meeting, Skirvin Hotel, Oklahoma City, 
Okla., Oct. 24-25 

NOVEMBER 

Society of Automotive Engineers, Diesel engine 
meeting, Chase Hotel, ‘St. Louis, Nov. 3-4. 

Ss of A ve E , national fuels 
and — meeting, Mayo Hotel, Tulsa, 
Nov. 6-7. 

National Oil Jobbers Council, annual meeting, 
Congress Hotel, Chicago, Nov. 8-10. 

Oil Industry Information Committee, Conrad 
Hilton Hotel, Chicago, Nov. 8-13. 

Petroleum Institute, annual meeting, 

Conrad Hilton Hotel and Palmer 
Chicago, Nov. 10-13. 

Group, Chase Hote, Sst. 





Industry TBA 
Louis, Nov. 17-18. 
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PRESIDENT Wil- 
liam TT. Hyde 
(Gulf Oil) of the 
Virginia Oil Men’s 
Assn. presents a 
scroll to Mrs. Spott 
C. Krausse in hon- 
or of 25 year sas- 
sociation with the 
oil industry. Mrs. 
Krausse is presi- 
dent of the Rich- 
mond Oil Equip- 
ment Co. The pre- 
sentation was made 
at the recent Vir- 
ginia Oil Men's 
convention 


Mr. Marshall Mr. Schlereth 


C. B. Marshall and H. J. Schlereth 
of Standard-Vacuum have been elect- 
ed to new positions. 


Mr. Marshall, who has been a direc- 
tor for the past three years, is now 
a vice president, and Mr. Schlereth, 
formerly an assistant treasurer, is 
secretary. 


Mr. Marshall started his oil mar- 
keting career in India 32 years ago. 
After a series of sales assignments 
in Madras, Calcutta and Bombay, he 
was named general manager of Stand- 
ard-Vacuum’s marketing organiza- 
tion for pre-war India. 


During World War II, Mr. Mar- 
shall helped Stanvac supply high- 
octane gasoline to the U. S. and al- 
lied armed forces in India, Burma, 
Ceylon and part of China. 


Last October and November, he 
was chief negotiator of an agreement 
with the Government of India under 
which Stanvac will build a $35 mil- 
lion refinery at Bombay. 


Mr. Schlereth is also a former mar- 
keter in the Far East. His first as- 
signment was in North China in 1930. 
During the war he was interned with 
his family at Santo Tomas prison 
in the Philippines. Prior to his elec- 
tion as assistant treasurer at New 
York in 1947, he was district man- 
ager at Manila. 
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The University of Kentucky has 
conferred an honorary doctor of laws 
degree on Paul G. Blazer, board chair- 
man, Ashland Oil and Refining Co., 
Ashland, Ky. 

Mr. Blazer holds an honorary doc- 
tor of laws degree presented to him 
by Centre College in 1950 and in 
1948 was honored as the outctanding 
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Kentucky citizen by. the University 
of Kentucky. 


* * x 
Don Sweeney, public relations rep- 
resentative of General Petroleum, Los 
Angeles, was elected a member of the 
Republican Party Los Angeles Coun- 
ty Central Committee at the recent 
primary election. 


40 YEARS OF 
SERVICE with So- 
cony-Vacuum is 
celebrated by Al- 
bert J. McIntosh, 
left, shown here re- 
ceiving a _ service 
pin from president 
B. Brewster Jen- 
nings. Mr. MclIn- 
tosh, who has been 
the company’s econ- 
omist since 1937, 
joined Socony as an 
office boy at the 
age of 14 
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Are you reaching them - 
every day in every way ° 


Belvin C. Booth, formerly with 
Kendall Refining’s Mississippi Valley 
division, is now in charge of sales ac- 
tivities for the Midwest division. Mr. 
Booth’s headquarters are in Okla- 
homa City and he will be responsible 
for sales to distributors in Oklahoma, 
Kansas, Wyoming and parts of Colo- 
rado, Texas, Nebraska, New Mexico 
and Utah. 


R. Hilden Sailer, formerly manager 
of the Midwest division, has joined 
the Berry Oil Co., Oklahoma City and 
Tulsa, as a partner and vice presi- 
dent. 


David H. Severns has been trans- 
ferred to the Michigan-Indiana divi- 
sion and will reside in Jackson, Mich. 
Mr. Severns was former.v manager 
of the western Pennsylvania-New 
York division. Mr. Severns succeeds 
Robert M. Fox, who has joined Ver- 
shick Brothers, Detroit, as manager 

Succeeding Mr. Severns at Brad- 
ford is Ted B. Allen, formerly of the 
Jamestown, N. Y., branch. 


James M. Crutchfield, who is in 
charge of the southwestern and Pa- 
cific Coast division at Long Beach, 
Calif., also will be responsible for 
sales in part of Texas. 


PUBLIC RELATIONS PANEL—A forum on public relations for the small oil marketer was held at the recent Boston meeting of the 
Independent Oil Men’s Assn. of New England. The four man panel included, left to right, John Goodman, OIIC, Boston; Thomas H. 
Hoare, Boston public relations counsel; William F. Briggs, Valley Oil Co., Middletown, Conn.; and George Kangisser, Eastern Oil 
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Co., Worcester, Mass. 
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MILEAGE 
BOX SCORE 


Dramatic New Proof: World’s Foremost Catalytic 
Cracking Program Puts Extra Miles in Mobilgas ! 


Here is another amazing {demonstration of what 
can be done when cars, in tip-top shape, are driven 
carefully and powered with Mobilgas or Mobilgas 
Special from catalytic refining! 


Yes, catalytic refining puts the exactly right bal- 
ance and quantity of super-power ingredients in 
America’s favorite gasoline. 

As a Mobilgas dealer, you can use the dramatic re- 


sults of this Run to boost your gasoline sales. Why 
sell anything less than Mobilgas? 
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Mobilgas SPECIAL 
4? Mobilgas 


SOCONY-VACUUM OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM COMPANY, GENERAL PFTROLFUM CORPORATION 


NEW YORK 4, N. Y.—26 Broadway « CHICAGO 5, ILLINOIS—59 E. Van Buren Avenue ¢ KANSAS CITY 13, MISSOURI 925, Grand Ave ° DETROIT 32 

St. « BALTIMORE 18, MARYLAND 1914 North Charles St. «© MILWAUKEE MICHIGAN—903 West Grand Bivd. ¢ 8ST. IQUIS 8, MISSOURI—4140 Lindell 

1, WISCONSIN—907 South First St. e¢ CLEVELAND 15, OHIO—1422 Euclid Blvd ¢ DALLAS 1, cXAS Magnolia Petroleum Co., Magnolia Building 
Socony-Vacuum maintains many other conveniently located service offices to give you close and fast cooperation 





WEATHER-PROTECTED 


for long-lasting beauty . 
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Selecting the finish for Gilbarco 

Calco-Meters was not a matter of 

guess-work or cost-per-gallon. 

, Laboratory\tests and analyses were 
: made, of course, but in addition 

forty-three different enamels, products of the country's 
ten leading enamel manufacturers, were actually weather- 
tested for a solid year . . . in the sleet and snow of the 
north, in the blistering heat and corrosive salt air of the 
tropics. Only then was the finish finally selected. 


Such unremitting effort to be sure that nothing but the best 
@ goes into Gilbarco Calco-Meters is the reason why they 
are your first choice to last. 


Gilbert & Barker Mfg. Company 
West Springfield, Mass., Toronto, Canada 





